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KATA SAMBUTAN

Para peserta S5eminar FMI 7 vang saya hormati,

Selamat datang di Seminar Nasional dan Call for Paper FMI vang ke 7. Seminar FMI yang ke 7 ini
diselenggarakan di Jakarta dibawah koordinasi Forum Manajemen Indonesia, Korwil DKI Jakarta,

Sava mengucapkan selamat kepada FMI, Korwil DKI Jakarta serta konsorsium Perguruan Tinggi di
wilayah DKI Jakarta yang telah berhasil menyelenggarakan acara ini. Ucapan terima kasih juga saya
persembahkan ke pada Bu Yasintha Soelasih, beserta seluruh anggota panitia FMI 7, vang telah bekerja
keras dalain menyiapkan dan menyelenggarakan acara ini.

Hadirin vang sava hormati,

Tema Seminar pada {ahun ini adalah: Dinamika dan peran ilmu manajemen untuk menghadapi AEC.
Tema ini diambil mengingat dampak pemberlakuan AEC vang akan berlangsung pada akhir tahun 2015
ini terhadap perekonomian Indonesia.

Pemberlakuan AEC dapat dimaknai sebagai harapan akan prospek dan peluang bagi kerjasama
ekonomi antar kawasan dalam skala vang lebih luas, inelalur integrasi ekonomi regional kawasan Asia
Tenggara, vang ditandai dengan terjadinva arus bebas {free flow) -~ barang, jasa, investasi, tenaga ketja,
dan modal.

Tantangan utama dalam bisnis di era AEC adalah meningkatkan kemampuan SDM mengenai daya
saing dan keunggulan kompetitif di semua sektor industri dan jasa pada tingkat persaingan global.
Organisasi pun dituntut untuk mampu memberikan pelayanan yang memuaskan (customer safisfaction)
serta nilai pelayanan itu sendiri (cusfomer value). Diperlukannya pengembangan SDM berbasis
kompetensi ini dilakukan agar dapat memberikan hasil yang sesuai dengan tujuan dan sasaran
organisasi berdasarkan standar kinerja vang ditetapkan. Karena itu dapat dipahami apabila Manajemen
vang baik disegala bidang akan dapat menjadi kunci keberhasilan dalam persaingan di era AEC ini.

Selamat mengikuti seminar dan Call for Paper FMI yang ke 7. Semoga dengan acara ini, kita dapat
memberikan sumbangsih yang berarti bagi Indonesia dalam menghadapi era AEC yang akan segera

berfangsung.

Terima kasih dan selamat berseminar.

Sri Gunawan

Ketua Umum, Forum Manajemen Indonesia



KATA PENGANTAR

Puji syukur kami panjatkan kepada Tuhan Yang Mzha Esa atas anugerahNya, sehingga kegialan
Seminar Nasional dan Call for Paper Forum Manajermen Indonesia (FMI) ke -7 dapat terselenggara
dengan baik. Kegiatan ini merupakan Agenda Tahunan dari Forum Manajemen Indonesia. Tema tahun
int adalah Dinamika dan Peran Ilmu Manajemen untuk menghadapi Asean Economic Conununity (AEC).

Forum Manajemen Indonesia menjadi forum pertemuan dan komunikasi dosen Manajemen Perguruan
Tinggi se-Indonesia, baik negeri maupun swasta. Dalam forum tersebut, diharapkan terjadi sharing
data, informasi, serta pengetahuan terkini baik uniuk kepentingan industri, manajerial pengelolaan
instifusi, perumusan kurikulum dan silabi maupun keilmuan. Melalui proses yang cukup ketat serta
sangat selektif, kami berhasil meloloskan 90% dari jumlak artikel vang dikirim oleh peserta.

Kami mengucapkan terimakasih pada pihak-pihak yang telah mendukung kegiatan ini sehingga dapat
terselenggara dengan baik. Ucapan terimakasih ini, secara khusus, kami sampaikan pada Bapak Sri
Gunawan, DBA sebagai Ketua FMI Pusat dan delapan Perguruan Tinggi di Jakarta yang menjadi panitia
pada acara ini, yaitu Universitas Negeri Jakarta, Universitas Sahid Jakarta, Lembaga Pendidikan Tinggi
YAI Universitas Bina Nusantara, Kalbis Institute, Perbanas Institute, Universitas Budi Luhur dan
Universitas Katolik Atma Jaya Jakarta.

Semoga kegiatan inipun menjadi bentuk partisipasi dunia akademik dalam membangun bangsa dan
Negara Indonesia, lerutama berkaitan dengan pengembangan llmu Manajemen di Indonesia.

Selamat dan sukses
Jakarta, 10 November 2015

Ketua Penvelenggara

Dr. Yasintha Soelasih, SE., M.5i
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‘ Utami ATTRIBUTES TOWARD PURCHASE DECISION ON ICE MANIAS
2 | AwiMurwai Mubar, Audia Junits | benGy ASTERAN TENIS PRODUK DAN SEGMENTASI PASAR S“EE;;:”“”
3 Lily Subaily, ANALISIS PENGARUH SELF CONCEPT. GROUP CONFORMITY. | Universitas Katolik
YasinthaSoelasih ATTITUDE. BRAND ASSOCIATION DAN BRAND IMAGE | Atmalaya Jakarta
TERHADAP MINAT BEL] PAKAIAN DALAM NEGERI
N PENGARUH PROMOSI PENJUALAN PADA NIAT BELT DAN NIAT | Umiversias Kaiolik
gus Dz BRAWLjAYA, BAYAR KONSUMEN (SUATU KASUS PADA PRODUK GADGET) arahyangan
Wisnu Wardhono
5 Hermawanto, HJSAHA PENINJAUAN PENILAIAN PIHAK KE 2 ATAS { Universitas
Nimas Mustika Rini PENILAIAN PIHAK KE 3 DAN USULAN PERBAIKAN KUALITAS Atrlangga
JASA PENDIDIKAN PADA SEKOLAH MENENGAH ATAS
NEGERI “X" SURABAYA YANG TEi AH BERSERTIFIKAST ISO
00
é Masmira Kumiawat, STRATEGI  KONTEN  DAN  KFTERLIBATAN  ANGGOTA ‘ Universitas
KOMUNITAS MEREK Dl MEDIA  SOSIAL  FACEBOOK Airlangga
(Studi pada Hotel Bintang Lima Di Surabava) !
7 | Sony Kusumasondjaja PENGARUH IDENTITAS SOSIAL, KEPERCAYAAN, DAN NORMA Universitas
KELOMPOK TERHADAP ONLINE HELPING BEHAVIOR PADA Airlangga
FORUM ONLINE ASOSIASI IBU MENYUSUI [NDONESIA DI
MEDIA SOSIAL FACEBOOK
g Tanu Handriana. ANTESEDEN KOMITMEN RELASIONAL ANGGOTA Universitas
Dimas Januar Perdana PADA KOMUNITAS VIRTUAL REMAJA Airlangga
9 Indrianawati Usman, [IMPLEMENTASI BENCHMARKING UNTUK PENINGKATAN Universitas
Donaws Dendy Saniscara CAPAIAN KEY PERFORMANCE INDICATOR (STUDI  PADA Airlangga
AUTQ2000 SURABAYA)
1o | Dien Mardhivak ALTRUISME ATAUKAI NIAT RETALIASI? Universitas
Alrlangga
11 Hendry, ANALISTS PENGARUN EXNPERIENTIAL MARKETING | Universitas Katolik |
Devi Angrahini Anni Lembana TERHADAP CUSTOMER SATISFACTION DENGAN EMOTIONAL Indonesia Atmna
VALUE SEBAGAL VARIABEL MEDIASI PADA KONSUMEN Jaya Jakarta
CINEMA XXI IMAX (STUDI KASUS MAITASISWA/N UNIKA
ATMA JAY A, JAKARTA)
17 | Desy andriani. ANALISIS PENGARUH VARIABRL RETAIL MARKETING MIX | Universitas Katolik
" | Devi Angrahini Anni Lembana TERHADAP?  CLSTOMER  RETENTION PADA GERAI Indonesia Atma
ACE HARDWARE PONDOK INDAIT MALIL Jaya Jakarta
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Ruang : PALA / Sesi2

Moderator  :1Ka Suhartauti darme, SE., MM
v ’ Jam  :14.00 - 18, 00
No Author Judul l PT‘
! Sn Setyo Irtani, MEMAHAMI MINAT KONSUMEN MENGGUNAKAN E-MONEY: ’ Universitas Negen |
Rosa Prafiuri Juniart PENGARUH PERCEIVED [NNOWVATION, PERCEIVED RISK, Surabaya
PERCEIVED VALUE
2 La;li Savitr) Noor SE.MM PENGARUH PRODUCT  QUALITY. PERSONAL  SELLING, Uniy Pancasila - ‘
CUSTOMER SATISFACTION, DAN CUSTOMER TRUST DALAM Jukarta
PENCIPTAAN CUSTOMER LOYALTY PADA USAHA BATU
MULIA D JAKARTA
3 Adella Hotryvda S, KEPUTUSAN PEMBELIAN PRODUK “MULIA” GALERI 24 UPN"Veteran ~
Endang Les:ariningsih, (STUDI KASUS FPT PEGADAIAN {(PERSERO),) “Jakarta,Jakarta,
Djumarno J Indonesia
4 [rena Sastaviyana, PERILAKU KONSUMEN PASHMINA IMPOR DI SURABAYA Universitas \
Drz.ce. Indarini, M.M., Surabaya
Christina R. Flonantha, S.E. M.M, J J
5 Dr. Deasy Wulandan,SE,Mz:i IMPLIKASI CITY MARKETING TERHADAP PENINGKATAN ) Universitas jember
BRAND IMAGE KABUPATEN JEMBER
6 Prof. Dr. Abd. Wahid Syafar, SE . MODEl  PENGEMBANGAN CORE COMPETENCIES PRODUK f Untad.Palu
M.Si., DAERAH DENGAN PENDEKATAN RESOURCES BASED VIEW
Dr. Husnah, SE., M.SI,, (KAJIAN PADA UKM MANUTAKTUR DI KOTA PALL)
Asnpadi, SE, M Si
7 Triest Candrawati ANALISIS PENGARUH KUALITAS PELAYANAN TERHADAP | Politeknik Negeni
KEPUASAN KONSIIMEN PADA JASA TRANSTORTASI KING Malang
TRAVEL DI KOTA MALANG
b Fitrn Novika Widjaja KUALITAS FESTIVALPADA JEMBER FASHION (CARNAVAL Universitas
Raditya Pratama Akbari {(JFCYMENURUT PERSEPSI PENONTON Surabaya
Widyatmoke
9 | Putri Dwijayanti, | PENGARUH KUALITAS LAYANAN, KUALITAS PRODUK, DAN | Universits Islam
Alhari HARGA TERHADATP KEPUASAN DAN LOYALITAS KONSUMEN Indonesia
10 Riska Chiernunnisa. PENGARUH CITRA MEREK., KUALITAS PRODUK, DAN HARGA Iniversitas Esa
\ ['m Endang Mardiani TERHADAP KEPUTUSAN PENMBELIAN PADA PRODUK BEDAK Unggut
i WARDAH
11 St Widyasuuti, MEMPERTAHANKAN LOYALITAS PELANGGAN AUTO 2000 Unrv, Pancasila I
Nana Nawasiah MELALUI PENCAPAIAN CUSTOMER SATISFACTION DAN
TRUST
12 | Peter Wijava PENGARUH  PESAN IKLAN, KETERLIBATAN [KLAN, | Universitas Katolik

KREDIBILITAS, DAN KECOCOKAN ENDQORSER TERHADAP
MINATBELI MELALULSIKAP KONSUMEN

Indonesia Atma
Jaya
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Moderator

B

-
)

: Andrian [fero, SPd., MM,

: BUNNI / Sesi ]
11,00 - 13. 06

Ruang
Jam

Author -

Judul

Anas Hidayat,
Muhammad Noar Fahmy

PT

I

INVESTIGAS] PERASAAN PASCA BEL[ SEPATU OLAHRAGA
BAJAKAN

Hasyiny,
Rina Arindita

T o=

Purwani Retpo Andalas,

Universttas Islam
Indonesia

MEMBANGUN MODEL KONSEPTUAL KATFGORI PENERIMA
INOVAST (ADOPTER CATEGORYY PADA BELANIA ONLINE D1
INDONES[AKONFIRMATORY TEORI DIFFUS! INNOVASH

1

Universitas Esa
Ungeal, Jakar

PENGARUH CITRA DESTINASI TERHADAP MINAT UNTUK

Universitas Kristen

[

3 | Lucia Nurbani Kartika MEREKOMENDASIKAN KUNJUNGAN WISATAWAN DOMESTIK Duta Wacana
KEKOTA YOGYAKARTA
Adjeng Mariana Febnanti PENGARUH DIFERENSIASI PRODUK, KOMUNIKAST Universttas
PEMASARAN TERHADAP POSITIONING SERTA DAMPAKNYA Widyatama,
4 PADA EKUITAS PELANGGAN Bandung. Indoncsia |
‘ (Perelitian terhadup kerajinan perak Bali b s Celuk, Kee. Sukawat, |
| Kab Gianjar, Bali) |
| - —
& 5 Amrt Dzui Fajin LION  EXPRESS. STUDI ADOPSE  INOVAST KONSUMEN UNDIP
L TERHADAP PRODUK BARU LION AIR GROUP
Ambar Kusurma Astuti, Agustini PENGARUH PRODUK TERHADAP LOYALITAS NASABAH | Universitas Kristen
6 Dyah Respati DENGAN  KEPUASAN NASABAH SEBAGAT PEMODERASI: Duta Wacana
STUDI PADA BANK SWASTA DI DAY
Chandra Kartika.SE..MM, ANALISIS MODEL KETERKAITAN ADVERTISING, DAN | Universitas Wijaya
Dr. Soenarmi, SE.,MM (BRATRUSIMA) BRAND TRUSH, BRAND IMAGE , SERTA PRICE Putra
7 TERHADAP INTEREST  PURCHASE  DAN

CUSTOMER
SATISFACTION MEDIA LUAR RUANG PADA PERUSAIIAAN

PERIKLANAN SURABAYA

fuen)

E,m

Rami Prima Lita

MODEL KETERKAITAN ATMOSFIR, KUALITAS PELAYANAN
DAN BEHAVIORAL INTENTION

[Universitas

Fauziah Reni Kartika,
Liliani

Muniaty Aisyah

PENGARUH KUALITAS INFORMASI DAN KIPERCAYAAN
TERHADAP  KEPUTUSAN  PEMBELIAN  SECARA  ONLINE
PADAUSAHA FESYEN RITEL "MOKSLO™

\
Andalas
Universitas Cipuin

l

—

THE DIRECT AND  INDIRECT EFFECTS OF MUSLIM
CONSUMERS ACTUAS PURCHASE AT HALAL RESTAURANTS

State Islanic
University (UTN}
Syarif Hidayawllah |

AAN

L Jakarta
Dimas Aryvo Wibisono, STRATEG]  MARKETING  PUBLIC  RELATIONS  REBYTH | Universitas Budi
11 | Liza Dwi Ratna Dewi, M .St PRODUCTION Luhur
SEBAGAT EVENT ORGANIZER MUSIK BRITISH
3 Nizwan Zukhri. Devi Valeriani, BRANDINGISASI WISATA | Universitas Bangka |
l 12 | Jamilah Cholilah {Mode! Pengembangan Pariwisata Berbasis Momentum  Laskar Pelangi Belitung
| B ) Di Polan Belitung)



. Ruang : BUNNI / Sesi2
Moderator  : Andrian Hero, SPd., MM
O Jam  :14.00-18. 00 J
- _
No Author Judul
] Muchsin Muthohar, PENGARUH GREEN MARKETING DAN PERSEPSI INOVASI | UL Yogyakarta
[ka Permatasari Mulyaningsih TERHADAP MINAT BELI KONSUMEN
e Rydho Styawan. ANALISIS EXPERIENTIAL MARKETING TERHADAP | Universitas Islam
Budi Astut EXPERIENTIAL VALUE DIINDUSTRI SMARTPHONE [ndonesia
3 Graee Felicia Djayapranata, PENGARUH CORPORATE SOCIAL RESPONSIBILITY TERHADAP Universitas
Dudi Anandya, CORPORATE BRAND EQUITY MELALUI MEDIASI CORPORATE Surabaya
Indarini BRAND CREDIBILITY DAN CORPORATE REPUTATICN PADA
PT UNILEVER INDONESIA Thk, DI SURABAYA
4 Fernando Rieky, Christina Whidya THE EFFECTS OF WORD OF MOUTH AND PRODUCT | Universitas Ciputra—|
Utami ATTRIBUTES TOWARD PURCHASE DECISION ON ICE MANIAS
3 Soemarjati Tjokroamidjcjo THE  CUSTOMER  LOYALTY  FORMATION  PROCESS | Unwersinta Sebelas
FOR FAST FOOD RESTAURANT Maret
6 Gema Ramadhan. PERAN  THREAT EMOTIONS DAN  BRAND  TRUST Universitas Esa
Rina Anindita DALAM MENDORONG KEPUTUSAN PEMBELIAN PELANGGAN Unggul
MASKAPAI PENERBANGAN
7 Raden Kelik Hardinto, Abdul Rozag | MODEL PENGARUH KUALITAS LAYANAN PENDIDIKAN | Politeknik Negeri
. Padli BERBASIS EDUQUAL TERHADAP KEPUASAN DAN LOYALITAS Banjarmasin
PELANGGAN
8 Erminati Paneaningrum, PENGARUH POLITICAL MARKETING MIX (PRODUK, PROMOSI, STIE PGRI
Ratna Dwi Jayantt HARGA, TEMPAT) TERHADAP KEPUTUSAN MEMILIH YANG Dewantara
DIMEDIASI PERILAKU PEMILIH MAHASISWA DI JOMBANG Jombang
g Petra Surya Mega Wijaya, SE, Msi, | PENGARUH BRAND IMAGE DAN SALESPERSON EXPERTISE | Universitag Kristen
Dra. Ety Istriani, MM TERHADAP  PEMBENTUKAN  PURCHASING  [INTENTION Duta Wacana
INDUSTRI ASURANSI
10 Putu Nina Madiawati. PENGARUH KUALITAS PELAYANAN JASA PENDIDIKAN DAN Universitas
PERSEPSI RESIKO TERHADAP KEPUASAN MAHASISWA SERTA TELKOM
IMPLIKASINY A TERHADAP CITRA UNIVERSITAS DALAM
MENGHADAPIL AEC
Il Mohamad Iladi Prasetye BUILDING YOURSELF WITH MARKETING Sekolah Tinggl
{PERSONAL BRANDING) Ilmu Ekonemi
(STIE) Ekuitas
12 Dr. Budhi Haryanto, M.M, THE INFLUENCE OF SEX APPEAL ON CONSUMERS ATTITUDE Sebelas Marel
Aji Cahaya Nusanrara, SE TOWARD THE ADS MODERATED BY PRODUCT FACTORS University
13 V. Rachmadi Parmone PERSEPS! KONSUMEN JAKARTA PADA PERUBAHAN TKLIM Unika Atma Jaya
Jakana
1 Drs. Murwanto Swit MBA, FAKTOR-FAKTOR  YANG  MEMPENGARUHI  KEPUASAN | Universitas Islam
Rizk: Putra KONSUMEN (STUDI KASUS DI BANK BRI CABANG Indonesia
L YOULYAKARTAY Yogyakana
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. . ; Ruang : JAMBLANG / Sesil
Moderal ! Yaoh Ferry Cahaya, SE., MM
oderator ohanes Ferry Cahaya, SE., MM Jam - 11.00 — 13. 00
No Author Judui PT

:

Drs.Murwante Sigit MBA.

ANALISIS PENGARUH KEPUASAN ANGGOTA BMT BINA

Universitas Islam

One Ocklata Nugraha Saputra IHSANUL FIKR! TERHADAP KUALITAS PRODUK PEMBIAYAAN Indonesia i
MURARAHAH Yogyakarta
2 Veriuta ANALYSIS OF DOMESTIC TOURISTS ATTIIUDE TOWARDS | Universitas andalas
SUSTAINABLE TOURISM DEVELOPMENT CONCEPT  WITH Padang
TRIPLE BUTTOM APPROACH AT BUKITTINGGI
A Levyda , Nadva Ramadhanty, Ni PENGARUH KUALITAS PELAYANAN TERHADAP CITRA Univ. Sahid

Luh Made Vinaya M.

MEREK: STUDI KASUS PADA LONG-STAY GLEST OAKWOOD
PREMIER COZMO JAKARTA

4 Yasintha Soelasih ANALISIS KUALITAS LAYANAN TERHADAP LOYALITAS | Universitas Katolik
DENGAN MEDIASI KEPUASAN BAGI PARA PENGGUNA | AtmaJaya Jakarta
PERGURUAN TINGGI DI JAKARTA
5 Azwin Risqullah,SE,, ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI MINAT Univ. Sahid
Titin Astuti, SE.,Msi., BELANJA TERHADAP KEPERCAYAAN KONSUMEN PADA
Ni Luh Made Vinaya M.,SE. MM SITUS KASKUS (STUDI KASUS MAHASISWA UNIVERSITAS
SAHID JAKARTA)
6 ROSA NASRA SITORUS, ANALISIS KUALITAS PRODUK., HARGA, PENGIRIMAN, PERBANAS
Yohanes Ferry Cahaya. LAY ANAN JASA TERIIADAP KEPUASAN PELANGGAN PADA
PT SURY A INDOTIM IMEX
7 Kurniawan Gilang Widagdyvo, HERITAGE CONSERVATION IN THE MIDDLE OF URBAN Univ. Sahid
SE.MM.MBA DEVELOPMENT AT DAERAH ISTIMEWA YOGYAKARTA
8 | Agung Wahvu Ilandaru. Itania ANALISIS  KARAKTERISTIK  PENGGUNA  SMARTPHONE | Universitas Negeri
Aminah MELALUI MULTIPLE DISCRIMINANT ANALYSIS Jakarta
{Survey Pada Pengguna Smartphone Android dan (Phoue)
g Andrian Haro, [1ania Aminah ANALISIS KUALITAS PELAYANAN {SERVICE QUALITY) | Universitas Negeri
TERHADAP KEPUASAN PELANGGAN PADA WAROQENG STEAK Jakarta
N SHAKE JAKARTA
10| Prasetye Had:, Hery Pudjoprastyone, | STRATEGI RELATIONSHIP MARKETING TERHADADP RETENSI | UPN "VETERAN"
Sri Mulyaningsih PELANGGAN MELALUI METODE SURVIVAL  ANALYSIS Jawa Timur
(STUDI RESTORAN DI SURABAYA)
11 | Deki Fermansyah MARKETING STRATEGY OF TV MANUFACTURING BUSINESS | Raden Intan State
[N INDONESIA Islamic Institut -
Lampung
12| Muhadijir Anwar dan Budt MEMBANGUN CITRA PERUSAHAAN UPN “Weteran”
Privantono (Studi Mada PT. Semen Indanesia. Thk) Jawa Timur
13 | Hendrik, | PENGARUH KUALITAS PRODUK DAN HARGA TERHADAP Untversitas Esa
Ari Anggarani Winadi Prasetyoning | KEPUTUSAN PEMBELIAN SMARTPHONE SAMSUNG Unggul Jakarta
Tyas, SE, MM Barat
14 | Mohammad Fakhruddin Mudzakkir, | HUBUNGAN BRAND AWARENESS TERHADAP BRAND TRUST Universitas
[va Nurdiana Nurfarida MELALUI BRAND IMAGE Kanjuruhan Malang
15 | Umaira Wardhani, PENGARUH PROMOSI MELALUI MEDIA SOSTIAL TERHADAP Universitas

Dra. Marhayanie. Msi

PREFERENSI KONSUMEN DAN MINAT BELI SMARTPHONE
PADA PENGUNJUNG MILLENJUM ICT CENTRE MEDAN

Sumatera Utara

1o | Sa’duddin, ANALISIS SPASIAL UNTUK PENENTUAN [OKASI OPTIMAL UGM
Kuncoro Harto Widodo TOKO RFTAIL MINIMARKET DI KABUPATEN  SLEMAN ;
DAERAH ISTIMEWA YOGYAKARTA i
17 D Nummma, Dr LEVY DA, SED MM, FAKTOR  FAKTOR YANG MEMPENGARUI BRAND IMAGE Umv Sahud i

SUSY BHUDIHARTY. S.Pd. MM

MOBIL TOYOTA AVANZA: STUDLKASUS DUJAKARTA

Xxxii
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Moderator  : Dr. Alex Zami, MM

Ruang : DISCOVERY 2 / Sesil

Jam 111,00 - 13, 00
Neo Author Judul PT
l Sitp Haerani. APLIKASI METODE DISTRIBUSI PAKSA DALAM PENILALIAN Umiversitas
ﬁ Nurjanah [Hanud. KINERJA DAN BUDAYA ORGANISAS] SERTA IMPLIKASINY A Hasanuddin
Agus Yulianto TERUADADP KEPUASAN KERJA DAN KINERJA KARYAWAN
PT BANK MANDIRI (PERSERO). Thk AREA JEMBER
2 At Maharani WORKING PAPER: STUDI PENGGUNAAN MEDIA  SOSIAL Universitas
UNTUK REKRUTMEN Paramadina
3 DEVA LUDIAN TANTYO, PENGARUH THE BIG FIVE PERSONALITY TERHADAP KINERJA Universitas
SITI SULASMI, AKADEMIK DENGAN MOTIVAST AKADEMIK SEBAGAIL Airlangga
IBG. ADI PERMANA VARIABEL INTERVENING PADA MAHASISWA TFAKULTAS
EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN
UNIVERSITAS AIRLANGGA
3 Tovi Suhstiawan, SE., MSM. KEPUASAN KARIR DAN SIKAP KERJA PADA KARYAWAN Universitas
Dra. Ec. Nurl Herachwati, M.Si, BOGASAR!I FLOUR MILLS DITINIAU DARI PERSPEKTIF Airlangga
M.Sc, PERBANDINGAN  SOSIAL DAN  TINGKAT PERSAINGAN
Mario Genzales Belando N. KELOMPOK KERJA
5 RIA FITRIYANA, PERAN MEDIASI KEPUASAN KERJA PADA PENGARUH Universitas
ANIS ELTIYANA WORKLOAD DAN AUTONOMY TERHADAP KOMITMEN Atrlangga
ORGANISASIONAL
P Nuri Herachwati, Sri Gunawan , SAFETY CLIMATE, COWORKERS SUPPORT, EMPLOYEE Universitas
Bagus Anggara Yudha N SAFETY VOICE DAN SUPERVISCOR SAFETY SUPPORT PADA Airlangga
SUPIR BUS
- NURTIAHJA MOEGNI KARIADI, | PENGARUH PERSON-ORGANIZATION FIT  TERHADAP Universitas
; FARDIAN PUTRA ARIFIEN KETUASAN KERIA  KARYAWAN DENGAN BUDAY A Alrlangga
w QRGANISAS]  SEBAGAL  VARIABEL MODERATOR  PADA
| TENAGA ANALIS LABORATORIUM RUMAH SAKIT
ANGKATAN LAUT SURABAY A
8 Nurullailly Kartika FAMILY SUPPORT, FAMILY ADAPTATION, DAN FAMILY TQ Universitas
WORK CONFLICT PENGARUHNY A TERHADAP PENYESUAIAN Airlangga
KARY AWAN DI LINGKUNGAN KERJA
9 Praptini Yuliant PERAN C(REATIVE ORGANIZATIONAL CLIMATE DALAM Universitas
MEMPERKUAT PERILAKU INOVATIF DOSEN PERGURUAN Airlangga
TINGGI NEGERI DI SURABAYA
1o | Marsa Hadi [swara, IDENTIFIKAST  DAN  USULAN  PERBAIKAN  KINERJA Universitas
Puspandam Katias BERTH TIME KAPAL KARGO DI PELABUHAN PELINDO 3 Airlangga
BANJARMASIN

xxxiii




: Ruang :DISCOVERY 2 / Sesi 2 :
Moderator  : Dr, Alex Zami, MM
Jam :14.00-17. 00
No Author Judul ’ KP'l“' :
1 Tri Siwi Agustina. PENGARUH PERAN MEDIAS] DARI LOCUS OF CONTROL Universitas
Satria Luhur Wicaksono INTERNAL PADA STRES KERJA DAN KEPUASAN KERJA Arrlangga

2 | Rahayu Endang Suryani STRESS KERJA DAN DISIPLIN KERJA SERTA IMPLIKASINYA | Universitas Persada
TERHADAP PRESTASI KERJA KARYAWAN Endonesia Y. ALl }
3 | Yusrina Luthfa, PENGARUH IKLIM ORGANISASIONAL DAN WORK LIFE Universitas
Arif Firmansyah BALANCE TERIIADAP EMPLOYEE RETENTION DENGAN Airlangga
STATUS PERNIKAHAN SEBAGAI VARIABEL PEMBEDA PADA
—~ WARTAWAN STASIUN TELEVISIJTV

‘ 4/ Tuwanku Aria Auliandri. EVALUASI HAMBATAN PENERAPAN 58 DENGAN Universitas
\/ Saksono Wijayanto MENGGUNAKAN ROOTCAUSE ANALYSIS PADA CV. X Airfangga
SURABAYA
3 Badn Mum Sukoco. PENGARUH PERSFPSI KEADILAN TERHADAP KINERJA: EFEK Universitas
Muslich Anshor MODERASI ASIMETRI DEPENDENSI Alrlangga
6 Ella Budiarti, STRUKTUR  KEPEMILIKAN DAN  STRUKTUR  DEWAN Universitas
Chorry sulistyowatt PERUSAHAAN Aurlangga
7 Wa Ode Zusnita Muizu, HRM STRATEGIC DALAM PENINGKATAN DAYA SAING | Univ. Padjadiaran
Ernic T. Sule PERUSAHAAN
g Joseph L .Eka Nugrohe, STUDI  TENTANG  SIKAP, SELF  EFFICACY, UPAYA Universitas
Andhy Setyawan PEMBELAJARAN DAN KINERJA AKADEMIK DALAM KONTEKS Surabaya
KEHADIRAN MASAYARAKAT EKONOMI ASEAN
9 Andhy Setyawan PERAN MODERASI JENIS KELAMIN PADA PEMBENTUKAN Universitas
KINERJA AKADEMIK DALAM KONTEKS KEHADIRAN Surabaya
MASYARAKAT EKONOM] ASCAN
19 | Pref.Dr. Lia Amalia., SE, MM, ANALISIS PENGARUH KOMPETENSI, MASA KERJA. JAM Universitas Esa |
Zainl., MM KERJA  EFEKTIF TERHADAP  KINERJA  KARYAWAN Unggul, Jakarta
{Studi kasus : The Dharmawangsa lakana)
il Ahdul Fidavan ANALISIS TANTANGAN PENGEMBANGAN SDM DI VKM USB YPKP
(INDUSTRI BORONDONG
2 Kusni Ingsih, PERAN  KEPEMIMPINAN, BUDAYA  ORGANISASL.  DAN Univ. Dian
Sth Darmit Astuti, KOMITMEN QRGANISASI DALAM MENINGKATKAN KINERIA Nuswanloro
Deva [von Prakasiwi Asri PEGAWA[ MELALUI KEPUASAN KERJA Semarang
12 | Anastasia Riani S, DAMPAK STRES DI TEMPAT KERJA DAN (CYBERILOAFING | Universitas Scbelas
lgn. Sri Seventi PADA PRODUKTIVITAS KERJA Maret

XAX IV



—
. it R Ruang :DISCOVERY 3 / Sesi 1
Maderator  « Dr, Setvani Dwi Lestari, ME Jam 1100~ 13 06
No Author Jodel T
} M. HASBI ZAID] PERAN SPIRITUALITAS DI TEMPAT KERJA DAN Universitas [slam Riau
KOMITMEN ORGANISASIONAL TERHADAP PERILAKU
KEWARGAORANISASIAN
2| Jajuk Herawan PENGARUH KEPEMIMPINAN ETIS DAN KOMITMEN | Universias Sarjanawiyata
Prayekti ORGANISASIONAL TERHADAP KINERJA KARYAWAN [ Tamansiswa Yogyakara
KOPERASIBATIK DI JOGIAKARTA
3 Elisabet Siahaan , ANALISIS KESUKSESAN KARIR PARA KONSULTAN PADA usu
Prihatin Lumbanraja, PERUSAHAAN MULTI LEVEL MARKETING
Yasmin Cheirunisa Muchtar
4 | Sri Rahayuningsih, ANALISIS PENGARUH LOCUS OF CONTROL DAN SELF UNISBANK Semarang
Askar Yunianto EFFICACY TERHADAP KINERJA DENGAN ETIKA KERJA
[SLAM SEBAGAI VARIABEL MODERATING
(Swudy Empinis pada Perowst di Rumah Sakit lslam Sultan Agung
Semarang)
5 Sri Hastuti. Ascp Kuriawan MODEL PEMOTIVASIAN DALAM UPAYA PENINGKATAN Universitas Jenderal
PRODUKTIVITAS KERJA PEGAWAI NEGERI SIPIL (PNS) Aehmad Yami, Cimahi
KOTA CIMAHI
6 | Suhartini, PENGARUH EMOSI NEGATIF KARYAWAN TERHADAP Universitas lslam
Aji Candra Prakoso KOMITMEN AFEKTIF DENGAN KEPUASAN KER!A Indonesia
SEBAGA! VARIABEL INTERYENING DI PT. BANK RAKYAT
[INDONESIA CABANG PEMALANG
7 Annisa Noor Rahmatika, "AUMAN SINGAa BETINA: MENGGELORAKAN PELAUT Universitas [slam
Trias Setiawati NUSANTARA, MENGUASAI SAMUDRA Di SELURUH Indonesia
DUNIA" (STUDI KASUS KEPEMIMPINAN PEREMPUAN)
8 Nabilah Ramadhan, $.MB., MM, | PENGARUH KEPEMIMPINAN TRANSFORMASIONAL DAN Universitas Widyataina
Siska Avudia Adiyanti, S.AB., MOTIVAS] TERHADAP KOMITMEN DAN  KINERJA
MM KARYAWAN PT TIKI INE BANDUNG DALAM
MENGHADAPI AEC.
% | M. Danny Perdana, PERAN ORGANIZATIONAL CITIZENSHIP BEHAVIOR DAN

Hasgyim Ahmad

KOMITMEN ORGANISASIONAL DALAM MENINGKATKAN
KEPUASAN KERJA PFERAWAT

Universitas Esa Ungpul

10

Rima Rahmayann,
Putu Nina Madiawati

PENGARUH KOMPETENS] DAN MOTIVAST PERAWAT
TERHADAP KEPUASAN KERJA SERTA
IMPLIKASINYATERIHADAPKINERJA  PERAWAT  DALAM
MEMPERSIAPKAN ASEAN ECONOMIC COMMUNITY (AEQ)
2015

UniversitasiVidyvatamal
Universitas Telkom2

Yayan Firmansyah,
Dwinto Marri Aji Buana,
Joehaty

ANALISIS FAKTOR WORK-LIFE BALANCE DALAM
MENGHADAPI ERA MASYARAKAT EKONOMI ASEAN:
STUDI PADA MANASISWA KELAS KARYAWAN DI

BEBERAPA PERGURUAN TINGGI KOTA BANDUNG

Universitas Padjadjaran-
Bandung
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Moderator : Dr. Setyani Dwi Lestari, ME Ruang  : DISCOVERY 3 / Sesi 2
. ’ Jam : 1400 -17. 00
. _ ]
- — -
No Author Judul PT
I
| Enggal Sriwardiningsih, Rudy DAMPAK SISTEM KOMPENSASI, MOTIVAS] PEGAWAL DAN Univ. BINUS
Aryanto KOMITMEN ORGANISAS] PEMERINTAI TERHADAP KINERJA
PEGAWAL NEGERI DI INDONESIA
2 Setvani Dwi lestar. Radona Eka PENGARUH KEPEMIMPINAN, IKLIM ORGANISASL. DAN | Universitas Budi
Saputra STRES KERJA TERHADAP TURNOVER INTENTION DENGAN Luhur
KEPUASAN  KERJA SEBAGAL VARIABEL INTERVENING
(STUDL KASUS PADA PT. DWIDASA SAMSARA INDONESIA
TANGERANG SELATAN)
3 | Setvani Dwi Lestari, Ria Estiana PENGARUH LINGKUNGAN KERJA DAN KOMPENSAS] | Universitas Budi
TERHADAP KEPUASAN  KERJA DAN  IMPLIKASINYA Luhur
PADA KINERJA KARYAWAN
STUDI KASUS PADA POLITEKNIK LP31 JAKARTA
4 | Jessica Teny Lukito, ANALISIS PENGARUH KOMPENSASI MONETER DAN NON- | Universitas Katolik
Christine Winstinindah Sandroto MONETER DENGAN JENIS KELAMIN SEBAGAl VARIABEL lndonesia Atma
MODERASI TERHADAP MOTIVASI KERJA KARYAWAN PT Java
MAYORA INDAH Tbk.”
5 NURDJANAH HAMID, RIA ANTECEDENT QF EMPLOYEE'S COMMITMENT AND | HASSANUDDIN
MARDIANA YUSUF CONSEQUENCE TO THE PERFORMANCE OF PT. ANGKASA UNTYV
PURA MAKASSAR
6 ANIK HERMANINGSTH PENGARUH PELATIHAN, MOTIVAS] KERJA DAN MERCU BUNA
BUDAYA ORGANISASI TERHADAP KINERJA PEGAWAI NEGER!
SIPIL
7 DY AN SAWITRI, ENLIK KEMAMPUAN MANAJERIAL DAN MANAJEMEN KEPALA UNIV. GAJAH
KRESNAINL. SUPARTOLO SEKOLAH PADA ERA  OTONOMI  DAERAH  UNTUK MALANG
MENINGKATKAN KINERJA GURLU DI SDN KESATRIAN |
MALANG
8 | EKO PURWANTO. EDDY KAJIAN KINERJA PEGAWAL PADA UNIT AlR MINUM | UPNVETERAN
WIYONO DALAM KEMASAN PT. SWABINA GATRA GRESIK JAWA TIMUR
9 TRI GINANJAR, ELFA FAIZAH PENGARUH BUDAY A ORGANISASI DAN MOTIVASI PIMPINAN STMIK IKMI
TERHADAP KINERIA PEGAWAI MENGGUNAKAN METODE CIREBON |
PROPABILISTIK PADA BALAI PENDIDIKAN [DAN
PELATIHAN Di CIREBON
10 | RAHAYU PLUIRNARMII PENGARUH KEPUASAN KERJA DAN KOMITMEN UPI
ORGANISASIONAL  TERHADAP  PERILAKU  KEWARGAAN i
ORGANISASIONAL  SERTA  IMPLIKASINYA  TERHADAP
KINERJA PEGAWAI ADMINISTRAS! (STUDI KASUS PADA PTS
X DI BANDUNG)
12 | Dr. Jerr Marcellinus Logahan, M.5i, | PENGARUH WORKLOAD TERHADAP ROLE CONFLICT SERTA UNIVERSITAS
Endira Rachma Filardi DAMPAKNYA PADA  1OB  PERFORMANCE PADA  PT. BINA
ASSARAYA MULTIL SARANA NUSANTARA
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Moderator : Siti Nurjanah, SE., MM

Author

Ruang tKEMANG 1 / Sesil
Jam :11.00-13. 00

|

i
E—

P

Dwi Gemina. Endang Silaningsih,
Ernt Yuningsih. Lucky Hikmal

i Maulana

KEBERHASILAN USAHA 1IKM MAKANAN RINGAN BERBASIS
MOTIVAST USAHA DAN KEMAMPUAN USAHA PRIANGAN
TIMUR

Universitas {
Djuanda Bogor

N. Agus Sunarjante

Herlina Yoka Rowda,

USAHA MIKRO, KECIL, DAN MENENGAH DI INDONESIA

MERUMUSKAN MODEL KLASIFIKAS! KEGAGALAN HISN[ﬂ Widya Mandala

Catholic University
Surabaya

SYAMSUL BAHRI DG. PARANL, | STRATEGI MODEL PEMBENTUKAN DAN PENGEMBANGAN | UNIVERSITAS
SE., MM, KILLASTER MENUJU PENINGKATAN DAYA SAING UKM DI | TADULAKO
JOHNNY TANAMAL, SE., Msj, KABUPATEN DONGGALA PROPINSI SULAWESI TENGAH

ARFAN NENQ, SE., MBA

‘ MENINGKATKAN DAYA SAING USAHA LOKAL INDONESIA | Universitas

Sonata Christian

MENGHADAPT MASY ARAKAT EKONOMI ASEAN 2015

Ciputra, Surabaya

Sardjoeni Mocd}iono,

SISTEM PENGAMBILAN KEPUTUSAN MEMILIII MASAKAN

Universitas Budi

Winant, BERDASARKAN JENIS PENYAKIT KRONIS MENGGUNAKAN | Luhur

Aries Kusdaryono D/IETODE ANALYTICAL HIERARCHY PROCESS

Ahimad Rizki Sridadi MANAGERIAL  PREROGATIVE: SEPELEMPARAN  BATU | Universitas |
BELAKA? Adrlanpga ‘

Muhammad Muhrtadin Kholil | DINAMIKA KOMUNIKASL POLITIK DI KASKUS PADA PERIODE | Universitas

Gancar Candra Premananto KAMPANYE PEMILIITAN PRESIDEN 5 JUNI — 5 JULL 2014 | Airlangga
(Studi pada Aktifitas Kaskuser dalam Pemilikan Presiden 2§14)

B Rahmal Heru Setianto. STRATEGI DIVERSIFIKASI DAN NILAI PERUSAHAAN ‘ Universitas
Rory Asrhofi Andani | Airlangga

FEBRIANA WURJANINGRUM,

RANCANGAN PERBAIKAN KUALITAS PRODUK UKM SEPATU

W Universitas

MUKH. NASIR RAMDHANI KULIT DENGAN MENGINTEGRASIKAN METODE ANALYTIC | Airlangga
NETWORK PROCESS {ANP) DAN METODE QUALITY FUNCTION
| DEPLOYMENT (QFD)
Amaliyah Asad BLUE BLOOD MADURA IN ORGANIZATIONAL STRUCTURE STIAM
AND THE ECONOMIC COMMUNITY EDUCATION Kepelabuhanan
L {Surzbaya)
Hari Sukarno, DOMINASI DETERMINAN PENDAPATAN UMEKM | Universitas Jember
Hadi Paramu, SEKTOR JASA DAN PERDAGANGAN DI KABUPATEN JEMBER
Yeni Hifma Dwiyanii
Mujino, PENGARUH INFLAST DAN PDRB TERVHADAP PENYALURAN | Universitas
Risal Rinofah KREDIT UMUM DAN UMKM DI DAERAN ISTIMEWA [ Sunanawivara

YOGYAKARTA

Tumansiswa
Yogyakana
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iMEA) (Kajian Pada Sentra Sepatu Cibaduyut Jawa Barat)

oot . P ¢ K NG i 2
Moderator : Siti Nurjanah, SE., MM Ruang  KEMANG 1 7 Sesi
e ! Jam 1400 - 18, 00
\
Ne Author Judul PT
l Anik Kusmintarti TiE  RELATIONSHIPS  AMONG ENTREPRENEURIAL | Politeknik Negeri
EDUCATION, ENTREPRENEURIAL ATTITUDE, AND Malang
ENTREPRENEURIAL INTENTION
2 | Ade Indah Sari.. SE., M.Si STUDI  EKSPERIMEN MODEL  SINCRGLU PEMBERDAYAAN STIE Harapan
DALAN PENGEMBANGAN USAILA MIKRO DI SUMATERA Medan
UTARA
3 Saskia, ANALISIS KEKUATAN KINERJA PERGURUAN TINGGIS WASTA STIE Harapan
Alda Kartika, {PTS) MELALUT ANALISA SWOT DEKOTA MEDAN Medan
Teguh Setiawan
4 | lta Rifiani Permatasars, PENGEMBANGAN KEWIRAUSAHAAN MAHASISWA BERBASIS | Polucknik Negeri
Suselo Utoyo, ST, MMT, TECHNOPRENEUR Malang
Avu Sulasari, SE. MM
5 Tapi Rondang Ni Bulan PEMANFAATAN METODE KONTEKSTUAL DALAaM STIE Harapan
PEMBELAJARAN KEWIRAUSAHAAN GUNA PENINGKATAN Medan
INTENSI
6 Roos K. Andadar!’ SERTIFIKASI PROFESI BIDANG  MANAJEMEN  BISNIS, | Universitas Kristen
Annic Susanto' AKANKAH MENINGKATKAN DAY A SAING? Satva Wacana
Petrus Wijavante
7 | Siti Rahayu, ANALISIS FAKTOR-FAKTOR FESTIVAL QUALITY: Universitas
Ema Andajani STUDI KASUS ANIME FESTIVAL ASIA INDONESIA 2014 Surabaya
8 Hujjawllah Fazlurrahman, S E,, ANALISIS KOMPARASI INTENSI KEWIRAUSAHAAN DOSEN | Universitas Negeri
MBA.. DAN MAHASISWA Surabava
Hafid Kholidi Hadi, S.E.. M.SM.
I 9 | Yuyun Isbanah, PENGARUH FAKTOR SPESIFIK BANK DAN MAKROEKONOMI | Universilas Negeri
Budione TERHADAP KINERJA PERBANKAN INDONESIA Surabava
10 | Achmad sobirin, TRANSFER PENGETAHUAN SEBAGAlL BAGIAN DARI ALIH | Universitas lslam
Ulfa Sofiana, GENERASI PADA PERUGSAHAAN KELUARGA Indonesia
Al Hagin
[ Jocliaty MODEL PENGELOLAAN PENGETAHUAN PENGRAJIN SEPATU Uriversias
DalaM MENGHADAPT MASYARAKAT ERONOML ASEAN Padjadjaran

|
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]

P o . Ruang : KEMANG 2/ Sesi ]
Moderator : Dra. Umi Mardiyati, M.Si Jarm 1100 13, 00
No Author Judul.
| Ratna Widiastuti, Meily Margaretha | MEMBANGUN  MUTU  PERGURUAN  TINGGI  MELALU!I | Universitas Knisten
PENGELOLAAN PERILAKU CYBERLOAFING PADA Maranatha
MAHASISWA
2 Sri Wahjum Latifah. ANALISIS POTENSI USAA DAERAH PENGIRING TKI 1) Umversitas
A Waluya Jau, MALANG Muhammadivah
Erna Retno R Malang
3 Umi Kaltum, APLIKASE SIX SIGMA PADA PENGUIIAN KUALITAS PRODUK UNPAD
Riantari Tisna UMKM: KASUS PADA HAZCLOTHING BANDUNG
4 DR. IDRIS AZIS, SE, M. Hum. PERAN PEMERINTAH DALAM PENINGKATAN AKSES PASAR | UNIVERSITAS
DR MAULED MOELYONGO, SE.. | PRODUK KAKAO BAG! PENGUSAHA KECIL DAN MENENGAH TADULAKO
Msi, DALAM PERCEPATAN DAN PERLUASAN PEMBANGUNAN
SYAMSUL BAHRI DG PARANIL | EKONOMI DI KABUPATEN DONGGALA PROPINSI SULAWESI
SE.. MM TENGAH
5 Haerul Anam IMPLEMENTAS]T MODEL  PENINGKATAN PRODUKSI DAN Universitas
PEMASARAN  KOMODITAS KEDELEI DI DAERAH Tadulako
TRANSMIGRASI JAWA-SUNDA DATARAN BULAN SEBAGAI
UPAYA PERBAIKAN PENDAPATAN PETANI DI KABUPATEN
TOIO UNA-UNA PROVINSI SULAWESI TENGAH
6 | Hilda Monoarfa, Chalil POTENSI PASAR PAKAN TERNAK UNGGAS SEBAGAL UPAYA Universitas
MENGURANGI KETERGANTUNGAN [MPOR TEPUNG [KAN DI Tadulako
INDONESIA
(Survey di Sentra Produks! Kabupaten Tojo Una-Una Sulawesi Tengah)
7 Snwarsono Muhammad POSIS]I  POLITIK KOMISI PEMBERANTASAN  KORUPS! Ui
ANALISIS PEMANGKU KEPENTINGAN PADA ORGANISASI
PUBLIK
8 Elsye Tandelilin, SE, MM KESIAPAN UMKM JAWA TIMUR DALAM MENGHADAPI Universitas
PERSAINGAN DALAM ASEAN ECONOMIC COMMUNITY (AEC) Surahaya
2015
9 Linda Arnany Mahastanti, PEMBERDAYAAN UMKM DALAM RANGKA PENINGKATKAN | Universitas Kristen
Yeterina Widi Nugrahant. KEUNGGULAN  KOMPETITIF  MELAL Ul PROSES  INOVAS] Satva Wacani
Sri Hartit MENGGUNAKAN PENDEKATAN KNOWLEDGE MANAGEMENT
(STUDI PADA PENGUSAHA KERUPUK TUNTANG KAB.
SEMARANG)
10| Hilmiana, MODEL OPTIMALISASI PENGELOLAAN ZAKAT MAAL Padjadjaran
[mas Soemaryani MELALUE PENINGKATAN PEMAHAMAN DAN KESADARAN University
MASYARAKAT  BERBASIS BUDAYA LOKAL DALAM
MENUNTASKAN KEMISKINAN DI KOTA / KABUPATEN
BANDUNG
11 | Wira Babby Setya Raharja, ENVIRONMENT FRIENDLY PRODUCTS: FACTORS THAT UNSOED
Agus Suroso INFLUENCE THE GREEN Purwokerto
12| Arian Anomsari, MODEL PEMBERDAYAAN  BATIK  SEMARANG  DALAM Universitas Dian
Hertuana Tkasari, RANGKA MENGHADAPL AMASYARAKAT TKONOMI ASEAN Nuswantoro
Ngatindriatun (MEA) Semarang
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Moderater : Dra. Umi Mardivati, M.Si

Ruang : KEMANG 2 /7 Sesi 2

Noviaty Kresna Darmasetiawan

STRATEG] PENGUATAN DAYA SAING UMKM DALAM
MENGHADAPI ASEAN ECONOMIC COMMUNITY (AEC)

Jam : 14,00 - 18, 00
: No Author Judul PT
Nugroho Mardi Wibowo. Inrercitas Wijava Putr:
l Nugroho I"_\dgrc‘ﬁ ‘ ibowo PELAYANAN KESEHATAN  BERKEADII AN DAN Unrversitas Wijava Putra
Yuyun Widiastuti, . :
" : . KEPUASAN PASIEN MASYARAKAT MISKIN
Dwi Lesno Panglipursari
2 FAKTOR- FAKTOR YANG MEMPENGARUHI Universitas Trisaku
Farah Margarctha. Indah KEBANGKRUTAN PADA INDUSTRI DASAR DAN KIMIA DI
INDONESIA
3 Surachman Surjaatmadja, BENARKAH BANK SYARIAH BERBEDA DENGAN BANK STIE INDONESIA
Ahmad Adriansyah KONVENSIONAL, PERSPEKTIF KEUNGGULAN BERSAING BANKING SCHOOL
| podh Pumyat, PENATAKELOLAAN PEDAGANG KAKI LIMA KOTA | UnWersites Pendidikan
yasart, BANDUNG
Sulastn
q N ” i.. - ™ ‘. *L.
: lﬂ“trr‘f’a“‘ E“'i"‘:l :‘ﬁ“d‘” 15, PENERAPAN GOOD CORPORATE GOVERNANCE PADA U“"e“‘{i‘; iﬁ:;‘e“ Duta
uiriana s an . KELOMPOX TANI ORGANIK
Agustini Dyah Respau,
6 SINERGI PERENCANAAN STRATEGIS BEBERAPA Universitas Ciputra
Fransisca Desiana Pranatasari KEMENTRIAN  INDONESIA DALAM MENGHADAPL
MASYARAKAT EKONOMI ASEAN (MEA)
7 TAKUT, MALU, LINGKUNGAN KELUARGA. DAN [INTENSI Sekolah Tinggi limu
Tr Hendro Sigit Prakosa KEWIRAUSAHAAN MAHASISWA PERGURUAN TINGG! Ekonomi YKPN
SWASTA DI YOGYAKARTA Yogyakarta
8 ANALYSIS QF TECHNOLOGY READINESS AND Bhayangkara lava
Rorim Panday TECHNQOLOGY ACCEPTANCE OF GEODESY STUDENT IN | Universitv.Management,
LSING INA GEOPORTAL Jakarta.Indonesi
9 | Sri Lestri Kurniawati, Linda PENERAPAN GOOD CORPORATE GOVERNANCE (TATA | STIE Perbanas, Surabava
Purnama Sari, Titis KELOLA)Y PADA USAHA KECIL MENENGAIT (UKM) DI
Puspitaningrum D.K SURABAYA DALAM MENGHADAPI MEA 2013
10 Nindria Untariti PENERAPAN ADOPSI TEKNOLOGI INFORMASI GUNA UNESA
Ve Artanti MEMPERLUAS AKSES PASAR PADA UKM BATIK DU
casy Artant WILAY AH JETIS SIDOARIO
11 PELATIHAN UMKM BERJENJANG DE KOTA SURABAYA:

Universitas Surabaya
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—

]
; . : Ruang :KEMANG 3/ Sesi ]
N 3 SE. g &
Moderator : Nicodemus Simu, SE., MM Jam L1100 - 13,00
No Author Judul PT
Dra. Friska Sipayung. Msi. MODEL IMPLEMENTASI STRATEG] SEBAGAI DLETERMINAN USuU
Dirs. Liasta Ginting. Msi, KINERJA PERUSAHAAN
Dra. Lucy Anna, MS
2 Hardiyansyah , MANAIEMEN STRATEGIS PENINGKATAN KUALITAS Universitas Bina
Mukran PELAYANAN PUBLIK DAN OPTIMALISASI PENERIMAAN Darma
PENDAPATAN ASLI DAERAH D1 KOTA PALEMBANG
3 MASLICHAH, MODEL PENGGUNAAN SISTEM INFORMASI AKUNTANSI | Universitas Istam
NUR DIANA, UNTUK PENINGKATAN KINERJA [NDUSTRI KREAT!F UKM Malang
MOHAMMAD CHOLID KOTA MALANG
MAWARDI
4 Ir. Alexander Waliyudi HS. QUANTUM  LEAP STRATEGY INDUSTR! PARIWISATA Universitas
MBA MM [NDONESTA DALAM MENGHADAPI MASY ARAKAT EKONOMI Cipulsa,Surabaya
ASEAN (MEA)
5 Ferryal Abadi, HUBUNGAN LEARNING TO KNOW, LEARNING TO DO, | Fakultas Ekonorni,
1ka Suhartanti Darmo LEARNING TO BE, LEARNING TO LWE TOGETHER IN PEACE Kalbis [nstitute
AND HARMONY SEBAGAI PEMBENTUK KARAKTER MORAL
BANGSA.
6 Dr. Tony Wijaya..MM MODEL INTENSI BERWIRAUSABA Fakultas Ekonomi
Dr. Santi Budiman.,MM UNY, STIE IEU
7 WIWIK MARYATI, MODEL PAGUYUBAN UNTUK MEMPERTAHANKAN USAHA UNIPDU
BAMBANG SETYOBLDI ENTREPRENEUR COMMUNITY DI KAWASAN PESANTREN
KOTA IOMBANG
8 Nyssa Andriani Chandra, PENGARUH CORPORATE SOCIAL RESPONSIBILITY BIDANG | Universitas Pelita
Putu Anom Mahadwartha. LINGKUNGAN DAN  GOOD CORPORATE GOVERNANCE | Harapan Surabaya
Wemer R. Murhadi TERHADAP KINERIA PERUSAHAAN
9 Leonardi Lucky Kurniawan ENERGIZING ENTREPRENEURIAL ECOSYSTEMS IN | Politeknik Ubaya,
INDONESIA Surabaya
10 Hartini, Sri CUSTOMER BASED BRAND EQUITY PRODUK UMKM Universitas
ANALISIS VARIABEL ANTESEDEN DAN KONSEKUENSI Airlangga
11| Asep Mulyana ANALISIS KOMPETENSI WIRAUSAHA UNTUK Universitas
Wa (Ode Zusnita Muizu MENINGKATKAN DAY A SAING USAHA Padjadjaran
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T : Ruan : KEMANG 37 Sesi2
loder: : Nicod S o ¥ &
| Moderator icodemus Simu, SE., MM Jam L 14.00 - 18, 00
| ]
No Author Judu} PT
1 Muhamad Fahrurozi PENERAPAN SISTEM MANAJEMEN MUTU {(SMM} ISO 90012008 Universitas
Budi Harsanto PADA BAGIAN INCOMING EXPRESS MAIL SERVICE (EMS), Padjadjaran
KILAT KHUSUS, DAN POS EKSPRES DI MAIL PROCESSING
CENTER (MPCY  BANDUNG 40400 PT. POS INDONESIA
(PERSERO) !
2 Sardjoeni Moedjiono, MANAJEMEN TRAFFIC JARINGAN MENGGUNAKAN Universitas Budi
Mahbubul Wathoni, HIERARCHICAL TOKEN BUCKET (HTB} UNTUK Luhur
Aries Kusdaryono PENINGKATAN QUALITY OF SERVICE (QOS); HOTSPOT
PENDIDIKAN DAN PENGAJARAN (DIKJAR) KOMPUTER DAN
MATEMATIKA : STUDL KASUS PADA PUSAT LABORATORIUM
TERPADU UIN JAKARTA
3 Yetty dwi lestan PERANCANGAN KINERJA RANTAI SUPLALI UKM DENGAN Universitas
MENGGUNAKAN SCOR Airlanggn
4 Dwi Ratmawad. Tri Siwi Agustina. PENGARUH SAFETY MANAGEMENT PRACTICES TERINADAP Universitas
Novi Adiva Rosalita SAFETY PERFORMANCL DENGAN  VARIABEL MEDIASI Airlangga
SAFETY KNOWLEDGE DAN SAFETY MOTIVATION
STUDI PADA  PELAKSANA PRODUKSI PABRIK 11 PT
PETROKIMIA GRESIK
5 Rofi Rofaida, PROFIL RANTAI NILAI (VALUE CHAIN) Universitas
Chairul Furgon PADA INDUSTRI SUSU DI KABUPATEN BANDUNG BARAT Pendidikan
(STUDI AWAL UNTUK PENGEMBANGAN MODEL KEMITRAAN Indonesia
RANTAL NILAI SEBAGAl UPAYA MENINGKATKAN DAYA
SAING INDUSTRI)
6 | Desi Tri Ariani. PENGARUH PENERAPAN PERBEDAAN ASPEK-ASPEK DALAM | Universitas [slan
Siti Nursyamsiah IMPLEMENTASI iSQ : 5000 TERHADAP PRAKTEK SUPPLY Indonesia
CHAIN  MANAGEMENT DAN KINERJA  QPERASIONAL
PERUSAHAAN MANUFAKTUR DI INDONESIA
7 | MARKONAH, PENGARUH SUPPLY CHAIN MANAGEMENT PERBANAS
MULJANTO SILADJATA TERJJADAP  KINERJA  OPERASIONAL  PERUSAHAAN INSTITUTE
KAJIAN SINGKAT INDUSTRI MANUFACTURING
8 Muslikh UPAYA  MENINGKATKAN DAYA SAING PRODUK UMKM YAI
DI KAMPUNG WISATA TEGALWARU BOGOR
5 | Wilson Rajagukguk! HUBUNGAN DEGRADAS] LINGKUNGAN DAN PERTUMBUHAN | Universitas Krisien |
EKONOMI: KASUS INDONESIA Indonesia
10 Edy Dwi Kuraiati, PENGARUIE LINGKUNGAN INDUSTRI TERHADAP KAPASITAS | Universitas Darul
Nunuk Supraptini INOVAS] DAN KINERIA USAHA DI SEKTOR PENGOLAHAN Ulum Islamic
INDUSTRI KECIL KABUPATEN SEMARANG Centre Sudirman
GUPP1
(UNDARIS)
11| Endang Ruswanti, Anct Kusuma MODEL  PEMBELAJARAN  ENTREPRENEURSHIP  INOVAS] Umiversitas f3a
AP, Aref Suwandi UNEVERSITAS ESA UNGGLL Unggul
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Abstract Book Forn Manajenten fndonesia (F M) Ke-"
“Dinamika Dan Pera llmu Manajemen Unnik Menghadapi AEC  Jakurra, 10-12 November 2 0 1 5

Astuti Yuli Setyan:

ANALISIS PENGARUH ASSET GROWTH, Universitas Kristen Duta Wacana
MANAJYEMEN LABA, DAN antiily s taff ukgw ood
PRICE TO BOOK PA;;)[;E-AT;ERH,AD,AP RETURN Zet Sumbung

Universitas Kristen Duta Wacana

Abstract — This sudv 10 examine the effect of asser growth, profit management und price 10 hook valeu on return
share of manufucturing companies listed on Indonesia Stock Exchange. The research variables are asset growth,
Discrefionary accrialy, and Price wo hook valwe as independent variableandreinrn as dependent variable.

Reaserch sanple werve Financial Report the year 2008-2010 collected from 82 companics listed ai Indonesia Stock
Exchange. The Ordinary Least Square (OLS) 1s used to analvse the data. This analvsis conforms that PBY and
Asset growth influcnice the company stock refurn.

More aver profit management variable has no effect on company stock return. These reasearch findings indicate
that companies were able to increase the stock prince which positively impaci on company stock return throught

increasing significanty asset growth aswell as increasing price book value.

Kev Word: Asset Growth, ordinary least square, Price to Book Value, Rewrn share,

Chnsuana Fara Dharmasruti

Umniversitas Kalolik indoncsia Atima Java
ANALISIS FAKTOR DEMOGRAFI, LITERASI Chiing e o

voLae il

KEUANGAN DAN PERILAKU KEUANGAN Yudith Dvah /
MAHASISWA ’ ‘

Universitas Katohk Indonesia Atma Jaya
chistise faradsiqalavaacid
yudith.dyah@atmajaya.ac.id

Abstract — Pengelolaan kevangan yang mencerminkan perilaku keuangun seseorang diperagaruhi oleh literasi
kewangan dan faktor demagrafi sesorang. Mahasiswa yang merupakan kelompok awal dewasa, yang mulai helajar
mengefola keuangannva sendiri. Unika Atma Jaya yang vang terletuk di pusat kota, dekal pusat perbelanfaan,
menjadi hal vang menarik untuk menjadi obvek penelinan perilaku kewangan mahasiswa. Tufuan penclitian ini
adalaltmengetahui bagaimanakah peran fakior demografi. literasi keuangan dalam mempengaruhi perilaku
kenangan mahasiswa

Pencliian difakukan dengan mengambif sampel menggunakan clusier sampling dari selurith mahasiswa §1 Unika
Atma Java vang tersebar dalam 17 program studi.Darr penelitian ini ditemukanbainva facror gender mampu
membedaken secara signififan atas peritaku kewangan malasiswa, namun tidak signifikan wnrul lirerasi kevangan
Penelitian ini juga menemukan bahwa latar belokang pendidikan mampu membedakan secara signifikan literasi
keuangan dan peritaku kevangan mahasiswa.

Kevwords: literasi keyangan, gender, pendidikan, perilaka kenangan.

MANAJEMEN KEUANGAN f



2 0 1 5 Ahstract Bouk Forum Manajomen Indonesia (83X Ke-7
“Dinamika Dan Peran |l Manafemen Untuk Menghadupi AEC Jakarta, 10-12 November

Nyi Mas Rizki Noviyah w

ANALISIS FAKTOR-FAKTOR YANG e e
MEMPENGARUHI STRUKTUR MODAL o A“R‘__‘:""“':' )
PERBANKAN Hedwigis Esti Riwayat

ABFI Perbanas Institute

Abstract - The purpose of this study is to analyze factors that influcnce capited struciure al LQ435's bank during the
period 2003-2013. In this study, there are six independent variahles such as saies growih, profiiabilin: (Return On
Assets) asser sructure, operaring leverage, ligquidic (Load To Deposit Ratio), amd taxes. The samples are 3 banks,
they take by purposive sampling method. The data is processed by Eviews ver. 6.0. The vesults showed that the
profitability (ROA) has a negative and significant influence to capital structure. In addition, the asset structure and
aperating leverage have positive and significant impact to capital structure. Bui sales growth, liguidity (LDR), and
taxes do not cffect to capital stricture. Simudtancowsty. sales growth. profirabilit: (ROA), asset structure, operating
leverage, liquidity (LDR), and taves have a sigmficant effect to capiral structure. Capital structure can be
influenced by sales growth. profitability (ROA), asser structure, aperating levergge, lguidity (LDR). and a tax of

88.74 per cent, while the remaining 11.26 percent is influenced by other factors, beside independent variables in
this study.

Keywords: Sales growth, Profitability, Asset Structure. Operating Leverage. Liquidin. Taxes, Capital Structure

ANALISIS FAKTOR-FAKTOR YANG Said Sanpang
MEMPENGARUHI TINGKAT UNDERPRICING Pascasarjana. Universitas Budi Luhur Jakarta
PADA PERUSAHAAN YANG MELAKUKAXN Email: seld-eniman e gmanivem
INITIAL PUBLIC OFFERING (1PO)
(Studi Empiris Pada Bursa Efek Indonesia (BEI)
Periode Tahun 2011-2013)

Sugeng Rivadi

Pascaszrana.Universitas Budi Luhur Jakarta
Email: suscngrivadiubligignmiml vom

Abstract — Underpricing is a phenomenon Initial Public Offering (IPO) which eften occur on capital market and
has been proven by researchers in many countries. This research aimed 10 analyze the factors affecting the level of
underpricing. Underpricing as measured by the initial abnormal return is the dependent variable in this research.
While the independent variable in this research is are company's profitability (ROA). financial leverage, firm age,
firm size, and the intended use of funds for investment.

Samipiing was done by using purposive sampling method resulted in 38 companies as research samples. Multiple
regression model is used to test the relationshiy between the dependenr and independent variables,

From the resulis of multiple regression analysis showed that the variables of the size in the company and intended
wve funds to invest significanth affect the underpricing. The direction of negative cocfficients with three variables
There are variable. aged company, corporate profiabitiny (ROA). and finuncial leverage (DER) shown to have no
sionificant effect on the occwrrence of underpricing.

Kevwards: Underpricing, Initial Public Offering, the Company Profitabilinn (ROA). Financial Leverage (DER),
Age Company, Company Sice, and Purpose Use of Fupds for investiment
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Abstract — Penelitian ini bertujuan wntuk menganalisis perbandmgan kinerja pasar tmarket performance} dan
portafolio (portfolio performance) antara pervsahaan keluarga (family firms) dengan perusakoan bukan milik
keluarga (non-family firms). Perusahaan keluarga divakini oleh penelitian-penelitian terdubutu, bahwa keunikan
vang dimiliki oleh perusahaan keluarga dalam iala kelela perusahaan (corporate governance) akan membertkan
pengaruh posinf pada kinerja perusahaan (corparate performance). Keunikan perusahuan keluarga dalam tata
kelola perusahaan tercermin davi kepemifikan (ownershipl, manajemen fmanagement), dan suksest {succession).
Penelitian inl menggunakan due ukwran kinevja, vairy kinerja pasar vang diproksikan oleh renivn saham dan
kineria partofolio yang diproksikan olek nilai Sharpe. Trevnor, dan Jensen Penelivian ini menggunakan
independent sample t-test unruk menguii dua kelompok sampel yang berbeda. Levene test dilakukan untuk menguji
varians dan (-lest untuk menguji rata-rata populast. Hasil ufi hipotesis menjelaskan terdapat perbedaan nilal rata-
rata return vang signifikan aniara perusahaan keluarga dengan perusahaan bukan milik keluarga. Nilai rata-rata
return perusahaan kefuarpa menunfulkan hasil yang lebih tinggi daripada perusahaan bukan milik keluarga. Hasil
uji hiparesis fainnya menunjukkan terdapat perbedaan nilai Sharpe dan Treynor yang signifikan. tetapi nilai Jensen
tidak menunjukkan perbedaan vang signifikan. Nilai rata-rata Sharpe dan Treynor perusahaan keluarga lebib
tinggt daripada perusahaan bukan milik keluarga. Penclitian ini memberikan kesimpulan bafhwa keunikan
perusahauan keluarga pade targ kelola perusahuan, iidak hanva berdampak pada kinerja perusahaan tetapi juga
pada kinerfa pasar dan kinerja portofolio. Peneliti juga memasuklan wmarket capitalization unok memisahkan dua
kefompok di antara perusahaan-perusahaan keluarga vang go public. Peneliti melihat kapitalisasi pasar perlu
dipertimbangkan karena divakini dapat menunjukkan perbedaan hasil yang signifikan di antara dua kelompok
tersebut. Hasilnya menunjukkan terdapar perbedaan vang signifikan, nilai ruta-rata return perusahaan yang
memiliki big market capitalization lebih besar daripada small market capitalization. Penelitian int mendukung
terbentuknya indeks perusahaun keluarga di Bursa Efek indonesia, karena keunikan dan kewnggulan vang dimiliki
oleh perusahaan keluarga. Terbentuknya indeks perusahaan keluarga atau Indoresia Family Firms Index, dapat

dijadikan sebagai referensi bagi investor dan manajer invesiasi untuk membentuk poriofolio saham perusahaan
keluarga.

Keywords: Family firms. Siock Return, Portfofio. Sharpe, Trevnor, dan Jensen
3] ¥ [ r i
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DEVISA BUMN DAN BANK DEVISA SWASTA

Naezme Renofa
PADA TAHUN 2006-2011

Email: Naczmirenolata vahoo.com

Dr.Gatot Nazir Ahmad M.Si
Email: gatotl 1510@vaboo.com

Abstract — Peneliti bertujuan untuk membandingkan dun menganalisis kinerja bank devisa BUMN dan bank devisa
Swasta dengan menggunakan rasio Capital Adequacy Ratio (CAR). Return On Asset (ROA). Retwrn On Equity
(ROE), dan Loan to Deposit Ratio (LDR). Sampel yang digunakan adalab empar bank devisa BUMN dan empat
bank devisa Swasta berstaius go public. Data vang digunakan dalum penefitian ini diperoleh dari laporan
kewangan tabuian perusahaan perbankan periode 2006-2011 Metode anaisis vang digunakan dulam penelitian
i adalab analisis deskriptif, ufi normalitas date dan wi hipotesis dua rara-rata sumpel dengan menggunakan wji
beda PairedSamplet-test. Hasil penelitian ini menunjukkan bahwa nilai CAR bank devisa BUMN ternvata tidak
berbeda dengan nilai CAR bank devisa BUMN. Sedangkan nilai ROA, ROE, dan LDR rerbukti berbeda antara
bank devisa BUMN dJdan bank devisa swasta, dan nilai ROA, ROE, LDR bank devisa BUMN lebib bhesar
dibandingkan dengan ROA, ROE, LDR bank devisa swasia

Kata kunci . Capital Adequacy Ruatio (CAR), Return On Asset {ROA), Return On Equitv (ROE) dan Loan to
Deposit Ratio (LDR)

Sopiani Saragih

ANALISIS MANAJEMEN LABA DAN KINERJA Fakulas Ekonomi dan Bisinis
KEUANGAN PERUSAHA AN PENGAKUISIST o lrsniishon ot
KEU-007 SEBELUM DAN SESUDAH AKUISISI YANG T —
TERDAFTAR DI BURSA EFEK INDONESIA Nisrul Irawaty
TAHUN 2009-2010 Fakultas Ekonom: dan Bisinis

Umiversitas Sumatera Lhara

alsruirawatrg sahoe em

Abstract — The Purpose of this stucdy to prove whethey earnings managemen! dction occurs on the acquirer before
the acquisition. In addiion, this stuch also aimed 1o determine whether there is any difforence in the acquirer’'s
financial performance hefore and after the acquisition. The rescarch was conducted in all won financial industin
sector listed in BEIL

Earnings management made by firms is proxy by discreationari accruals (DA). Then for the measurement of firn
performance measured by financial rarios which include net profit margin, return on eguity, debt to equity ratio,
debt ratio, total asset turnover, fixed asset turnover, current ratio. Further fesiing this hvpothesis using
independent sample 1 1est and wilcoxon signed ranks test

Based on the swvey result revealed that the acquirer engage in earnings management action before and after
acquisition. The seven ratios which include net profit margin, return on eqirinv, debr ro equity ratio, debt ratio, total
assol wrnover, fived assef turncver, cirrent ratto has mo significance difforence of the acquiver before and after
the acgudsition.

Kevwords.: Acquisitions. Earnings Management, Financial Pecformance, Disercariono Aceraols
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Trias Madanika Kusumaningrum
PADA BETI TAHUN 2019-2013

Universitas Negeri Surabaya
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Abstract ~ Thix paper aims w0 Jaciment te interaction between good corporate governance and dividend pavout
o the Indonesian Stock Exchange (1DX). Dividend pavout has heen an issye of interest in financial literature.
Fanel duta covering a period from 2000 16 2013, The population are 35 companies in property and building
construction sector. The paper reports institutional ownership have a swatistically negative effect on dividend
puavoid. But managerial ownership is not significant on dividend payout among the corporate governance variables.
The results also indicate that profitabiline haven't effect on dividend pavout. The other side, leveraged firms would
significantly rechice dividend payments. Finally, finn size were found to be negative significant determinants of
dividend payout on the properiv and building construction sector.

Keywords: good corporate governance, dividend payout

Crvina Yosephine

ANALISIS PENGARUH LAGGED RETURN INDEKS ‘ .-\Ium'ni Fahultas Fkononmi
SAHAM AMERIKA DAN TINGKAT SUKUBUNGA | " ”"t‘:{'ﬂ;‘ui\:\?%iz:i;g;::l Mima Jaya
KEU-009 BEBAS RISTKG DOMESTIK TERHADAP TR
RETURN INDEKS SAHAM NEGARA ASEAN Sumam
TAHUN 2003-2013 Dosen Fabultas Ekonemi

Universiias Kaohk Indones:a Atma Jaya
sumban Yy ML ac id

Abstract — The purpose of investing is to get return. There are many variables that can affect the return. Stock
return of a country can be affected by evenis in the country as well as by stock returns of other cownivies. This study
aims to determine the effect of fagged American stock index return and the domestic risk-free interest rate to stock
return of ASEAN countries. The data used for this study Is United States stock index, stock index and the risk-free
interest rate of six ASEAN countries (Indonesia, Philippines, Malaysia, Singapare, Thailand, Vietham) from 2003-
2013, This study nsed estimation of GARCH (1, 1). From the esiimation, it is known that simultancousty lagged US
stock Index renon and the risk-free interest rate of domestic country have significant influence oi stock index
retirn from Indonesia amd Malavsio. Partially, lagged US stock index renn significanth atfect the stock index
return of o ASEAN countries, numely Malavsia and Thailand. While the influence of the visk-free tmerest rare to
stock inclex roturn onlv significantly in the stock index return of Indonesia and the Philippines. This study
conclided that stock investors can wse the information about stock index return of United States and the domestic
risk-free interest rate inta consideration of future investment decisions.

Keywaords: lagged retum, domestec risk-free interest rate, stock index return
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ANALISIS PENGARUH PROFITABILITAS DAN
PERTUMBUHAN PERUSAHAAN TERHADAP Kartika Dewi Sri Susilowati
PENGUNGKAPAN TANGGUNG JAWAB SOSIAL Palitcknik Neger Matang
PERUSAHAAN karlika dcm""(gpknlmcma.acrid
(Studi Kasus Pada Bank Svariah di Indonesial

Abstract — This study was aimed (o identifv factors affecting Corporate Sociuf Responsibility (CSR) disclosure of
Shariah Banks in Indonesia. There were two faciors suspected to influcnce CSR disclosure. ie profitability and
growth of the banks. CSR disclosire were evaluated based on content analvsis, v anal zing annval reports and
financial reports of seven Shariah Banks during the period of 2010 - 2013. CSR index were developed based on
Shariah Enterprise Theory (SET). The result from mmuitiple linter regressions analysis shawed that profitabifity
which was proxied by ROE (Return of Equity) had a significant effect toward CSR disclosurefor 0.004. While, the
growth variable that was measured hv using Assers Growth had negatively effect to CSR disclosurefor -
0.0000436 The significance level of partial tese (1) were 0,014 for ROE variable and 0,096 for Asset Growth
variable and the simultaneous fest (F) was obtained a significant level of 0,045 The conclusion of this study was,
partially, profitability had a significant effect to CSR disclosure. Mean while, the company's growth had a negative
effect and was notsignificant to CSR disclosure. Simultancously, the bank's profitability and growth had an effect to
CSR disclosure.

Keywords: CSR Disclosure, Skariah Enterprise Theory (SET), Tunggung jawab sosial perusahaan

Dwinanda Ripta Ramadhan
Program Stud) Manajemen - Fakullas
ANALISIS PENGARUH REVERSE STOCKSPLIT Eoneni. Lersitas [slam Indonesia
TERHADAP KINERJA SAHAM PADA PERUSAHAAN O, 1y et com
YANG TERDAFTAR PADA BEI Sutrisno

Program Studi Manajemen - Fakultas
Ekonomi. Universilas Islam Indonesia
sulrisno_wifd@yahoo.com

Abstract - The main ohjectiveaf this studywas 1o examine differences berween the Performance ofthe stock before
and after the events aoft he reverse stock split. And 1o analyze the differences Intrading volume before and after the
reverse stock split. The data used in this study is the monthh- stock price and the monthlv ICI total veiume of
shares waded during the period of 201 1-2014. By using prrpoesive sampling method Samples have heen as many as
five companies that perform the reverse stock splipolicy.

This study uses a different test Paired Samples Test to tesi for differences in siock returns and Trading Volume
Activin: Test 1o test for differences berween the trading volume hefore and aficr the reverse stock split pelicy.
Hypothesis esting results show that the company carricd out its aclion reverse stock split not show a sign if icant
effect on the performance of stock

Kevwords.: PerformanceShares, TradingVolume Activitv, and theReverseStockSpiir
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ANALISIS PERBANDINGAN BIAYA PERSEDIAAN dan Bisnis, Universitas Airlangga
BAHAN BAKU TEMBAKAU DENGAN METODE LOT sennasarane emleom
SIZING PADA PERUSAHAAN ROKOK Indro Karono
PUTRA MAJU JAYA

Departemen Manajemen, Fakultas Ekonomi
dan Biswis, Universilas Airlangga
indsokiroscdi vahon can

Abstract — Glabalization pushes businesses indivectly to grow and develop so they could compete and survive 1n a
competitive market. One of those is cigarette industry which also plays role as the couniry's economic diive with
wide multiplier effect. To survive a compenition, companies especially the smallimedium-sized ones have 1o vun
their business process efecrively and cfficiently hence it conld increuse their profitability

The goul of this research is to onalize comparison between inventary cost of tobacto between company's cinrent
method and ot sizing method with economic order quantity (EOQ), fixed arder gquantity (FOQ), and period order
guantity (POQ). Furthermore, those methods were compared and the ones which were the most effective and

efficient were chosen to be applied in the company. Qualitative approach with descriptive method was used in this
research.

This research wus conducted at Perusahaan Rokok Putra Maju Jaya, a cigarette industry with tobacco as its main
material. Based an analysis, EOQ has shown Rp 49.426.426,54 or total inventory cost of Pakong robacco with 6
times freguency and 153% cur off of ordering cost and POQ has shown Rp 48.034.100.98 on total inventory cost
with also 6 times frequency and (9% cur off of ordering cost.

Keywards: Inventory, inventory managenmens, lot sizing, EOQ, FOQ, POQ

Novita Kusuma Maharani

ANALISIS PERBANTHNGAN KINERJA SAHANM Program Srudi Manajemen Universitas
SYARIAH ANTARA DOW JONES ISLAMIC oy e fndonesiz
MARKET INDICES, FSTE GLOBAL ISLANMIC ! 1\—..‘.‘.'L‘.'.ﬁ\;‘_.Lﬁglj__fb:ﬂ_-},‘,-!_"ﬂ
INDICES, KUALA LUMPUR STOCK EXCHANGE Zaenal Arifin
SYARIAH INDEX DAN JAKARTA ISLAMIC INDEX Program Studi Manajemen Universilas [slm
Indoncsia
zacnalapfin fegunacd

Abstract — This research investigate wheather the difference of Sharie stock screening mechanisin in some
countries will influence the index and stock performance. Swrely each country has its own process and terms of
Sharia stock screening, where some countries have tight screening policy and the other countries have loose
screening policy. This research investigates 4 Sharia indices DJIMI, FTSE GIIS, KLSEST, and JII since QOctober
2012 until September 2014. For stock performance comparison, we compure between JII and KLSESI since
January 201 T until December 2013, This research shows that the perfarmance of Sharia stock index do not affected
by how tight the screening process of that index. Although KLSESI index has the tightest stock screening policy, but
the performance is not different with the Sharia stock which has loosest stock screening policy which is DIMI
index When we compare the return of eacl index, the performance of the 4 mdices show insignificant differem
also. The performance of JI stock which has the Tovser stock serecning policy is also not different swith the KLSES!
stock performance which has the tighter stock sereeinmg policy

Kevwords: Sharia siock screcning. Shavia index perjormance. Shavia stock performance, Sharia capral marker.
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Abstract — ASEAN Economic Community by the end of 2015 will encourage new plavers financial services
(including shariaj into Indonesia. "Local players’ should have the right strategy to be able to survive and win the
competition. This study is an analysis of the difference between profit / loss shaving and inferest rates. The result
will be one of the major considerations of a person when making a cheice on financial services. It would be very
beneficial for the siakeholders' of Islamic banking. The studv used a t test on the data equivalent to the rate of
return / profit sharing on deposits and financing in Islamic banks against interest on deposits and loans in the
conventional bank. The studv found evidence that its customers on demand and time deposits in Islamic banks earn
fower returns than if saving moneyv in a conventional bank. For savings deposits. Islamic banks customers receive
reward / higher profit sharing. Also, the results of current and savings accounts in lamie banks do indeed differ
significantly with interest demand deposits and savings in conventional banks. Meanwhile, profit sharing and
inferest on savings deposits in Islamic banks and conventional are essentially equal. Found also a result that
Sinancing in Islamic banks was higher (expensive) than conventional bank loans except for consumer credit.
Another main finding is that the Islamnic bank financing is significantly different from a conventional bank loan. In
this case, the financing in Islamic banks are micch more expensive compared to conventional bank credit,

Kevwords: AEC, profit sharing, interest.

Fitri Ismiyanti

BUSINESS CYCLES, FINANCIAL MARKETS Fakultas Ekonomi dan Bisnis, Universilas
KEU-ﬂi 5 FLUCTUATIONS DAN BANK INCOME STRUCTURE Alrlangga
. ST PADA INDUSTRI PERBANKAN DI DINDONESIA Merien Assafitri

Fakulias Ekonomi dan Bisnis, Universitas
Airlangga

Abstrak — Penelitian ini dilakukan untik melihat apakah mandajer perbankan Jf Indonesia, peimegang saham dan
regulator dapat secara bersama-sama mengambil manfaat vang menguntungkan dari kelanfutan integrasi kegiatan
non-interest income dalamn bisnis perbankan. Peneluian dilakukan pada dua kowmponen bank revenue (net interest
income pon interest income) terhadap shack vang berasal dari business cvele dan financial market fluctuation
Penetittan inf hertujuan wntuk mengetatini analisis vespon dari pertumbnhan net-interest income terhadap shock
pada business cvele dan financial marker fluctuation, serta untuk mengetahui analisis respon dari pertumbuhan
non interest income ferhadap shock pada business cvele dan financial market fluctuarion. Penelitian ini
menggunakan estimasi impulse response dan variance decomposition antar variabel menggunakan mode!
restricled VAR yaitu Vector Error Correction Model (VECM). Model persamaan regresi vang menggunakan data
time series adalah model VAR. Pembentukan mode! VAR ini juga terkait erat dengan masalah stasionaritas data
dan kointegrasi antar variabel di dalamnya. Penelitian ini menggunakan mode! Vector Error Correction Model
(VECM) yaitu mode! yang terestriksi (vestricted VAR). VECM dapat digunakan untuk mengamati pergerakan atau
trend data-data yang diteliti sehingga bisa melakukan peramalan janghka pendek dan jungku panjang. Dengan
melihat dari hasil penelitian ini bahwa dalam jangka panjang financial market fluctuation lebif berpengaruh pada
net interest income dari pada business cicle. Hasil penelition menemukan bainwa pade kondisi normal ditemukan
bahwa pertumbuhan pada business cycle memiliki pengaruh terhadap pertumbuhan hank Income structure yang
berasal dari non interest income dan saar shock terjadi pertumbuhan pertumbihan non mrerest income lebih
dipengaruhi oleh pernimbuhan financial market fluctuation. Vector Ervor Corveciion Mode! (VECM) menemukan
pengaruh jangka panjang dan jangka pendek. Dalam jangka panjang busmess evcle dan financal market
Sfluctuation herpengarult terkadap pertumbiuhan net tnterest income.

Keywords: Business Cycles, Financial Markets Fluctuations, Bank Income Structure, VECM
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Abstract — A healthy finance that is well managed is a must for a company that secks 1o accomplish its goals 1o
build itself w0 be a strong and lemg-lived company. Therefore 1he qualine of the management svstem and the
managers become important. Companies hunt professional managers Jrom good academics and also spend a lot of
Jund to build its management system. Even with all these, theve are big companies that stilf suffer loss and failure.
The capability of the management to understand the theory of financial management and how to apply it as well as
the ethics-behavior aspect became attention of many penple. This paper use study literature to examine the aspect
of knowledse, skiil, und ethic of management and managers and their importance to accomplish company’s goals
and for creating strong and long-lived company. The end result shows that knowledge, skill, ethic of financial
management and the capability to applied it will affect the company strength as a whele and it competitiveness to
survive fliture competition

Keywords: Finuncial, management, knowledge, skill, ethics.

Hamdr Agustin, SE MM, Ph,D
Fukulias Ekonomi Univarsuas [slam Riau
DOES CORPORATE GOVERNANCE AFFECT Hamdragustiny vahos,cam
FIRM VALUE? Raja Ria Yusnita, SE. M, Econ
EVIDENCE FROM INDONESIA BANKING SECTOR

KEU-017

Fakulias Ekononu Universitas Islam Riau
Hasrizal Hasan, SE. MM

Fakuitas Ekonomi Universitas Islam Riau

Abstract — Increasing the value of the company. followed by increasing rhe company's share price would provide
the advantage of capital gains for investors. This shows the level of investor confidence in a company o manage
their funds will affect the company’s stock price mavement of capital market, because buying stocks is to instill
confidence in the management of a company to manage their funds. The objective of this research is determinants
of firm value in banking companies listed in Indonesia Stock Exchange are Examined confext with reference to firm
vaine theories, The population consists of 22 banks. The period under shidy is from 2007 to 2012 the data are taken
from the banks' anmal reports. In this siudy ysing panel duta and analvsis using pooled ordinary least squaves
(OLS). The results are ROA and Log Asset have no effect on banks value. Managerial ownership negative effect on
banks value. The results of the studv do not supporr ageney theory 1o minimize the agency conflict is to increase
managerial ownership in the companv. Investnent opportunity positive effect on banks value

Key Words - firm value, Managerial ownersiip and banking
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KEU-018 PROFITABILITY AND RISKS TO CORPORATE VALUE OF . '-'l‘h-""l‘ﬂj:’-'k]:‘zli-tf]"a‘:}]‘] o
FPROPERTY AND REAL ESTATE SECTORS LISTED ON B
THE STOCK EXCHANGE 201 1-2013 . Hartini .
Fukultas ¥honomi Universitas Necgri
fakarta

Abstract — This studh: aims to determine the effect of injiation BE interest rates, Profitability, and Financial Risk 1o
the vatue of the company. The sampling technique used is purpusive sampling with criteria (1) Propern and real
estate company hsted on the Stock Exchange are regularly publish finuncial statements  during the observation
period (201 1-2013). (24 The company must have been lisied at the begimning of the observation period and not in
delisting uniil the end of the observation period. Sample in this research are 32 companies outr of 52 companies
during the ohservation period. Theve are 42 outlier losi due to exireme data. The analvsis technique used is the
analysis of panel data with random cffects methods. The analvsis showed that inflation and intevest races partially
significant negative cffect on the valie of the company. ROA and DER partially positive und significant impact on
the value of the company. Simultancously, inflation, interest rates Bl ROA and DER showed positive and
significant impact on the value of the company.

Keywords: Inflation, interest rate Bl, Return On Assets (ROA), Debt to Equirv Ratio (DER) and Frice to Book
Value (FBV}

Khairunnisa
EFFICIENT MARKET HYPOTHESIS REVISITED:

INDONESIA STOCK EXCHANGE Universitas Telkom

harunnisa @ lhomunivesitv.ac.id

KEU-019

Abstract — In 2008, Indonesia Stovk Exchange got suspended becanse it has the lowest marker index in history due
1o global crisis. Partly because the irrational investor goi panic to sold their stock immediately. Price is a reflection
of all information available. If a price had reflected all information available then the market is efficient, There are
some siudies that have been carried out 16 test the randomness of returns series on Indonesia Stock Exchange.
There are some invensistencies in the previous research. therefore, this study applies two parametric test namely
Ljring Box Awto-correlution and Augmented Dickey Fuller; also, one non purametric test namel Phillips Perron.
This stuchy found daify retions of Jakarta Composite Index Jdo not confirm to a random walk under the observation
on January 2008 wntil Sune 2015, The hroad conclusion from this studv shows that Indonesia Stock Exchange is
inefficient in weak form.

Keywords: efficient market hypoihesis, weak form market cfficiency, random walk. Jakarta Composiie Index
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Anggitya Larasaty
Departemen Manajemen Fakultas Ekonomi
FUNDAMENTAL BANK, TINGKAT BUNGA dan Bisnis - Universitas Airlangga
) E-nail: gnggitn aJarasatyi gian ] com
DEPOSITO, DAN PERUBAHAN PENJAMINAN
SIMPANAN BANK DI INDONESIA I Made Sudana

Depaneren Manajemen Fakultas Ekonomy
dan Bisnis - Universiias Airlangga
C-mail; imadesudanai@yahoo.co.id

Abstract — This study aimed to determine cffect of bank fundamentals rcapital adequucy, asset quality,
management, earnings, and liquidity on interest rate in blankel guarantee, one hundred million rupiahs guarantee,
and rwo billion rupiahs guarantee in Indonesia. This study wsed regression analysis to detcrinne the effect of
independent variables consisting of CAR, NPL, NIET4, ROA and CTA, to interest rate. Based on the result of
analysis, it could concfude that there are effect of bank fundamenials 10 imerest rate when the amownt of quearantee
regulation changes. In blanket guaraniee shows that onlv one variahle has significamt effect on interest rate, it is
CTA. In one hundred million rupiahs guaranree shows that variahles CAR, ROA, and CTA has significant effect on
inierest rate. In two bitiion rupiahs guarantee shows that only one variable has significant effect on interest rate, it
is ROA. In brief, the change of guarantee regulation was influential on marke! discipline, the less the amount of
deposits guaranteed will increase market discipline on community.

Keywords: bank fundamentals, interest rates, and deposit insurance,

IMPLEMENTASI PRINSIP BAGT HASIL PADA Aidha Trisanty
PEMBIAYAAN DI PERBANKAN SYARIAH Prodi Keuangan dan Perbankan D3 Ekonomi
INDONESIA Universitas Isiam [ndonesia

aidha.tnsantyle; . ac.id

| .

Abstract — One of the characteristics of Islamic banking is using the concept of prafit sharing. This characteristic
distinguishes the operation of Islamic bunking with conventional banking. In applying the concept of profit sharing,
most of the activities of Istamic hanking especiuth: in the distribution of funds or financing are actuaily dominated
by the profit-sharing agreement. However, financing in the lsiamic banking today mostly is dominated by features
that use non-profit-sharing agreement such us murabahah. This paper examines about why the realization of
Jinancing of Islamic banking in Indonesia is still dominated by financing non-profit-sharing, and what solutions
can be done in order 10 increase the financing based on profit sharing concept. This is consistent with the
objectives stated in the blueprint for the developinent of Istumic banking in Indonesia, which clearly states that the
vision will be achieved ten years. They are to establish Islamic banking svstem that is competitive, efficient, which
meels the prudential principle, and to support the real sector through profit sharing financing and rea! transactions
in the context of fuirness, mutual help, and for betterment in order to achieve the mutual benejits for the society

Kevwards islamichanking, profit sharing, svariah financing, midbarabah, musyarakah
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SUBSEKTOR INDUSTRI SEMEN . .
DI INDONESIA Mia Fathia

Universitas Inlernasional Sernen Indoncsia
mia_(athawauisi ac.id

Abstract — Intellectual Capital is an important foundation for a company fo achieve competitive advantage
generated by the company's intellectual ability (Value Added Intellectual Coefficient - VAIC)H and in order to
increase the value of the company, VAIC is an instrument for measuring performance of company's intellectual
capital, This study afins to measure the performance of the cement industry sector in Indonesia for five years i.e.
2009 to 2013 and then rank the companies based on Best Performance Index (BPE) which were measured using
Value Added Inteliectual Capital (VAIC). The sampling process is performed by selecting the appropriate criteria
Jor the established company. In this research, a total population of 4 coment sub-sector conipanies in Indonesia
Stock Exchange was sclected, which then reduced 10 3 companies that continuously publish their financial
Statements in the year 2009 to 2013. The obtained samples include PT Indocement Tunggal Makmur Tbk, PT
Holcim Indonesia Thk. and FT Semen Indonesia (Persero) Thk. Based on the performed analysis, it can be
concluded that PT Semen Indonesia (Persero) Thi consistently gets the index as "top performers”. PT Indocement
Tunggal Prakarsa Thi was in the middie because it never got index "top performers” in 2008.2010, and 2012,
Furthermore in 2011 and 2013 the performance was dropped to "good performers”. As for PT Holcim Indonesia
Thk, the company has shown worst performance among others hecawse i was valved as "good performers” during

2009 - 2013.

Keywords: Intellectual Capital, Vaiue Added Intellectua! Capiral, Best Performance Index

Abdur Rafik

Prodi Manajemen, Fakultas Ekonomi,

KINERJA JANGKA PANJANG PADA PEMBELIAN Universitas Islam Indoncsia

KEMBALI SAHAM Jn. Condong Catur-Depok-Sleman-DIY
Tclp: +6274-881546°885376 884019;
Email
abdurrafikfintac.d abdurafik0 L @gmail. com

Abstract — Many studies consider the potential ecoromic valuc of u stock repurehase. On average, the stack prices
of repurchasing companies increase significantly in the short rin and in the long run. The most common
explanation far the short-terin performance is that the repurchase annowicement signal a positive information or
thar it reflects the benefits from a reduction in the agency costs of free cash flow. While the most common
explanation for the long-run performance standsfor market timing hypothesis that posits that managers can benefit
fong-term shareholders by buyving back stocks when these are undervalued, A well-developed litevature documents
that sharcholders have historically realized positive abnormal retwrns subsequent to repurchase programs. Of them
conclude that repurchase companies’ stocks are undervallied and that the market react slowlv to the information
implicit in the repurchase programs. This study tests the hypothesis in Indonesian context lising event study
methodology. The samples consist of all companies conducted stock repurchase programs fiom 2000-2014. The
resufts provide an evidence that the r()pz.’r('r"m.\'irrg companies (’.\'p{'rifnc'ea" /()J?g-.fer.'n abnarmal retons. Consistent
with the findings of lenberrv et al. (1995 suggesting that the market treats repurchase announcements with
skepticism,  the results also find a sirong evidence that wmarket siowly adfust the prices over times (5 years)
Jollowing repurchase programs.

Kevwords: pembelian kembali saham, kinerja jangka panjony. underreacrion
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Wahyudi Wibowo
Unncrsitas Surabaya
riovudi 224 gnwal.com
KOMPARASI MODEL CORPORATE GOVERNANCE Deddy Marciano
DAN BANK MONITORING DALAM Universitas Surabaya
MEMPENGARUHI KINERJA PERUSAHAAN marcianoigstallubaya.ac.id

Liliana Inggrit Wijaya

Universitas Surabaya
Liliana_inggrit@yahoo.com

Abstract — Penelitian ini bertujuan uniuk membandingkan model corporate governance dan bank monitoring
dalam mempengaruhi kinerja perusahaan industri mamiaktur di BEI periode 2010-2012. Variabel-variabel yang
diufi adalah variabel-variabel corporate governance dan bank monitoring vang dapar imempengarihi Kinerja
perusahaan. Penelivian ini menggunakan metode analisis regresi tinfer berganda untuk menguji hipotesis dengan
sampel berupa 82 perusahaan industri manujokive di BEL periods 2010-2012. Jumlah 0246 poin observasi. Selain
itu, penelitian ini juga melakukan wji non-nested terhadup model corporate governance dan bank monitoring untuk
menemukan model mana yang lebih unggul dalam mempengaruhi kinerja perusahauan. Temuan penelitian
menunjukkan bahwa variabel-variabel corporate governance vaitu board size, independent commissioner, dan
ownership concentration, serta variabel-variabel bank wonitoring, vaitu magnitude of bank loans dan length of
bank loans outstanding period memiliki penguruh positif’ signifikan terhadap kinerja perusuhaan industri
manufakiur di BEI periode 2010-2012. Selain i, berdasarkan hasil wji non-nested model corporate governance
lebih unggul daripada model bank monitoring dalam mempengarihi kinerja perusahaan industri manufaktur di
BEI periode 2010-2012 dari sud pandang pemegang saham.

Keywords: Corporaie Governance, Bank Monitoring, Agency Theory, Agency Problem, Firm Performance,
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Dihin Septyanto
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: Darwin Simanjuntak
UNTUK KESEHATAN INVESTASI SAHAM Megsnant 1240 “im com
DI BURSA EFEK INDONESIA (BEI) I
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Abstract — The final goal of this rescarch is 1o determine the model of optimal stock portfolio performance and
efficient. Achicvement of the performance model portfolio as a result of stock-based performance assessment
methods Sharpe, Trevao, and Jensen that can be used by investors or other user in investing in a healthy manner.
Stock portfolio performunce measurement methods can be facilitated by using a proxy LQ45 blue chip stocks which
are 43 most liquid shares (high market capitalization), has a high-freqgueney wading. growth prospects and
financial condition is quite good, is not volatile and has been selected objectivelv by BEL and a safe siock owned as
a fundamental good performance of the stock, so that the risk of side LQ43 group has the fowest risk than other
stocks. Calculation stock portfolia performance consistency in this study using a different test by using Kruskal-
wallish.

This study used a sample of companies included in the LO43 the period 2010 to 2014 and obtained a sample of 22
stocks. The results showed 1hat by using the Markowitz model calculation results obtained from the selected 10
stocks 22 stocks formed of a diversified portfolio. The result of the formation of the optimal portfolio for the
composition of the proportion of funds using optimum models using Solver applications that exist within the
Microsoft Excel program. The findings of the study were 10 selected stocks wihich include stocks UNVR, BDMN,
LPKR, BMRI, ADRO, ITMG, SMGR, BBCA, INDF, PGAS, with a combination of efficient porposi funds amounting
to: ADROQ = 1%, BBCA = 8%, BDMN = (2%, BMRI = ]1%, INDF = 8%, ITMG = 0%, LPKR = 2%, PGAS =
7%, SMGR = 9%, UNVR = 12%.

The results show the value of Sharpe index = 7.20%; Jensen index value = 3.70%, and the Trevaor index value =
1.004%. Of the three of these calavlations, the greatest percentage obtained from the calculation Sharpe,
amounting to 7.20%. The greater the percentage obtained, the better the portfolio. To determine whether the three
models have different caleulations, 1t is done wsing a different test Kruskal-Wallis test and the results The results
show thar Asymp. Sig amounted to (.368 greater than the Afpha porifolio is equal o 0.014. This shows that the
three methods of calculating the return there is no significant difference.

Keyword :indeks Sharpe, Trevaor, Jensen, Risk, Return. performanceof thestock portfolio
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OPTIMALISASI PEMANFAATAN DANA UNIV TADULAKO
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UNIV TADULAKO

Abstract — Tujuan jangka panjang yang ingin dicapai dalam peneiitian ini adalah implemeniasi program/kegiatan
berdasarkan Mode! dan Sirategi Pemberdayuan Ekonomi Masvarakar Berbasis Kewirausahaan vang sesuai
dengan kebutuhan dun minai masyarakai di Kawasan Tambang Nikel secara Sinergis melaiui Optimalisasi
Pemanfaatan Corparate Social Responsibility (CSR) di Koridor 117 Sulawesi, sehingga pada althiviva masyarakat
di kawasan tammbang memiliki kemampuan dan kemandirian secura ekonomi dan sosial berkelanjuten (sustainable
economic and socialisaat beroperasi maupun setelah tambang tersebut tidak lagi beroperasi (pascatambang),
Keberhasilan kinevia model dan strategi tersebut dipertukan suann pendumpingan dari ukademis, LSM, dinas
terkaititetnis, serta lenmhaga kenangan.

Target khusus yang diharapkan dari hasil penelitian ini adalah: Tahun kedua (2015), (1} Pererapan model,
strategi dan program atau kegialan, sebagai pedoman pelaksanaan pemberdayaanekonomi masyarakat berbasis
kewirausahaan pada Kawasan Tambang Nikel secara sinergis melalui optimalisasi pemanfaatan Corporate Social
Responsibility (CSR) di Koridor IV Swlawesi. (2. Tersedianya informasi gambaran tentang komitmen para
stakeholders terhadap optimalisasi pemanfaatan Corporate Social Responsibility (CSR} di Sulawesi,

Untuk mencapai  tujuan penelitian ini, maka digunakan meiode sebagal berikut; targer responden penelitian
adalah pemiliki usaha (UKM) pada kawasan Tambang Nikel Morowali, Pomalaa dan Sorowako, sebanyak 119
UKM. Jenis date vang dgunakan adaloh data primer dan data sekunder. Data primer diperoleh dengan
mengguhakan tehnik observasi, wawancara dan penyebaran kuisioner. Data sekunder diperoieh dari laporan CSR
perusahaan Tambang, artikel dan literarure yang mendukung. Informasi data vang diperoleh di analisis dengan
metode deskriptif. disertai penjelasan kualitatif dan kuantitatif.

Hasil penelitian menunjukan bahwa indikator dari model penclitian mayoritas felah diaplikasikan. Hasil dari
pengaplikasian memberikan dampak yang berbeda dari tiga kawasan penelitian (Morowali, Sorowako dan
Pomalaa), yakni variabel Pemberdayaan Ekonomi Masyarakat pada kawasan Morowali dan Sorowaro,
imenunjukkan bahwa tanggapan responden memberikan nilai mean tertinggi dari kesadaran perusahaan. Untuk
kawasan Pomalaa nilal mean tertinggt adalal penyadaran, Aplikasi variabel kemampuan kewirausahaan untuk
kawasan Morowali, Pomalaa, dan Sorowako memiliki wilui mean tertinggi adalah peluang dan inisiaiif. Aplikasi
pengukuran Corporate Social Responsibility (CSR) untuk kawasan Morowali memberikan nilai mean tertinggi
adalah orientasi pendekatan profit atau keuntungan. Untuk kawasan Pomalaa nilai mean tertinggi adalah orientasi
kesejahteraan masyarakat. Hal ini  mengindikasikan bahwa PT. Antam, dalam pemanfaatan dana CSR telah
memperhatikan kesejahteraan masyarakat secara berkelanjutan. Pada  kawasan tambang nike! Sorowako dari
hasil tanggapan responden menunjukkan variabel program CSR memiliki mean tertinggi dari indikator pendekatan
kesejaliteraan masyarakar.  Aplikasi variabel komitmen stakeholders, menunjukkan bahwa dari tiga kawasan
tersebut langgaparn responden terhadap variabel kominmen stakeholders, pada kawasan Morowali, nilai mean
paling tinggi pada komitmen kamandivian usaha, Untuk kawasan Pomalaa nilai mean tertinggi adalah komitmen
terhadap bagi hasil dan komitmen terhadap kemandirian. Pada kawasan tambang nikel Sorowako, fanggapan
responden terhadap komitmen stakeholder memberikan nilai mean tertinggi pada kumitmen perjanjian.

Kevwords : Corporate Social Responsibility (CSRj
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Abstract — This research entitled “Overreaction in Stock Group LQ-45 atindonesian Stock Exchange Period 2009-
2014" and having purpose fo explainthe existence of overreacrion anomaly instock group LQ-43 atlndonesian
Stock Exchange period 2009-2014. Using stock sampie,duringresearch periodsalwavs combine in LQ-45. In this

researchusing Abnormal Return’s weekly stocks dataand tested on semester perviod to know there is overreaction
anomalv or not,

In this research, stock grouped into two categories that are winner stock and loser stock. Stock that grouped into
winner category is Stock that has return higher than market return (LO43). Marked by stock that has positive
abrormal return. Meanwhile, stock that include in loser stock category is stock thar has return lower than market
return (LQ45). Marked by stock that has negative abnormal retirn.

The result from this research shows that stock group LQ-45 in Indonesian Stock Exchange period 2009-2014 has
overreaction anomaly Supported by the result from (-test that shows abrnonnal return average differences between

winner stock group and loser stock group in semester period year 2009-2014.

Key Words: Winner, Loser, Overreaction

Yayuk Karliena
PEMILIHAN & PEMBENTUKAN PORTOFOLIO

OPTIMAL DENGAN SINGLE INDEX CUT OFF Univercitas Esa Unegl
MODEL PADA SAHAM LQ45 DI BEI: _ o e
PENGAMATAN 2011-2013 Ignatius Rom Setyawan

Fakultas Fkonomi Universitas Tarumanagara

Alumni Fakulas Fakultas Ekonomi

Abstract — The aim of this study was to examine whether Cur Off Single Index Model is stifl relevant for investors
in the Indonesian Stock Exchange (IDX). The analvsis vesults using 10 stocks of LO 45 during 2011-2013 proved
that Cut Off Single index Model can still be wused with cither This mode! iv abe o provide an overview of oprimum
proportion to all stock of LQ 45 on {DX with does not include the neyative proporton resulis confirm the fact thar
itwas no occwrvence of short selling in this study

In addition Cut Off Single Index Model is still relevant for 10 stocks of LO 43 in IDX, the study aiso found that
changes in preferred stock from investors wha look of ranking changes drastically for a stock in the data from 2011
to 2013. Changes in preferred stock indicate the investor demographic changes in IDX. This demographic change
is due to the change in the ewerging trend setier In the capital market as a theorv Fad and Fashion in Capital
Market of Shiller (1984).

The finding of thiy study is that ASIF and UNVR included in this category, while it does not conduct for the mining
stocks such as INCO and PTBA. This is because in 2012 they were elected in the primary sequence, but in 2013
thev were instead distended position Implications of relevance froni Cut Off Single Didex Madel is reconfirmed that
the more dominant tpes of investors who upholds the principle of objectivin in the Expected Utilinv. Investors in
IDX still consider that ASH and UNVR as the hest stocks 10 be the part of optimal porifolio.

Key words. Single Index Cut Off Model, LQ 45, Investors, IDX | Risk Avoider. Risk Seeker
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RETURN SAHAM PADA PERUSAHAAN Jubacdah
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Jubaedah_nawir@ yahoo.co.id

Abstract - This studv aims to obrain the resulls of a study about the influence Current Ratio, Debt 1o Equity Ratio
and Return on Equity on Stock Return on companies listed on the Indonesia Stock Exchange. The population in this
study is the manufacturing companies which has been listed in the Indonesia Stock Exchange (IDX) period 2013,
The sampling technique ysed is purposive sampling method with a sample of 20 companies. The enalysis is using
multiple tinear regression and hvpothusis test using the F test and 1 test statistics at significance level of 5%. The
result  shows: Current Ratio, Debt to Equity Ratio and Return On Equity simultaneously influence Stock Retirn,
Current Ratio and Debt to Equiny Ratio have negative significant impact on Stock Return, and Retirn on Equity has
positive significant impact on Stock Return. The coefficient of determination (Adsujied RY) in this studv that only
0,268, which means 26,8% indicated a combination of variables Current Ratio, Debt to Equity Ratio, and Return
On Equity of the Stock Return

Keywords; Current Ratio, Debt to Equin: Ratio, Return on Fquity and Stock Return.

Aryanti Sariartha

Universitas Widyatama

PENGARUH DIVERSIFIKASI PENDAPATAN aryantisariantha@widyatama.ac.1d
TERHADAP RISIKO DAN KINERJA BANK Suad Husnan

Universitas Gadjah Mada

suad husnandzlycos.com

Abstract — This studv examines the effect of bank revenue diversification on risk and performance of listed banks in
Indonesia Stock Exchange over the period 2004-2012. Using pane! data with measures of risk based on market
data this study finds diversification reduces bank unsystematic risk and total risk. Banks gain benefits of
decreasing unsystematic and total risk by increasing their fee income. This study finds no evidence of increasing
market value from non-interest income. There is no difference of diversification effect on risk benveen lurge banks
and small banks. Large banks onlyv enjor lower market beta compared to small banks when the proportion of non-
interest income is high. Higher propornion of trading micome leads to lower marker beta.

Kevwords: Revenue diversification, non-interest income, risk, bank pevformance
) per
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Universitas Krisien Duta Wacana
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Abstract — This research examines excess cash holdings determinanon on Indoncsian manufaciure firms stock
return in the 2009 - 2014 period with invesanent opportunity set as a moderator variable. We find evidence that
excess cash holdings huve positive impact on siock return. Al the same time, the mvestmen! opportunify set proxy
based on price cannot strengthen the excess cash holdings positive impact on stock return,

Kevwards: excess cash holdings, imestment opporiunity set, stock return

Sri Hermuningsih

Fakuhas Ekonomi Universitas Sarjanawivata
PENGARUH FAKTOR-FAKTOR FUNDAMENTAL Tamansiswa
TERHADAP RETURN SAHAM DAN Firiaf, hernpn ewsty vahoocoad
NILAYT PERUSAHAAN

Diah Lestari Mumpuni
(Studi Empiris Pt Indoesat Tbhk)

[Fakultas Ckononn Universitas Sarfjanawiyata
Tamansiswa
I'mail; diahddddyahoo.com J

Abstract — The purpose of this research is 10 know about the fundamental factors compared to company value and
the effect of company value to stocks return, PT Indosat Thk period 2009-2014. The analvtical methode that used is
multi stage regression. The result of the research shows that Return on Assets (ROA)no significantly affecting 1o
Compam Value and Earning Per Shave (EPS) significanity alfecting to Company UValue. Company Talue effecting
significantly to stock return of PT INDOSAT Thk.

Keywords: Return on Assets, earning per share | return saham dan nilai perusahaan
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Abstract — Corporate Governance is still a major problem during the posi-financial crisis period in emerging
markeis, partictdarly 1 Indonesia. Especially, financial instinitions have implemented corporate governance
reforni futherly improve company performance and increase profits. The purpose of thix study was 1o measure
corporate governance and peiformance of the banking sector in paviicular deterine the mechanisms of corporate
governance.

Independent variables used in this stuch is the Rern on Equiry, Retirn on Assets, composition and size of the
Company's Carporate Assets. While the dependent variable that is of good corporate governance. The sample used
in this study is a banking company listed in Indonesia Stock Exchange 2011-2013. The data of this study is derived
Jrom the Indonesian Stock Exchange Corner, Corporate Governance Perception Index (CGPI) and the Indonesian
Institute for Corporate Governance (HICGj. The method of analysis used descriptive statistics and linear
regression, according to the research objectives are to analyze the infiuence of independent variables on the
dependent variable. Purposive sampling method is used to deterining the sample size of the study. This method
obtained from o sample of 10 commercial banks.

The analysis showed that the return on equity significantly and negatively related 1o corporate governance. Return
on Assets second positive and significant effect on corporate governance. Thivd, the composition of the Company's
assets and a significant negative effect on corporate governance. The latier, Company Size and significan: positive
effect on corporate governance.

Kevwords : good corporate governance, corporale performarice, Corporaie governance e hanisms

PENGARUH LINGKUNGAN INDUSTRI TERHADAP

KINERJA KEUANGAN DENGAN INOVASI Sidik Ismanu
SEBAGAI MEDIASI Poli.tei_(nik Ncgcr@ Malang
(Studi Pada Usaha Kecil dan Menengah Di Malang) Sidik99(@ymail.com

Abstract — The alm of research to reveal information about the industrial environmenial effects on the financial
performance, and industrial environmental influences on the financial performance is mediated by innovation in
small and medium enterprises in Malang. Population as object of research to business that produce goods that
have a sensitivity of demand. The sampling technique was deterinined by purposive sampling. Dara were analyzed
using structural equation modeling. The results showed thar the more dynamic industrial enviromnent berter
financial performance, the more dvnamic industrial environment further increased the power of innovation,
inwovation power and the higher the better financial performance.

Kevword  idintrial enveonmental, financrdl pertormance and inmovation
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PENGARUH LOAN TO DEPOSIT RATIO (LDR) DAN Cecep Taufiqurrochman
RASIO EFISIENSI (BOPO) TERHADAP STIE EKUITAS
PROFITABILITAS

claofige yahioo.com

Abstract — This research was conducted to determine the development of loan 1o deposit ratio, operational
efficiencies, profitability, loan to deposit ratio effect on profitability, operational efficiencics effect on profitability,

as well as the effect of loan to deposit ratio and operational efficiencies of the profitabilit: in the banking company
registered in BEL

The methods used in this research is descriptive and assosiatif methods. The Data used are secondary data.
Secondary Data obtained by indirectly through via website [DX, PT Bank Mandivi Tk, PT Bank Tobungan
Negara Thk.. PT Bank Negara lndonesia Thk., PT Bank Rakvat Indonesia Thk, financial siatements balance sheets
and profit loss in 2008-2012. Analvsis tools ave used multiple linear regression analysis, the determination
coefficient, t-test and F-test. processing of data is performed using SPSS 21 software.

The result of the analvsis of this studv showed 1-test influential loan to deposit ratio negative significantly. While
the test t negative influential operational efficiencies negative significant. The F test of loan to deposit ratio and
the significant positive effect with operational efficiencies test results of 26,3598 . Influence of loan to deposit ratio
and simultancous profitability amounted to 75.8% and kave a strong relationship. Generally the use of loan to
deposit ratio, operational efficiencies and profitability vwas good. although lear 1o deposit ratio and operational
efficiencies experienced fluctuations . these conditions need to be mainteined and developed by the company.

Kevwords : third party funds, operational effiviencies, profitability

PENGARUH MARKET VALUE ADDED DAN Umi Murtimi
PROFITABILITAS TERHADAP PERUBAHAN Universitas Kristen Duta Wacana
KESEJAHTERAAN PEMILIK USAHA Yogyakarta

unntyiie vahoo.com

S B

Abstract ~  This research aims to examine the influence of the change of wiarker valie added (MVA) and
profitabilite to welfare of business owners. Marker value added was represented witl the difference between mavket
value und book value of equity. Profitability swas represented using the ratio of Busie Earning Power (BEP) and
Earning Per Share (EFS). Business owners wallare was represented wirh relative stock market price changes
against the stock price. Sample research uved alf the manufacturing companies listed on the ndonesia Stock
Exchange period 2010 — 2014. The hypathesis is tested using multiple regression. Test results showed that the
MVA, BEP and EPS positively effect to changes jor the welfare business owners.

Keywords: Market Value Added (MVA). Busic Earning Power (BEP), EarningPper Share (EPS), the welfare of
business owners
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Ahmad Andy Adinegara
PENGARUH PENERAPAN SISTEM INFORMASI STIE Fkuitas

KEU-037 AKUNTANST DAN KOMPETENSI STAF AKUNTANSI ahmadadinegara@gmail.com
. TERHADAP KUALITAS LAPORAN KEUANGAN Lina Said

PEMERINTAH DAERAH STIE Ekuitas

linasaid312{@:yahoo.com

Abstract — This rescarch aims to obtain an overview in the form of facts whether the Application of the Accounting
Information System and Accounting Staff to The Quality of the Local Governinent Finance Report Surnedang.

This research was done in the census against 63 head of the financial section of each Saruan Kerja Perangakat
Daerah (SKPD) in Kabupeten Sumedang. The data processing is done using the Software SPSS 20 for Windows,
where the method used is descriptive ethod and verifikatif method, testing analysis was performed by means of
multiple regression testing, testing of T and testing of 'F.

Research results show that in deskriptive the Application of Accounting Information Sysiem and Accounting Stafl’
Competence has significant effects on Quality of Local Government Financial Reports Sumedang 87,6%.

Kewwords: Application of the Accounting Information System, Accounting Staff Competencies, The Qualilv of the
Local Government Finance Report

D. Agus Harjito

Prodi Manajemen Fakulias Ekonotni

PENGARUH PERUBAHAN TICK SIZE TERHADAP Universitas Islam Indoresia Yogyakara |
KE.U 018 LIKUIDITAS SAHAM LQ-45 YANG DIUKUR harjitoktiyahoo.com; agus I uitaedd

e DENGAN BID-ASK SPREAD, DEPTH, DAN Ahmad Dwi Murdani
' VOLUME PERDAGANGAN

Prodi Manajemen Fakultas Exonomi
Universitas [slam Indonesia Yogyakarta
murdanizzyahoo.com

Abstract — This study aims to determine the effect of the policy changes or tick size fraction stock price based on
Kep-00071 / BED/ I1-2013 on the liquidity of stocks of LO-45 index. The populaiion in this siudy is the all stocks
fisted in the Indonesian Capital Mrker with a sample of siocks listed in the index LO-45 period August 201 3-
January 2014 with the incidence of 30-day period that is 15 davs before and 13 days after the enactment of policy
changes i tick size. Dara coflecrion method wsed in this researcl is sccondary data in the form of daih data
obtatned through the Indonesia Securities Database (ISMDy and the Indonesian Capital Marker Directory (ICMDy.
While the data analvsis method nsed is paived sample t-test Results of testing the hypothesis in this study indicawe
that the tick size change policies imposed by the Indonesia Stock Exchange on January 6, 2014 can increase
trading liquidity of the shares of LQ-45 index. [t can be inferred from the variable bid-ask spread and depth that is

smaller after the enactment of changes in tick size and variable volume greater trade after the implementation of
policy changes in tick size.

Kevwords: Tick size, liquidity, bid-ask, depth, trade volume.
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Muhammad Nastain
Program Magister Manajemen Universitas

PENGARUH RASIO KEUANGAN TERHADAP Islem Indonesia
RETURN SAHAM PADA PERUSAHAAN LQ 43 YANG muhammadnastain36@gmail.com
TERDAFTAR DI BURSA EFEK INDONESIA Zaenal Arifin
TAHUN 2011-2013 Program Magister Manajemen Universitas

Islamn Indonesia

sacnalarifin e ulac.

Abstract - The objectives of this study are to determine the factors that influence a company's dividend policy.
Previous research showed inconclusive vesulis refated to fuctors affecting the dividend so that this research wants
io study more, specifically associated with the portion of the debr, investment opportunitics, and family ownership.
By using a sample of go public companies in Indonesia Stock Exchange which pay dividends in a row from 2010-
2013 year. the studv found the following results. The portion of the debt proved significant negative effect on the
amount If dividend. investment opportunities are alvo significant negarive effect on dividend as proposed in the
hyporhesis, But Jumilv ownership did not affect dividend policy. Thus no clfort of the family that comrols the the
going public companies to control dividend policy. The study also found that the profitabiliny has positive effect on
the dividend policy as the existing theories.

Keywords: Dividend Policy, Family Ownership, Debt Ratio, Investment Opportunity, Profitability

Dede Nova Agus Kuswandi
Prodi Manajemen FE Universitas Islam

PENGARUH RASIO KEUANGAN TERHADAP Indonesia Yogyakarta
RETURN SAHAM PADA PERUSAHAAN LQ 45 YANG (Ddeno ragushuywandidyahoo.ce.ad)
TERDAFTAR DI BURSA EFEK INDONESIA Sri Mulyat

TAHUN 2011-2013

Prodi Manajemen FE Universitas Islam
Indoncsia Yopyakarta
(smulvai LARD0.L0N)

Abstrak - Tujuan penclitian inf adalah menganalisis hagainana pengaruh ratio kevangan terhadap return saham
perusahaan 1L.Q 43 selama periode 2011-2013. Sampel dipilth dengan menggunakan metode purposive sampling,
diperoleh sampe! sehanvak 24 perusahaan. Variabel dalam penelitian ini terdivi duri 4 variabel independen yaitu:
current ratio, return on assel, total assel turn over, debt to equity ratio dan return saham sebagai variable
dependen. Alat analisis yang digunakan dalam penelivian ini adalah analisis regresi linier herganda, sedungkan
pengujian hipotesis menggunakan uji t dan I Hastl dovi penelitian ini menunjukan bahwa secara bersama-sama
current ratio, return on asset, total assei nurn over, dan debt to equity ratio herpengurult terhadap return saham,
secara parsial variable debt 1o equity ratic berpenganih signifikan terhadap retivn saham sedangkan variable
current ratio, return on asset dan fotal asset tusn over tidak berpengaruh signifikan terfiadap return saham
perusahaun yang tergabung dalam indeks LQ 45 tahun 201 1-2013.

Kata Kunci . Current Ratio, Return On Asset, Total Asset Turn Over, Debt to Equity Ratio, dan Return Saham.
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Riska Ayu Setiawati

Takultas Bisms dan Ekonemika

PENGGUNAAN BINARY LOGIT UNTUK PREDIKSI Universitas Surabaya
FINANCIJAL DISTRESS PADA PERUSAHAAN Deddy Marciano
SEKTOR INDUSTRI MANUFAKTUR YANG Fakultas Bisnis dan Fhonomika
TERDAFTAR DI BURSA FFEK INDONESIA (BE[) Universitas Surabaya
PERIODE 2009-2013 Liliana Inggrit Wijayva

Fakultas Bismis dan Ekonomika
Univcrsitas Surabaya
Liliana_ingpeivie yahoo.com J

Absiract — Penelitian ini bertujuan untuk mengufi kemampuan rasio kenangan dalam membedakan perusahaan
yang diindikasi mengalami financial distress dan non financial disiress dan menguji akurasi model prediksi
financial distress yang dikasilkan melalui penggunaan rasio kewangan dengan reknik binary logit pada perusahaan
di sektor industri manufukinr vang terdafiar di Bursa Efek Indonesia (BEl) periode 2009-2013.

Penelitian ini menggunakan pendekatan kuantitalif dengan model uji Multivariate Analysis of Variance (MANOVA)
dan Regression Binary Logistic. Penelitian ini menggunakan sampel berupa perusahaan/emiten yang berada di
dalam sektor industri manufakiur di BEI periode 2009-2013.

Temuan penelitian menunjukkarn bafrwa rasio keuangan memiliki kemampuan untuk membedakan perusahaan yang
mengalami financial distress dan non financial disvess, penelitian ini juga menemukan bahwa model prediksi
Sfinancial distress yang dihasilkan melalui pengagunaan rasio kevangan dengan reknik binary logit memiliki akurasi
yang linggi pada perusahaan di sekior industri manufaktir vang terdafiar di Bursa Efek Indonesia periode 2009-
2013.

Kata kunci: Financial Distress, Non Financial Distress. Rasio Kewangan

Herry Subagyo
PERAN PELUANG INVESTASI DAN KEBIJAKAN . Dosen ietap FEB
- Universitas Dian Nuswantoro
UTANG TERHADAFP KEBIJAKAN DIVIDEN (W3 shie i vitlioo.com)
(Studi Kasus Perusahaan Non Finansialdi BEI Ana Kadarmingsih
Talun 2011-2013) ha hacaming

Dosen Telzp FEB
Universitas Dian Nuswantcro J

Abstrak — Penelisian ini mengiyi peran Peluang Investasi dan Utang dalam memoderasi pengaruh Profitabilitas
dan kebijakan dividen. Penempatan peluang investasi dan urang sebagai variabel yang diprediksi memperlemah
pengaruh profitabilitas dilandasi alasan bahwa profitabiiitas merupakan fakior vang secara langsung menentukan
dividen, Data yang digunakan dalam peneiitian ini adalah perusahaan ron finansial yang terdafiar di BEI periode
201i-2013, teknik pengambifan sampel menggunakan porposive sample, sedangkan ieknik analisis menggunakan
model moderasi Selisith Mutiak. Tenvan hasil penelitian ini adalah babwa peluang investast dan utang memiliki
kocfisien arah vang berlawanar dengan dividen, peluang investasi secara stalistik terbukti memoderasi
pembayaran dividen.

Kara kunci © Profitabilitas, dividen. peluang invesiasi, urang
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PERBANDINGAN KINERJA PORTCOFOLIO Ari Christianti

KEU-043 OPTIMAL SAHAM 1.Q 45:
h SINGLE-INDEX, MARKOWITZ. DAN TRFEYNOR- Universitas Kristen Duta Wacana
BLACK M ODE'L aniesta ff.ukdw acad

Abstract — Oprimazation porifolio is very imporiant in an invesment. Using the Indonesia Stocks Exchange which
are itncluded in the LO43 index in the period Februarv 2001 to Januery 2014, this study is compare the
performance of optimazation stack portfolio wirh Single Index, Markowirz and Treynor-Black Model. The selecrion
of stocks in a portfolio is using single-index model with cut-off rate method and then the selection of stocks in a
portfolio optimized by using Single Index, Markowitz and Trc’}-‘hor-B lack Model.

The results show that optimazation portfolio using Treynor-Black model gives better performance than Single
Index, and Markowitz model. But statistically using paired t-test, performance comparison between Single Index
with Markowitz and Trevnor-Black model as well as between Markowitz and Treynor Black model significanly are
not different.

Keywords: Portfolio, Single Index, Cut-off Rate, Markowitz, Treynor-Black

PRACTICES AND STRATEGIES FOR FINANCING Nur Indah Riwajanti
AND NON FINANCING SERVICES: |
()4 At Study P .S
KEU-044 ISLAMIC MICROFINANCE INSTITUTIONS® relechce Motane. et Jove.
PERSPECTIVE IN EAST JAVE nurandshesehiems acod

Abstract — Among other Shari’al microfinance institutions in Indonesia, BMT (Baitul Maal wa Tamweel / Islamic
Financial Cooperative) and BPRS (Shari’ah Rural Bank; are the main players and most popular Islamic
microfinance institutions. The aim of this paper is lo explore how they operate to provide micro financing to their
borrowers. The survey research to collect primary data has been conducted through semi structure interview to 22

Directors/Managers of BMT and BPRS IN East Java to capture their perception on the operation of BMT and
BPRS.

The findings suggest that both group and individual approaches are applied: murabahalh is the most popular
Sinancing products due to its simpliciny and high demand; rario of profit sharing were varies by institytion, some
decide the ratio an an individual basis after analysing all related aspects while some have standard ratio shaving of
40:60 and 60:40; financing evaluarion were based on some criteria such as collateral. annual revenue, ete; on
average, it required 3 davs to evaluate the financing application: the evaluation process mostlv rely on the
importance of trustworthy character and capability to repav, the repavinent rate was above 90% and theve were
some cases of non performing financing (NPF) which mostly due to business failures: other than financing services.
BMT and BPRS ulso provide non-financing services, such as religious meetings, consuliation on business problems
provided by Accounts Officers, and promoting networking amongst cusiomers.

In attempt 10 iniprove the services and opening wider access to niicroenterprises. the proposed recommendation is
considering establishing o national deposit and flnancing guarantee bowrd to reduce the kigh dependency on

collateral.

Keywords. Shari'ah, Islamic microfinance, BMT, BPRS
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R.A, Nurlinda

Universitas [sa Ungpul
nurhrdage csaunggul.acad

Abstract — This research aims to test whether there are differences of psichological faciors affect price momentum
in bullish and bearish condition. Testing continued to know what psichological factors that can be an indicator of
the establishment of bullish and bearish condition. The resuits of study is expected can provide support on weak
form efficient market hvpothesis (EMH) testing in The Indonesia Stock Exchange.

T he research use 200 vespondent who have invested in shares. The sample collection rechnique is proporsional
stratified random sampling. The anfvsis inethad used was dicriminagnt analvsis.

The result show there are significant differences psvehological factors thar effect invesiors in making investment
decision on the builish and bearish marker condinons. Pyschological factors which makes differences Is their
perception that formed the use of analysis hased on market value based and trend stock movement analysis. The
implication of research is supporiing chaos theory. that information has the ongoing value, even after transactions
occurred, with the result of the weak form efficiency on Efficient Market Hupothesis.

Keywords: bullish, hearish. psichological factors, EMH

Y. Lilik Rudianto

Fakultas Ekonorni dan Bisnis Universitas

SHOPPER-BASED MALL FQUITY DAN LOYALITAS Airlangga
PEMBELANJA PUSAT PERBELANJAAN Dimas Kurnia Aditiawan

Fakultas Ekonemi dan Bisnis Universitas
Airlangga

il i

Abstract — We propose a conceptual model thar explains the psychological process bywhich shopper-based mall
equity generates mall loyaltv. We coliected data fromshoppers in Kediri Mall (N = 100) using structural equation
modelling analvsis. The empirical results were generally supportive of the model: Mall loyaln wassignificanilv
predicied by the comminment thar shoppers held 1oward the mall, andibat comminneni was not sigitificantly
predicred by shopper's positive awareness afthe mall’s characteristics, but supporied by shopper’s self-congruity.
The latterconstruct, tnturn, was significantly predicied by mall image dimensions such os themall's quality of the
services found i1 the mall, while convenience, enviromnent,and mall’s quality of the product was not significantly
predicied shopper’s selfcongruity.

Keywords:Shopper-Based Mall Equity, selfcongruity, loyalty
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Universitas Arlangga

Abstract — Capital structure decision is a complicated decision and is stiff cavsing much debate. Empirical studies
conducted tend to use conventional framework in examining the determinants of capital structure. Empirical and
theoretical studies linking the capital structure and competitive position in product market is very limited This
study aimed to examine the relationship berween capital structure (leverage) and marker share of manufacturing
companies in Indonesia using both simuitancously and ordingry least square model. Bv using test period from 2009
until 2013, this studh: incorporated 19 sectors of manufacturing industry. Resulis of the study found that there was
no simultaneous relationship between leverage and market share. The study failed 10 findd ihe inflnence of leverage
on market shure. Nevertheless, OLS rest results indicated thar competitive position in product market (market
share) affeet the company's capital structure policy.

Keywords:  capital structure, leverage, competitive position in product market, market share. simultaneous regression

Selly Dwi Oktafiani

) Programn Studi Manajemen. Fakulas
- ' STRUKTUR KEPEMILIKAN, CORPORATE l:konomi dan Bisnis, Universilas Airlangga
KEU-048 PYRAMID, DAN KEBIJAKAN DIVIDEN
' PERUSAHAAN Muhammad Madyan

Depariemen Manajemen. Fakultas Ekonomi
dan Bisnis, Universitas Airlangga

Abstract — This study aimed to examine the influence of state ownership, managerial ownership, and corporate
pyramid proxied by chain control on dividend poiicy. The dividend policy of the company is proxied by the
Dividend Pavaut Ratio (DPR). This swidy also wses the firm size. profitabifity. und sales growth as control
variables. The sample in this studv were 74 companies fisted on the Stock Exchange in accordance with
predetermined criterias. This research mmethod is purposive sampling technique that uses multiple regression
analysis (o = 5%). The results of this siudy are the state ownership had significant positive cffect on DPR, the
managerial ownership had insignificant positive effect on DPR and the chain conmrol had significant negative on
DPR Firm size and profitabilite of the company have significant pasitive effect on NPR while sales growth has
insignificant negative effect on DPR.

Keywords: Dividend. ownership structure. corporaie pyramid
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STUDI PERBANDINGAN NILAI VALUE AT RISK Universitas Tormmanagers lokaa
ANTARA SAHAM BERBASIS SYARIAH DENGAN B

SAHAM NON SYARIAH PERTODE 2010-2012 Agus Zainul Arifin
Program Magister Manajemen
Universitas Tarumanagara Jakarta
Agitg s I R0% gt com

Abstract — This study aims to compare risk between shavia based stock and non-sharia based stock investment due
10 the differences characteristic of these stocks of variots company listed in Indonesian Capital Market (Bursa Efek
Indonesia), all the stock sample are listed in LO4S Index and JII index. This study will use GARCH model to
estimate risk for every single stock . The finding show that there is different risk for sharia based stock and non-
sharia based stock. It is also shown that non-Sharia based srock is riskier than sharia stock. Finally this study try to
give infornation on risk characieristic in Indonesia's Capital Market.

Keyword :Sharia stock, Non-Sharia siock, Risk, Value at Risk, GARCH

THE PRINCIPLE OF FREEDOM OF CONTRACT IN

THE IMPLEMENTATION OF THE FRANCHISE Aris Armuninggar
CONTRACT INDOMARET AS BEING Unniversnas Arrlangga
RISK MANAGEMENT

Abstract — The realm of today's business grows and blossoms very rapidly, it Is also inseparable from the role of
business is also progressing. Progress is also encouraging the birth of the diversity of tvpes and business systems
among entrepreneurs. One business system that can be used as an alternative is a franchise. In the implementation
of this system certuinly reguires a binder in the form of Jranchise agreement. Agreement also function as risk
management for businesses. Arrangements were made so that ihe position of the parties to balanced and mutually
protected. The parties will be able to pour all that has been agreed to in the contract of franchise made. Therefore,
the contract can also be categorized as a risk management tool for the parties maker.

Keywords: The principle of freedom of contract, franchise agreements, risk managemen
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Abstract — Underpricing is a phenomenon occurring  when companies do IPOS. This research aims to test the
influence of underwriter reputation. size and age of the companv's response wnderpricing companies do IPOS in
the period 2009 1o 2014 Testing is done using nultipie regression. The rest results showed that the company's
underwriter reputation and size have negative influence ltowards undepricing. Mean while the age of the company
have no effect against underpricing.

Kevwords: underpricing, underwriter, size, age of the company’s
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MANAJEMEN TRAFFIC JARINGAN Sardjoeni Mocdjiono

. Magister limu Komputer, Univ. Budi Luhur
MENGGUNAKAN HIERARCHICAL TOKEN J1. Ciledug Raya, Petukangan Utara, Jakarta

BUCKET (HTB)UNTUK PENINGKATAN QUALITY Selatan, 17260, indoncsia.
OPS-001 OF SERVICE (QOS) HOTSPOT PENDIDIKAN DAN moedjienoigmal.com
PENGAJARAN (DIKJAR) Mahbubul Wathoni

KOMPUTER DAN MATEMATIKA :
STUDI KASUS PADA PUSAT LABORATORIUM rries Kisdare
TERPADU UIN JAKARTA ANCs Rusdaryono

aries.kusdaryonofa gmail.com J

malibubul.wathonig gmail.com

Abstract — Pemanfaatan teknologi berbasis jaringan pada laboratorium Dikjar Komputerd Matematika di Pusat
Laboratorium Terpadu UIN Syarif Hidavatullah Jakarta, dalom perjalanannya banyak mengalami kendala pada
sagt menjatonkan aktifitas menggunakan akses internel, Seringkali ditemukan masalah-masalah 1erhadap
penggunaan  internetdimana pada lavanan tertentu wengkonsumsi bandwidth dalam  jumiah  hesar yang
menyebabkan layanan lain tidak bisa mendapatkan bandwidth sesuai yang dibutuhkan. Untuk mmengoptimalkan
pemakaian bandwidth dilakukan monitoring dengan pembagian bandwidth setiap layanan yang sesuai dengan
kebutuhan.Dengan  menggunakanHierarchical Token Bucket maka dapat  mengoptimalkan  pemakaian
bandwidht. Quality Of Service dan Hierarchical Token Bucketdapat mengontrol jumiah volume traffik data yang
dikivim ke dalam jaringan dan akan dikirim dengan melewati mikrotit, Dengan penerapan Hierarchical Token
Bucket dapat menghasilkan kinerja jaringan yang lebih stabil pada setiap aplikasi e-jurnal, AIS, e-LKP yang ada
di UIN sesuai yang dibutuhkan,

Kata kunci:Hierarchical Token Bucker, Bandwidih, Monitoring, Qualin: of Service, Hotspor Truffic, Interner,
Network, Mikroti

Muhamad Fahrurozi

Departemen Manajemen dan Bisnis,

PENERAPAN SISTEM MANAJEMEN MUTU (SMM) Fﬂkl%llt_as Ekonomi dan Bisnis
ISO 9001:2008 PADA BAGIAN INCOMINGEXPRESS oniversites Padjedjaran
ahrurozib293 (@ gmail.com
MAIL SERVICE (EMS), KILAT KHUSUS, DAN POS Bud Hare
EKSPRES DI MAIL PROCESSING CENTER (MPC) udi arsanto
BANDUNG 40400 PT. POS INDONESIA (PERSERQ) Departemer: Manajemen dan Bisnis,

Fakuitas Ekorcmi dan Bisnis
Universitas Padjadjaran
budi harsanto@ feb.unpad.ac.id J

Abstract — Tujuan dari penclitian ini adalah untuk mengelahtd penerapan sistent manajemen muii ISQ 9061 :2008
pada bagian incoming Express Mail Service (EMS), kilat khusus, dan pos ekspres di Mail Processing Cenier
(MPC) Bandimg. Metode penciitian vang digunakan adalah wmetode kualitatif-deskriptif dengan pengolahan data
primer hasil dari wawancara dengan manajer terkait dan kuesioner kepada sampel kavyawan yang menjadi ruang
lingkup penerapan 1SO 9001:2008 Analisis kinerja sebelum dan sesudah penerapan I1SO 9001 :2008 menggunakan
uji tanda. Berdasarkan penelitian yang dilakukan, diperoleh hasil bahwa : (1) Tujuh prinsip Total Cuality
Meanagement (TQM) telah diterapkan; (2) Permasalahan vang ditemukan selama penerapan 180 9001:2008
diantaranya masih terdapat karvawan vang idak disipiin dalam pencatatan dokwmen, terdapat ketimpangan
antara database lokal dan nasional, serta terjadinya salah salur kiriman barang; (3) Terdapat perbedaan kinerja
sebelum dan sesudah penerapan 150 9001:2008.

Kata Kunci : Sisten Manajemen Mutu, 15O 90012008, Mutu, Incoming MPC Bundung, Jasu
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PENGARUH PENERAPAN PERBEDAAN ASPEK- Desi Tri Ariami
ASPEK DALAM IMPLEMENTASI ISO : 9000 Fakullas Ekonomi Univ. Islam Indoncsia
TERHADAP PRAKTEK SUPPLY CHAIN Siti Nursyamsiah
MANAGEMENT DAN KINERJA OPERASIONAL lias i Univ. lslam Indonesi
PERUSAHAAN MANUFAKTUR DI INDONESIA FammﬁfﬁmmmUlel\u;:L?lo:mm

Abstract — This study aimed to determine the effect of the application of the difforence aspects of the
implementation of 1SO: 9000 on supply chain activity and to determine the effect of supply chain activities for the
company’s operational performance. The research sample is a company in Indonesia which already has 150 9000
with a sample size of 200 perusahaan Variabel this study is the implementation of 1SO 9000 . Supply Chain
Management Practices and operating performance. Analysis of the data used is the anaivsis of SEM. The result
showed that the implementation of basic, advanced and supporting 1SO 9000 affect the internal process
managenent; Implementation of basic, advanced, and supporting 1SO 9000 affect the Internal Process
Management; Basic and advanced implementation of 15O 900€ affect the Supplier Management Process;
Supporting the implementation of 1SO 9000 did not affect the Internal Process Customer, Internal Process
managenent has no effect on Operating Performance, Process Supplier Management and Customer Management
Process effect on Operating Performance, Implementation basic, advanced, and supporting 150 9000 affect the
Internal Process Management, Implementation base, advanced, and the supporting effect on the 1SO 9000 Internal
Process Management, Implementation of ISO 9000 basic and further affect the Supplier Management Process,
supporting implementation of ISO 9000 did not affect the Internal Process Customer, Internal Process
Management has no effect on Operational Performanee and Process Management and Process Suppliers Customer
Management effect o Operational Performance.

Keywords : Iniplementation of 1SQ 9008, SCM Practice, Operational Perlormane e

PENGARUH SAFETY MANAGEMENT PRACTICES Dwi Ratmawati
TERHADAP SAFETY PERFORMANCE DENGAN Universitas Airlangga
OPS-004 | VARIABEL MEDIASI SAFETY KNOWLEDGE DAN Tri Siwi Agustina
SAFETY MOTIVATION Universitas Aifangga
BN  STUDI PADA PELAKSANA PRODUKSI PABRIK [11 Novi Aditya Rosalita
PTPETROKIMIA GREST Universitas Atrlangga

Abstract —~ Safery management practices not only improve working conditions but also positively influence
employees ' attitudes and behaviors in relation to safety that finally reduce accidents in wovkplace. This study
measured employees’ perceptions on six dimensions of safety management practices, safety knowledge, safery
motivation, safety compliance and safety participation by conducting a suivey using questionnaire among 69
employees production implementing factory IIl PT. Petrokimia Gresik. Partial Least Square (PLS) analysis showed
that safety management practices have a direct and indirect relationship with Safetv Performance. Safety
knowledge and safety motivation mediation were found 1o be in the indirect velationship. Management commitment,
employee invelvement and safety training were identified as the most important dimensions in Safety Managewment
Practices that predict safety knowledge. safeiy motivation. safetv compliance and safery participation These
findings provide advice for companies and further vesearch 1o improve workplace sufety.

Kevwords: Safen manaeement  practices,  safen knovledee. safeny motivation, safery compliance, safety
. . il K - & . . . - .
pardicipaiion
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Markonah
PENGARUH SUPPLY CHAIN MANAGEMENT Dosen Tetap Perbanas Institute

TERHADAP KINERJA QPERASIONAL Markonah8taYahoo. Com
PERUSAHAAN :
KAJIAN SINGKAT INDUSTRI MANUFACTURING

Muljanto Siladjaja

Dosen Tetap Perbanas Institute
Muljaute Siladisia.o Hovmail.Com

Abstract — Commonly, Supply Chain Managemeni is debateable topic in operational avea, this vesearch tend o
measure how the this have contributed the signicant benefil in saving the cost operational. By reading over
all theories and approach model about Supply Chain, we have conclude thar Supph Chain have no the same
platforin for manufacturing company. it is a realty and phenomenon. This research used the primany data by
collecting all person in charge, that involved with Supply Chain activity, the observation period had iaken out one
maonth, it can be estimated about 80 vesponden dan using SEM in analvsis daia. The one critical problem in making
research Supply Chain is ta get same perception abou! Supply Chain scope. We found so many wodifications in SC
implementation, it hard to take cue single point abont SC This research rends to strength the previous theory, that
SC have contribuie the significant impact in enabling the efficient rate, but have the buflwhip effect. In reducing
this impact, so modified inadel have been developed. This research have showed owt, thar all manufacturing UKM
should implemented Supply Chain with using the partnership and relationship maodel, this model needs so much
trust benveen hwo parties. Without partnership, the probility of critical ratic is more higher. The facts illustrates
that so many company have failed in implemented Supply Chain, if we look over the comparative listing between
the manufacturing company's operational cost. By implementing the success Supply Chain, greatly it have
contributed the saving of operational cost.

Key word . supply chain manajemen, kinerja

Yetty dwi lestari
PERANCANGAN KINERJA RANTAI SUPLAI UKM

YetuvdlZovahoo.com
DENGAN MENGGUNAKAN SCOR

Departemen Manajemen
Universttas Airlangga

OPS-006

Abstract — Perancangan kinerja perlu dibuat unfik mengetahui bahwa kolaborasi dan integrasi antar pihak sudah
berjalan baik. sebagai dasar evaluasi posisi perusahaan saat inl di anara para pesaing dan inengetahui bugian
mana dari jaringan supply chain vang perlu dilakukan perbatken. Model SCOR (Supply Chain Operations
Reference) merupakan model vang memudahkan perusahaan untuk menganalisis kinerja supply chain secara
sistematis, meningkatkan komunikasi antar rantai dalam supply chain dan menciptakan jaringan supply chain yang
febik baik, melalui aktivitas supply chain vaitu plan, source, make atau assamble, deliver dan return. Kelima
aktivitas ini masing-masing mempunyai afribut kinerja yang mempunyai fokus terhadap internal perusahaan
maupun hubungan dengan pihak ketiga perusahaan vaitu, reliability, responsiveness, flexibility, cost dan assets.

Pada Perusahaan UKM yang dijadikan obyek penelitian | dibuar rancangan kinerfa SCM yang disesuaikan dengan
kondlisi perusahaan UKM dan dihasilkan untuk, aktivitas source memiliki bobor yang paling besar dibandingkan
dengan aktivitas-akfivitas yang lain yaitu 0,425 dan 10 KPI Aktivitas make merupakan aktivitas terbesar keelua
dengan 0.242 dengan 8 KPJ. Selanjutnva akrivitas plan menempati peringkar ketiga dengan bobar sebesur 0,154
dengan 6 KP{ dan dikii akiiviras venon dengan bobor 0,110 dengan 4 KPL Aktnvitas deliver mempunvar bobot
nilai tevendul vaite (0069 dengan 7 KPT

Kata kunci - UNM. kinerya, SCOR, KPi
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Rofi Rofaida

PROFIL RANTAI NILAI (VALUF CHAIN) PADA Program Swdr Manajemen
INDUSTRI SUSU DI KABUPATEN BANDUNG BARAT Universitas Pendidikan Indonesia

reofaidaiayahoo.com

OPs-007

(Studi Awal Untuk Pengembangan Model Kemitraan
Rantai Nilai Sebagai Upaya Meningkatkan
Daya Saing Industri)

Chairul Furgon

Program Study Manajemen
Universitas Pendidikan Indoncsia
uqon20G¢e vahoo.com

Abstract — Kementrian Pertanian dan Kementrian Perindustrian menyebutkan bahwa industri susu merupakan
salah sati indusiri yang menempati posisi yang strategis didasarkan pada potensi pengembangan dan peran
Strategls terhadap perekonomian nasional. Program pengembangan industri ini telah dikoordinasikan oleh
Kementerian Koordinator Bidang Ekonomi melalui penvusunan Cetak Biru (hlue priny) Persusuan Indonesia 2012
- 2025, Pasar industri susu di Indonesia masili terbuka luas seiring dengan permintaan susu vang semakin

-

meningkat. Pasar susu diperkirakan akan timbuh sekitar 7,3% setiap tahun.

Namun demikian, hasil scooping study vang dilaksanakan olel Badan Penelitian dan Pengembangan Pertanian,
Kemenirian Pertanian pada tahun 2082 menunjukkan beberapa permasalahan dalam penerapun pola kemitraan
saal ini. Didusarkan pada hal di atas, diperlukan suatu upava untuk melakukan evaluasi sekaligus upaya unfuk
meningkatkan kinerja kemitraan berdasarkan prinsip business swistainability untuk menghasilian suatu model
kefembagaan kemitraan yang efektif. efisien dan partisipatif vang sangat diperlukan untuk tumbuf kembangnya
industri susu di salah satu sentra susu di Indonesia yaitu Kabupaten Bandung Barat.

Artikel ini meripakan hasil penelitian pada talnn periama dari tiga tahun penclition. Tujuan pevelitian pada tabun
pertama ini adalah: memperoleh deskripsi kemitraan rantai nilai pada industri susu di Kabupaten Bandung Barat,
mengidentifikasikan fakior-faktor apa saja vang menjadi faktor pendorong dan faktor penghambatibottleneck
dalam kemitraan rantai nitai pada industri susu di Kabupaten Bandung Barat.

Penelitian ini merupakan studi awal untuk mengembangkan model pemberdayaan pada industri kerajinan di
Kabupaten Bandung

Keywords : industri susu, rantai nilai, kemitraan
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Dien Mardhiyvah
ALTRUISME ATAUKAH NIAT RETALIASI?

~1

E-mail; dienal3ie vahoo,co id
FEB Universilas Airlangga

Abstract — Studi ini bernwjuan unti meneliti pengaruh motivasi altruisme, vang merupakan salah satu bentuk
solidaritas sosial konsumen, terhadap komunikasi negatif WOM secara oaline di Indonesia. Hal ini memberikan
wacana yang lebih luas tentang komunikasi WOM negatif secara online yang pada penelitian-penelitian rerdahutu
sebagian besar banyak difakukan di Ammerika dan Evopa. Selain ine diuji pula bagaimana pengarul niat retaliasi
pada komunikasi WOM negatif secara online. Retaliasi merupakan bentuk hulasman yang dilakukan oleh konsunen
atas ketidakadilan vang dirasakannya sebagai akibat kerugian yang ditanggungnya atas layvanan vang fidak
menyenangkan yang diberikan olep penvedia jasa. menjodi menarik karena dua hal ini adalah dua hal yang
menyoroti kepentingan vang berbeda, yaloi kepentingan orang lain pada altuisme dan kepentingan diri sendiri
pada niat retaliast.

Penelitian ini dilokukan kepadu (23 konsumen vang memiliki pengalaman yang tidak menyenangkan terkait
dengan penggunaan layanan medis baik secara langsung ataupun tidak langsung vang sekaligus juga sebagai
pengguna Internef mengingat setting penelitian pada lingkungan online. Hipotesis diufi dan dianalisis dengan
menggunakan metode Regresi Berganda Hasil penelitian menunjukkan bahwa motivasi altruisme lebih besar
pengaruhnya pada komunikasi komunikasi WOM negatif secara online dari pada niat retaliasi, Implikasi
manajerial bagi penyedia jasa juga dibahas dalam studi ini.

Kata Kunci : Altruirme, retalisasi, lavanan medis, word of mouth . WOM

Rydho Styawan

ANALISIS EXPERIENTIAL MARKETING Pmd{JMa“aj“”C’l‘ Fﬂk‘;“"*s Ekonomi
* 1 | d. i
PMS-002 TERHADAP EXPERIENTIALVALUE " ““”a;_s e inconesia
- ' DI INDUSTRI SMARTPHONE Budi Astuti

Prodi Manajemen Fakulas Ekonomi
Universitas [slam indonesia

Abstract — The stiff competition in the smartphone industry has forced the companies to embed the concept of
experiential marketing and experiential vaiue in positioning product (0 outdo their counterparts. Nowdays, the
smartphane manifacturers are competing 1o offer their products and services for consumers based on the needs
and desires development of consumers. Marketers are requirved fo not just selling a product or service, but also lo
think how ta create products and services that can provide a memorable experience for consumers.

Research by the title of analysis of experiential marketing towards experiential vatue in the smartphone industry, Is
a replication of a research conducted by Maghnati, et al, entitled “Exploring the Relationship between Experiential
Marketing and Experiential Value in the Smartphone Industry”, The purpose of this research is 1o determine the
effect of experiential marketing indicators such as sense experience, feel experience, act experience, relate
experience, think experience on experiential vafue. This research was condicied by distributing questionnaires to
survey the 500 students from 3 universities in Yogyakarta, which obtained through judgemental sampling and quota
sampling methods,

The result of Mudupte Liear Regression Analvsis with processing the dara using software SPSS version 16 was:
sense experignce, feel experieice. aol experience, relate experience, think experience significant posirive effect on
experiential value While the variables that have the most dominant influcnce in affecting the exporiential value is
variehle think experience. The resufls concludes that this study supports the research of Maghnati. et al (2012)
which found that experiential marketing is significant positive effect on experiential vatue.

Keywords: sense experience, feel experience, act experience, relate experience. think experience, experiential value
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ANALISIS FAKTOR-FAKTOR YANG
MEMPENGARUHI MINAT BELANJA

VPMS‘-OIJB‘ TERHADAP KEPERCAYAAN KONSUMEN _
. PADA SITUS KASKUS Uph ersitas /S_ahM Jakar;a
(STUDI KASUS MAHASISWA UNIVERSITAS SAHID uinastu )4 vahoo o id
JAKARTA) Ni Luh Made Vinaya M.,SE. .MM
Universitas Sahid Jakarta
madcvinayai@gmail.com J

Abstract — Rapid changes in technology affect consumer buving method. Technology and network transform the
conventional way (physical stores) 10 modern way with onlfine shop. This rescarch aimed to determine factors that
influence consumers to buy through online shop. Besides that, as result of consumer learning process, consumner
attitude will cloose website with good reputation to execuie transaction v online. Respondents of this research are
96 students of Sahid University that already done transaction by online in onc of the biggest e-commerce in
Indonesia, KasKus. Researcher use questioners with 22 variables consist of consumer hehavior and successful e-
commerce indicators. Factoring analvsis used to determine which factors of consuwmer behavior and e-commerce
that affect the online buving. With acceptable score of Kaiser Mever Olkin (KMO} measure of sampling adequacy
and rotation result in {2 factors include culture, social, personal, and psvchological affected consumer to do
transaction by online. Furthermore, conswner trust and security of the site also cause repeat huying and lovalty to
do online shopping in KasKus.

Kevwaords: consumer behavior, e-commerce. factors analysis

ANALISIS KUALITAS LAYANAN TERHADAP Yasintha Soclasih
LOYALITAS DENGAN MEDIAS]I KEPUASAN Fakultas Ekonomi Univ. Katolik Atma Jaya
BAGI PARA PENGGUNA PERGURUAN TINGGI ya~inhasoslasibhia aimajava.acad;
DI JAKARTA sinthajk 1z, vahpo.com

PMS-004

Abstract — Semakin banyaknya perguruan tinggi vang BERDIRI baik negeri maupun swasta menyebabkan daya
persaingan menjadi lobilt ketat. Olek karena ity pergiruon tinggl harus mempersiapkon sesuaty vang bevbeda bagi
pesaingimva, Untuk kurikudum velative tidak akan berbeda. wewape vang dapat membedukenn misalnyva dari segi
kelengkapan fasilitas, kehandalan pengajar dan sistem vang ada pada perguruan tinggi tersebut. Oleh karena it
pergurian tinggi perly memperhatikan kualitas lavanan hagi mahasiswa yang ada Hal int menjadi tuntutan bagi
mahasiswa, karena mereka akan membandingkan dengan biaya vang dikeluarkan. Oleh sebab ine penelitian ini
hertujuan wntuk melihat kualitas layanan vang berpengaruft terhadap kepuasan dan secara tidak langsung
menyebabkan loyalitas bagi para mahasiswa maupun atumni. Penelitian dilakukan di Jakarta. Pengambilan
sampel dilakukan dengan simple random sampling. Jumlah sampef yang terkwnpul sebanvak 300 responden. Hasil
penelitian pada uji hipolesis menunjukkan bahwa kualitas tavanan mempunvar pengaruh terhadap kepuasan, tetapi
kepuasan iidak mempunyal pengaruh terhadap loyalitas. Pada hasil wji desioriptii memunjukkan bakwa lerjadi
kepuasan mavpun lovalitas pada mahasiswa dan alumni.

Kevwords: service quality, satisfaction. lovalty, student. university
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ANALISIS KARAKTERISTIK PENGGUNA Agung Wahyu Handaru
SMARTPHONE MELALUI MULTIPLE Fakulias Ekonomi Univ.Negeri Jakarta
DISCRIMINANT ANALYSIS Email: agung_1178@yahoc.com
(Survey Pada Pengguna Smartphone Android dan Hamia Aminah
iPlione)} Fakultas Ekonomi Univ.Negeri Jakarta
Email:hania@ feunj.ac.id

Abstract — Studi yang di lakukan pada dua ratus orang pengguna smartphone Android dan iPhone menghasilkan
beberapa temuan. Pertama, berdasarkarn hasil uji Wilks™ Lambda ditemukar fukia buhwa karakieristik pengguna
smartphone Android adalah berbeda dengan karakteristik pengguna iPhone. Kedua, berdasarkan skorcanonical
correlation dapart dikatakan balwa hubungan diskriminan dengan grupmya berada pada tingkat vang sedang.
Ketiga, berdasarkan hasil uji Multinle Discrimination Aralysis di peroleh informasi bahwa dari total dua puluh
predictor yang dinilai kanya empat predictor yang secara jelas menjadi pembeda kavakteristik dari kedua
penggung smaviphone yaitw. harga vang murah, ketersediaan aplikasi gratis, games, dan terakhir adalah
kepercayaan diri.

Keywords: Multiple Discriminant Analysis, Android and iPhone, User Characteristic

Andrian Haro

: ANALISIS KUALITAS PELAYANAN (SERVICE Faknltas Ekonomi Univ.Negeri Jakarta
PMS-006 QUALITY) TERHADAP KEPUASAN PELANGGAN andrianharo@fetn; ac.id

_ PADA WARQOENG STEAK & SHAKE Hania Aminah
' DI JAKARTA TIMUR

Fakultas Ekonomi Univ.Negeri Jakarta
hania{@feunj.ac.id

Abstract ~ The objective of this research was to analyze the service quality on customer satisfaction in Waroeny
Steak & Shake in East Jakarta. The research was conduicted in Waroeng Steak & Shake in East Jakarta from
March to April 2015, The purpose of this daia collection was to identify consumer behavior and o analvze the
Jactors influenced consumer satisfaction in the purchase of steak at Warceng Steak & Shake. One hundred and
twenty respondents were chosen as samples by convenience sampling method. Data were analvzed by multiple
regression analysis. The result showed that there were significant relationship and influence between tangible,
reliability, responsiveness, assurance, and empaihy to customer satisfaction.

Keywords: Customer Satisfaction, Service Quality
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ANALISIS KUALITAS PRODUK, HARGA., Perbanas Institute
PENGIRIMAN, LAYANAN JASA TERHADAP rosanasralg yahoo.com
KEPUASAN PELANGGAN PADA Yohanes Ferry Cahaya.
PT SURYA INDOTIM IMEX

Perbanas Institute

fermy (@ perbanas.id

|

Abstract — This study aims to determine how the influence of product quality, price, delivery, and services to
customer satisfaction PT Surya Indotim Imex, either partially or jointly. Design research is associative, while the
type of research is the data subject. The study population is the consumer PT Surya Indotim Imex; whereas
sampling using Slovin formula obtained as many as 38 samples. The analysis tool used is correlation, regression
and hypothesis testing. The results showed that: (1) Product Quality Thitung value for the variable of 2.367 with a
significant level of 0,024 by using significantly limit o = 5% (0.05) the test results showed that Thitung (2,367)>
tabel (1,686} thus (H1) is accepted. (2) Price { hitung value for the variable of 0.079 with a significant level of
(.937 by using significantly limit a = 5% (0.05) the test resulis showed that Thitung (0.937) < t tabel (1,686) thus
(H2) is not accepted. (3) Delivery t hitung value for the variable of 2.029 with a significant level of 0.051 by using
significantly limit a = 5% (0.05} The fest results showed that t hitung (2.029)>1 tabel (1,686) thus (H3) is received.
(4} Services Thitung value for the variable of 0.042 with a significant level of 0.966 by using significantly limit & =
3% (0.05) The test results showed that 1 hitung (0.042) < ¢ tabel (1,686) thus (H4) is not accepted , (5) The equation
of linear regression of ¥ = 1432 + 0426 X1 + 0.011 X2 + 0.436 X3 + 0.007 X4, and the results of hypothesis
testing with a value of [ hitung > table (19.576> 2.659) indicates that the regression model is fit for use to predict
all independent variable on dependent variable.

Keywords: Product Quality, Price, Defivery, Services, Customer satisfaction

ANALISIS MODEL KETERKAITAN ADVERTISING, Chandra Kartika,SE. .MM
DAN (BRATRUSIMA) BRAND TRUSH, BRAND IMAGE | Fakultas Ckonomi, Universitas Wijaya Putra
PMS-008 » SERTA PRICE TERHADAP INTEREST PURCHASE Email : chandrakagikaf@uwp.ac.id
i DAN CUSTOMER SATISFACTION MEDIA LUAR Dr. Soenarmi, SE., MM/
RUANG PADA PERUSAHAAN PERIKLANAN

Fakultas Ekonomi, Universitas Wijaya Putra

SURABAYA J Email : socnarni e uwp ac.id

Abstract — Penelitian ini bertujuan untuk memberikan sebagian besar jawaban pelanggan atas permasalahan
tentang hubungan keterkaitan yang diberikan kepada pihak perusahaan advertising. dikarenakan secara
pengamatan dan vkuran di luar semakin banyak nilai -milal vang twrun pada dimensi Advertising. Brand Trush,
Brand hmage serta price di Perusahaan Advertising di Surabava, semakin banvak komplain yvang timbul dari para
pelanggan tentang hubungan pelavanan yang diberikun ke pelanggan, sehingga tingkar minat dan kepuasan
pelangganpun mempengarihinva, maka dart it penelui akan meneliti permasalahan vang sungat krausal untuk
imeningkatkan tingkat hubungan dimenst jasa advertising dan untuk meningkatkan nilai minat pembeli dan
kepuasan Pelanggan khususnya pelanggan pengguna advertising di Surabaya dan akan menguji pengaruh
Advertising, Brand Trush, Brand Image serta price terhadap pengaruhnya minat pembelian dan kepuasan
Pelanggan Advertising Perusahaan di Surabava Tengah. Sampel pada penelitian ini sebanyak 100 responden yang
diambil dari pelanggan yang pernah memakai iklan di masing-masing Perusahaagn Advertising Surabava Tengah
dari beberapa tempat penelitian yang sudah ditentukan dalam penelitian vaitu di Surabava. Penelitian ini
menggunakan analisis kuantitatif dan kualitatif’ melalui pendekatan-pendekatan metoda analisis Regresi Linear
berganda serta menggunakan SEM AMOUS dan menggunakan perangkat lunak SPSS for Windows 20,0, dari suatu
temuan dikarapkan untuk ditesukan hasil yang positif dan dopat menggambarkan tingkat kualitas vang lebih luas
dan kepastian agar dapar membantu memperbaiki tingkat Acvertising, Brand Trush, Brand Image serfa price
terhadap minat pembelian dan kepuasan pelanggan media luar ruang di perusahaan Surabava.

Key Word : Advertising, Brand Trush, Brand Image, price, inferest purchase serta satisfication
3 b4 b4 P
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T
ANALISIS PENGARUH EXPERIENTIAL MARKETING Hendry
TERHADAP CUSTOMER SATISFACTION DENGAN | Universitas Katolix Indoncsia Auna Jaya
EMOTIONAL VALUE SEBAGAI VARIABEL MEDIASI Jendnanfindi@yshoocom
PADA KONSUMEN CINEMA XXI IMAX Devi Angrahini Anoi Lembana
(Studi Kasus Mahasiswa/i Unika Atma Jaya, Jakarta) Universitas Kaolik Indonesia Atma Jaya
- devi.angrahini{@atmajaya.ac.id J

Abstract — The purpose of this study is to analyze the influence of experiential marketing through five dimensions
that are sense, feel, think, act, and relate towards customer satisfaction directly or indirectly with emotional value
as a mediating variable on Cinema XXI IMAX consumers (Case study - Unika Anna Jaya Students, Jakarta). Data
were gathered through questionnaires conducted with 271 respondents 1o find out their satisfaction level when have
watching experiences on Cinema XXT IMAX. This study uses simple random sampling technique and the structural
equafion modelling through confirmatory factor analysis method were acceptable in terms of validity and
reliability. The empirical results revealed that. experiential marketing has positive effect vn emotional vaive, and
emotional vaile has positive influence on customer satisfuction, however emotional value can'l be a mediating
variable in the influence of experiential marketing 1o customer satisfaction. Results also show that experiential
marketing has directly influence on customer satisfaction. The results, implications, and suggestions for future
research are discussed in detail.

Kevwords: experiential marketing. sense, feel, think, act, relate, emotional value, customer satisfaction.

Drs. MurwantoSigit, MBA

G . G c-mail : scagate | 050@yahoo.com
ANALISIS PENGARUH KEPUASAN ANGGOTA BMT
One Ocktata Nugraha Saputr
BINA IHSANUL FIKRI TERHADAP KUALITAS nete ugraia Saputra
PRODUK PEMBIAYAAN MURABAHAH e-mail ‘uneocklyiald gme].com

Fakultas Ekonomi Universitas Islam
Indonesia
Yogyakarta

PMS-010°

Abstract - In service companies such as banks, service guality is the key to a success, If comes from good service
quality that can grow a positive brand image on customer satisfaction so as to provide optimal benefits to its
company. Financial institutions as such banks offering sharia-labeled products are diverse in terms Arabic.
Murabaha is one of the forms of sale and purchase agreement which has been developed as a principal of the
working capital and investiment financing in Islamic hanking has the considerable advaniage promising prospect.
The purpose of this study was 1o determine the factors of service gualiny of seivice product variables that occuwr on
the sale of mrabaha and explain the most dominant variable of murabaha producis. The samples used in the
Sformula Stovin, based on these criteria, the amount 10 be sampled as mame as 100 people were obtained by
spreading the questionnaire and then processed with the help of SPSS applicativns program. The sampling
technique in this research is using purposive sampling lechnigue. In the result variables have influence together
with others variables in determining customer satisfaction and assurance is the most dominant variable in
determining customer safisfaction,

Kevword :product quality, service quality, customer satisfaction, custamer lovalry, and sharia
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ANALISIS PENGARUH KUALITAS PELAYANAN

TERHADAP KEPUASAN KONSUMEN PADA Triesti Candrawa E _
JASA TRANSPORTAS] KING TRAVEL Jurusan Akumﬁ?fai;hmh‘ Negeri
DIKOTA MALANG :

Abstract — Abstract:Service guality in the Transportation indusiry in the era of globalization is a very important
Jactor in the success indefending it self in the environment which now has a verv tight competition. The purpose of
this study was to determine the effect service qualite on customer satisfuciion in the King Travel Malang City.
This study used a sample of 80 clients from 100 customers. The sampling technigue used in this study is
Convenience Sample Technique or Accidental Sampiing. While the analvsis technique employed 1o process and
discuss the duata and test the hvpothesis is the Multiple Regression Anafysis. The conclusion that can be drawn
based the result of hypothesis resting on the F-test is that all the five indicators of service qualine factors have
significant simultancous influence on customers' satisfaction in the King Travel Malang city.

Key word: Service Quality, Satisfaction

Lily Suhaily

ANALISIS PENGARUH SELF CO}VCEPT, GROUP UniversitasKatolik Atmajaya, Jakara
CONFORMITY, ATTITUDE, BRAND ASSOCIATION iy, eddvie amias.ecid
DAN BRAND IMAGE TERHADAP YasinthaSoelasih

MINAT BELI PAKAIAN DALAM NEGERI

UniversitasKatolik Aimajaya, Jakara

J snthaikidyahino.com

Abstract — According to Globalization era and AFTA Agreement that will start et the end of December 2015, many
multinational companies especially from ASEAN couniries vving to markei their product to couniries as a member
of ASEAN. One of the countries Is Indonesia. Nowadays Indonesian economic growth, declining and many
consumers like to buy foreing product especially clothing. Based on this condition, this research investigate the
influence of self concept, group conformity, attitude, brand association and brand image toward purchase
intention of domestic clothing. 33 questionnaires were distributed to undergraduate students using random
sampling. The result shows that simultaniouly self concept, group conformity, attitude, brand association and
brand image influence purchase imtention of domestic clothing, bur partially self concept, group conformiry, brand
association and brand image not influence purchase intention of domestic clothing, but only attitude influences
purchase intention of domestic clothing.

Key words: self concept, group conformity, attitude, brand association and brand image influence
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Desy Andrian

ANALISIS PENGARUH VARIABEL RETAIL s o ezt Katolik
MARKETING MIX TERHADAP CUSTOMER frederikadesy @yzhoocom
RETENTION PADA GERAT ACE HARDWARE, Devi Angrahini Anni Lembana
PONDOK INDAH MALL

Fakulas Ekonomi Universitas Katolik
Indonesia Atma Jaya
deviangrahmizatmajaya.ac.id

Abstract — This vesearch aims fo determine the impact of Retail Markeiing Mix Variable on Customer Retention of
ACE Hardware Pondok Indabh Mail. The siarisncal analvsis was performed using mudtiple linear regression, which
is processed using SPSS Software 20.00. This research has found that simultaneously, Product, Price, Place and
Promotion have impact on Customer Retention of ACE Hardware Pondok Indah Mall. However partially, Price
does not affect the Customer Retention of ACE Hardware Pondok Indah Mall It can be concluded that Product,
Place, and Promotion affect the customer’s desire to alwavs make purchases in ACE Hardware Pondok Indah

Mall. While Price does not affect the customer’s desire to always make purchases in ACE Hardware Pondok Indah
Mall.

Keywords : Product, Price, Place, Promotion, Customer Retention, Ace Hardware

Sa’duddin
Pusat Studi Transportasi dan Logistik UGM,

ANALISIS SPASIAL UNTUK PENENTUAN Jalan Kemuming M-3 Sckip Sleman

Yogyakarta 53281
LOKASIOPTIMAL TOKO RETAIL Telp: +6274—55§é28< 5t63:“9)84, 6491075 Fax;
MINIMARKET DI KABUPATEN SLEMAN +6274-6491076, 552229
DAERAH ISTIMEWA YOGYAKARTA saduddin@ugm.acid

Kuncoro Harto Widodo

kuncorchw@ugm.ac,id

Abstract — Penentuan lokasi (oko retail merupakan salah satu keputusan yang sangat signifikan dalam bauran
pemasaran retail {retail marketing mix), dan menjadi elemen kunci kesuksesan suatu ftoko retail. Beberapa
pendekatan digunakan dalam menentukan lokasi terbaik toko retail, dan dalam penelitian ini bagaimana
pendekatan spasial dapat digunakan untuk menentukan lokasi yang sesuai dan optimal untuk toko retail di
Kabupaten Sleman.  Penelitian ini menggunakan analisis spasial, mengginakan operasi nonpang susun (overlay
operation) untik menghasilkan kesesuaian lokasi toko retail, dan juga model lokasi-alokasi flocation allocation
model) untuk menentukan lokasi optimal terpilih toko rerall di Kabupaten Sleman. Beberapa kriteria ditetapkan
untuk analisis tersebur. Hasil analisis spasial didapatkan 61 lokasi yang sangat sesuai untuk dijadikan fokasi toko
retail minimarket di Kabupaten Sleman, yaitu terietak di Desa Sindudadi, Kecamatan Mlari, di Desa Canur
Tunggal dan Desa Condong Catur, Kecamaian Depok, seria di Desa Purwomartani, Kecamatan Kalasan. Untuk
lima lokast optimal terpilih berturut-turut 1} Jalan Adisucipto Desa Catur Tunggal Kecamatan Depok, 2} Jalan
Perumnas Desa Carur Tunggal Kecamatan Depok 3) Jalan Ring Road Utara Desa Condong Catur Kecamatan
Depok 4) Jalan Mozes Gartotkaca Desa Catur Tinggal Kecamatan Depok dan 3) Jalan Candi Sambisari Desa
Purwomartani Kecamatan Kalasan.

Kevwords: Lokusi, Toko Retail. Pendekatan Spasial. Locarion Allocation Mode!
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ANALYSIS OF DOMESTIC TOURISTS ATTITUDE

TOWARDS SUSTAINABLE TOURISM DEVELOPMENT Verinita
CONCEPT WITH TRIPLE BUTTOM APPROACH Universitas Andalas Padang
AT BUKITTINGGI Email: vertnia26% yahoo.com

Abstract — The proposal is motivated by the fact that the current tourism industy is one sector thai is rapidly
growing in the era of the global economy . But tourism that promotes mass tourism will give a negative impact to
the environmental balance . This situation can be seen in tourist destinatiors in the province of Bali where the
develapment of tourism oriented to mass tourism give imbalance due to the harmonization of nature and have a
negative impact on the physical environment and the social community in Bali . Bukittinggi as a destination for
major lourist destination in West Sumatra is feared will cause a negative impact as well as Bali when it is not
immediately administered to the concept of Sustainable Tourism Development through Triple Butiom Line
Approach. Research in order {o assess attitudes towards domestic tourists tourism concept based Sustainable
Tourism Development in the city of Bukittinggi . The results showed that among the three aspects were analyzed |
namely the economic. environmental and social , then the highest ratings given by respondents to the economic
aspect . Therefore, the Government should focus on city tourism development to economic empowerment programs
that invelve the active participation of the community / local residents in the town of Bukittinggi. This study uses a
marketing management approach . This type of research is explanatory research . The method used was to use a
questionnaire to 70 domestic tourisis who visit tourist destinations in Bukittinggi. The sampling technique is
purposive sampling with a cross-sectional coverage that reflects a picture of a situation in June-August 2015. The
unit of analysis is the domestic tourist town of Bukittinggi . The analysis tool is a qualitative analysis using
frequency distribution |

Key words: Sustainahic Toursm Development. Triple Butiom Line . Domestic tourists

Tanti Handrana

Program Studi Manajemen Fakultas
Ekoncim dan Bisnis Universitas Airlangga

ANTESEDEN KOMITMEN RELASIONAL ANGGOTA tanti.handrianaé@feb.unair.ac id
PADA KOMUNITAS VIRTUAL REMAJA Dimas Januar Perdana
Program Studi Manajemen Fakultas

Ekonomi dan Bisnis Universitas Airlangga
dimas januar.p{@gmail.com

Abstract — The purpose of this studv is to investigate the antecedent of relationship commitment in virtual
communities in [ndoncsia, The technoiogy has been grown rapidly over the past vears. one of which is internet
access. [nternet makes people tend to search for information and do their activity using infernet, such as gathering
and communicating in a virtual media or virtual communities. Virtual communities become a platform for internet
users who have the same interest, exchanging ideas, and information abowr a particular object. It can be informal
topic (e.g hobby, food) or the fornal topic (e.g political. social | religion). Kaskus JKT48 is one of JKT48 virtual
community fan based that are popular among young people in Indonesia. Kaskus JKT48 facilitates its members to
interact and exchange information about JKT48.

Thiy rercarch uses a online survev method and the research samples are Kaskus JKT48 community members. The
number of respondems are 203. Muitiple linear regression is selected as the technique of analvsis. This research
examines four hypotheses where all of hvpotheses arve supported. They are (1) the impact of issue involvement on
refationship commitment (2) the impact of perceived social interaction an relationship commitment; (3) the impact
perceived system interactivity on relationship commitment; and (4) the impact of perceived communily valie on
relationship commitment. The contribution of this study is develepment of relativnship marketing concept in virtyal
communities area, and the administrators of virtual communities can be used as a reference in maintaining good
relations with members of the community.

Keywords . relationship marketing, relationship commitment, virtual community, issue invelvement, social
interaction, system interactivity, community value
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Universitas Bangka Belitung J

Abstract — Tourism development that has been done so far on Belitung Island has vet brought maximum results.
Therefore, the momeniwn of the booming Rainbow Troops should be made as early milestone of tourism revival on
Belitung Istand. A model that is able to provide svnergy for the stakeholders as ore of the options for the tourism
sector to be regional cconomic locomotive should be created to replace tin which is going into the "Sunset
Industry”. This study aims to identify the socio-economic conditions before and after the booming of Nove! and
Film Rainbow Troops, to map factors affecting tourism development, and fo create tourism development model with
momentum-based. Through SWOT analysis approach, this article provides conceptual information about tourism
development that can be used for other regions in Indonesia. The result shows that the booming of Rainbow Troops
changes socio-economic conditions significantly in Belirung regency and East Belitung province. There are two
alternative models of tourism development namely Official Authority madel by establishing a rourism official
authority on Belitung Islund and Cooperation Forum Model by establishing a tourism forum that synergizes
tourism development of the twao regencies in Belitung Istand by involving all stakeholders in tourism sector.

Keywords: Branding, momentum Rainbow Troaps, tourism development model

Mohamad Hadi Prasetyo
BUILDING YOURSELF WITH MARKETING .
18- Sekolah Tnggi Hlmu Ekon STIE
PMS-018 (PERSONAL BRANDING) O s

had.p4 ckuitas.ac.id

Abstract — Evervone lives by selling something. All people can survive by “selling” anvthing. Not everyone can
make the "selling" successfully. Evervone has different characters and talents. This is regarded as the potential that
we have. This paper is aimed at giving an idea of why we should have a strong personal branding. The research
method used here is descriptive empirical method. As a company that has a strategy to sirengthen its brand to
increase profit, we also must strengthen our brand to gain success. Being successful means we can be useful
persons, or we can provide benefits fo others. We all have the potential within our selves, either already identified
or not. We build the values within our selves. All these things must take place in a sustainable manner so that we
always improve ourselves and we do not forget what is our goal. This is started from enhancing our experience,
education / training, and establishing a positive relationship berween each other. We must also identify our
uniqueness and commitment that we hold. Besides, we also must identify the focus that we are pursuing. All of them
are wrapped with a high passion or desire coming from how we optimize onr values, Thus, we can comperte and
provide henefits for many people. Finallp, we can be "cxperts” in our field and we are readv to answer the
challenges in the future.

Keywords. markering, brand, personal branding
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FAKTOR-FAKTOR YANG MEMPENGARUHI Levvd
BRAND IMAGE: - Levyda
STUDI KASUS MOBIL TOVOTA AVANZA DI e
JAKARTA S AL L
Susy Bhudiharty

Universitas Sahid Jakarta
susvbhadihartvin pmatl.com

Abstract — The decision to buy a product is influenced by the assessment of the price and guality of the product.
Avanza is a car that s yuite good and classy but a price that is still yuite affordable. In a decade of Avanza TAM
has recorded accumulated sales of the car is totaled 1.23331 miilion units. For it to consider the influence of Brand
Image Tovota Avanza lssues (o be discussed in this paper is. how o know each variable. the perception of product
guality, price, Advertising and Brand Image WOM against Avanza. Techniques of data collection was conducted by
fiterature study and questionnaire,

The population of this research is all Avanza car users who are in Jakarta. The analytical method used is multiple
finear regression. The resuit of this research shows that the independent variables simultaneously positive and
significant impact on the brand image. To increase sales Avanza car then the car must maintain brand image by
improving product quality, providing exceptional service io customers and also provide additional warranty service
with a fonger time.

Keywords: quality of product, price, advertising, word of mouth, brand image, Tovota Avanza

Drs. Murwanto Sigit, MBA

FAKTOR-FAKTOR YANG MEMPENGARUHI c-mail:seagate1030(@ vahoo.com
KEPUASAN KONSUMEN Rizki Putra

(STUDI KASUS DI BANK BRI CABANG

. FFakulias Ekonomi Universitas islam
YOGYAKARTA) Indonesia Yogyakara

c-mail :nizKiputraivahoo.com

PMS-020

Abstract — Penelitian empiris ini dimaksudkan unruk mengetahui apakah perilaku karyawan, tangibility, teknologi
informasi terhadap kepuasan nasabah BRI Cabang Yogyakarta, untuk mengetahui apakah Persepsi keadilan harga
herpengarult terhadap keprasan nasabah BRI Cabang Yogyakaria. untuk mengeiahui apakalt kemvamanan akses,
kenvamanan transaksi, kenyamanan dalam pengambilan keputusan dan kenyamanan setelah memperoleh manfaat
berpengaruh terhadap kepuasan nasabah BRI Cabang Yogvakarta, dan untuk mengetahui variabe! mana yang
paling dominan mempengaruhi kepuasan nasabah BRI Cabang Yogyakarta.

Populasi dalam penelitian ini adalah seluruh nasabah Bank BRI Cabang DIY. Jumlah sampel adalah 96

responden, dan hal ini sudah dianggap mewakili populasi yang akan diteliti. Analisis data yang digunakan adalah
regresi berganda,

Hasil analisis data menunjukkan bahwa . Perilaku karyawan, tangibility, teknologi informasi berpengaruh positif
terhadap kepuasan nasabah BRI Cabang Yogvakarta, Persepsi keadilan harga berpengaruh positif terhadap
kepuasan nasabah BRI Cabang Yogvakarta, Kenvamanan akses, kenyvananan transaksi, kenvamanan dalam
pengambilan keputusan dan kenyamanan serclalh memperoleh manfaat berpengaruh positif ierbadap kepuasan
nasahah BRI Cabang Yogyakarta dan Variabel perilaku karsavwan merupakan variabel yang paling dominan
mempengaruhi kepuasan nasabah BRI Cabang Yogvakarta.

Kata kunci - Kualitas Pelayvanan, persepsi keadilan harga. kenyamanan pelavanan, kepuasan nasabah
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HERITAGE CONSERVATION Kumiawan Gilang Widagdyo
IN THE MIDDLE OF URBAN DEVELOPMENT AT

Fakultas Ek i - Univ. Sahid Jakarla
DAERAH ISTIMEWA YOGYAKARTA ahkat a8 Ekonony - i S e Saar

kumiawangilangi@gmail.com

Abstract - Yogvakaria is one of the provinces in Indonesia that very well knawn as the city of srudent and the
center of Javanesce ari, cuiture, and heritage. Moreover, heritage tourism take special part toward rowrism industry
within Yogvakarta, it appeared to be verv successful which gives contribution for Yogvakarta that represent and
iflustrates Yogyakarta as one of Indonesion identity, However, as modernization and urban development tend 1o be
increased, Yogyakarta has 1o fuce problem regarding lack of heritage conservarion awareness from its citizen.
Lifestyle changes, life expectation changes. and more ativibutes of urban devefopment have drag out the sense of
traditional value into varish Therefore this paper rry to digging our the challenges and helps to improve the city
without neglecting those heritages, and find out what kind of alternative straregies that could regenerate and
sustain (in term of heritage conservarion) this heritage in rhe middie of rapid commercializarion days (urban
develapment).

Keyword: Heritage, Conservation, Yogyakarta, Culture, Javanese, Urban Development,

Mohammad Fakhruddin Mudzakkir

Universitas Kanjuruhan Malang

HUBUNGAN BRAND AWARENESS TERHADAP miohfakhrudd g pmal.com
BRAND TRUST MELALUI BRAND IMAGE Iva Nurdiana Nurfarida
Universitas Kannruhan Malang
J iva_ pocrdianaid yahoo.com

Abstract — The purpose of this study was to determine [). relationship influences brand awareness on .brand trust,
2.) relationship influences brand awareness on brand image, 3). influence of brand image on brand frust. The study
was conducted on Istamic product brands in City of Malang, East Java, Used accidental sampling, total sample of
100 respondent. SEM analysis technigue using PLS. The results showed that brand awareness brand effect on trust,
brand awareness effect on brand image, and brand image berngaruh to brand trust.

Keywords: awareness, image, rust
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IMPLEMENTASI BENCHMARKING UNTUK Dept. Manajemen Fakultas Ekonomi dan
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(STUDI PADA AUTO2000 SURABAYA) Donatus Dendy Samscara

Depr Manajomen Fakulias Ekonomi dan
Bisnis - Universitas Anlangga

Abstract — The purpose of this study was to analyze the implementation of benchmarking to improve the
achievement of key performance indicator. Research conducted at one of Awto2000 in Wiung Surabava. This object
selected since the performance achievement was not optimal compared to other branches of Auto 2000 in
Surabaya. Bencmark conducted in several branches of Auto2000 which have the best perfornance in Surabava.

This study used a qualitative approach, data collection done through observation, surveys and interviews with
internal and external parties. The first stage of the research was conducting  gap analysis to determine the

performance indicators that need to benchmark, Bencmarking process is then performed with Plan-Analysis-
Integration —and Implementation,

Results of GAP tahle shows that there were four indicators of operating performance less than optimal rate and
needs 1o be improved. The four indicators namely, Unil indicator entry, appointment rate indicator, SBE rate
indicator and on-time delivery indicator. Furthermore, based on benchmarks to better branch obtained the
operating steps that can be used to improve the performance branch Wiving.

Keywords: Benchmarking, Operational Policv, Kev Performance Indicator

|

IMPLIKASI CJTY MARKETING Dr. Deasy Wulandari,SE,MSt
PMS-024 TERHADAP PENINGKATAN Fal.culta_s Ekonomi
. BRAND IMAGE KABUPATEN JEMBER Universitas Jember

Email : deasywulaudadFEU T pmail.ecom

Abstract — Each region has its own strategy in the market potential and competitive advantages the
region. Jember Regency also has special events and regularly performed everv vear. Based on the
phenomenon that occurs, the city marketing that have been implemented by local governments can
improve the brand image of Jember Regency. The problems posed in this study are: implications city
marketing to increase brand image, impact and evaluation of the implementation of city marketing in
Jember Regency. The goal of this research is to understand the implications of city marketing fo increase
brand image, to understand the impact and evaluate the implementation of city marketing in Jember
Regency. This study used qualitative methods fenomologi based on the experience of individuals and
groups on a special phenomenon that occurs ar a time and at a specific location. Social groups in this
study were: group-makers and policy-makers, perpetrators of cidtural arts groups, businesses and
investor growps. Data collection lechnigues are observation, interviews, documentation and
iriangulation. Analysis of the dasa in this study using four stages : data collection, data reduction, data
display and conclusion. The resulis showed the implications of cit marketing to increase brand image.
City marketing affect the brand image. Implementation of city marketing cause various positive effects.
Evaluation of the implementation of city marketing is management and development of tourism
destinations, exploration of new fourist destinations, the coordination of all parties concerned, the
creative team in program promotion, proniotion should be more aggressively.

Keywords : City marketing, brand image, qualitative research
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INVESTIGAS]I PERASAAN PASCA BELI
SEPATU OLAH RAGA BAJAKAN

Abstract — This research aimed to Investigale the influence of extrinsic cues and intrinsic cues and risk aversion
lowards purchase intention and post-piirchase feclings of counterfeited sport shoes. This research study expected fo
get business strategy for decreasing counterfeit producis circulation. This research study collected dara only from
studenis in Yogyakarta. 120 repondents involved to give respond for the survey, The research concluded that
extrinsic cues has a significant and positive influence toward purchase intention, while intrinsic cues and risk
aversion has a negative influence roward purchase inrention. Moveover, the study revealed that purchase intention
has a significant and negative influence toward posi-purchase feelings,

Keywords: counterfelr, extrinsic cues, Intrinsic cues, risk aversion, purchase intention, post-purchase feelings
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Email :pascaupnvi@gmail,com

Djumarno
Post Graduate UPN"Veteran
“lakarta,Jakarta, Indoncsia
J Email ‘pascaupnv)@gmail,com

Abstract — The research is performed 1o find out some variables affect The Decision of Product Purchasing of
"MULIA" Galert 24 based on Brand Awareness, Perceived Quality, and Purchase Price as well as analyzing the
most dominant variables affect the Purchasing Decision. The Quantitative method is used toward 68 respondents of
Galeri 24 of Pegadaian Syaria Kramar Raya Branch in Jakarta. The data 1abulation and analysis are carried out
by wsing software Statistical Produce and Services Solition (SPSS) version 18, The study results reveal that there
are significant effects between free variables and fixed variables. The variables of Brand dwareness affect the
Purchasing Decision with value R2 = 3/,1%, while Perceived Quality affect the Purchasing Decision with R2 =
44,3%. The Purchase Price affect the Purchasing Decision with R2 = 50,1%. There are influences among the
Brand Awareness, The Perceived Quality and The Purchase Price at the same time foward The Purchasing
Decision with value Adjusted R2 = 66.7%. Owing to the variable of Purchase Price is the most dominant, therefore
it Is suggested that PT. Pegadaian (Persero} is able to make more precise policy in determining the strategy of
"MULIA” product value. As a resull, it is acceptable by the customers and increases the turnover of Galeri 24 in
the end.

Kev words . Brand Awareness, Perceived Quality, Purchase Price. Purchasing Decision
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CARNAVAL (JFC) MENURUT PERSEPSI Raditya Pratama Akbari
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Universilas Surabaya
Pratama.akbani@gmail.com

Abstract — One way lo preserve the culture is to organize cultural festivals. Jember Fashion Carnaval (JFC)is a
cultural festival in the field of fashion, held every year in the city of Jember in East Java. The purpose of this study
was te determine the factors that shape the quality of the festival and describe the perception of quality as
perceived by the audience JFC,

This study uses primary data is by distributing questionnaires to the audience as much as 130 JFC. Selection of the
sample conducted with convenience sampling technique and data were processed using SPSS software for
confirmaiory factor analysis and descriptive percepiions of respondens.

The results showed that of the 24 indicators used to measure the quality of the festival managed to reduce to 6
factors, Program. Facilities, Staff, Comfort Amenities, Information Availability. and Convenience. Based on the
mean value of the respondents indicated a positive perception, it means the audience perceives that the quality of
the JEC interesting to watch as a cultural tourist attraction.

Kevword: Service Quality, Servicescape, Festival Quality

. . LION EXPRESS: STUDI ADOPSI INOVASI Amri Dzul Fajr
PMS-028 KONSUMEN TERHADAP PRODUK BARU Fakultas Ekenomika dan Bisnis
LION AIR GROUP Universitas Diponcgoro

decfajri@email.com

Abstract — Lion Air Group has been successfully running the Low Cost Carrier business model with the
market share of 40 percent of 70 percent a whole the total air transportation passengers (LCC Class) in
Indonesia, The Load Factor of Lion Air Group is the largest of its in Indonesia and 4 world best.
Currentlhy Lion Aiv Group was doing new business unit as a company courier and logistic that was
named Lion Fxpress. Many research of new service development theorv equally found that many
companies over failed to develop new product or service. This research examines how brand equity,
brand loyalty and promotional activities affecting purchasing Lion Express interest with an adoption
innovation as a variable intervening. This research used multiple regression analysis with the help of
SPSS program. A purposive method of sampling used to obtain the total sample as many as 120 people.
The result of research shows that Lion Air Group brand equity cannot significantly effect to the Lion
Express adoption. But brand loyvalty and promotional activities have significant effect to the Lion
Express adoption. Likewise innovation adoption have significant effect to the purchasing interest of Lion
Express.

Kevwords: Minat Beli, Marketing Strategic. Adopsi Inovasi, Corporate Brand
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Deki F ah
MARKETING STRATEGY OF TV ¢ki Fermansy

MANUFACTURING BUSINESS IN INDONESIA Raden Intan State Islamic lnsutut-Lampung

dekifermansyahid@ yahoo co.d

Abstract - More than 94% of Indonesia’s population who live in big cities have had a TV in their homes.
This condition indicates that 1he population oflndonesia makes the TV as the primary needs of the
household. Ii is characterized by the level of electronic home appliance product sales as a whole in
Indonesia. Television producis dominate with a percentage of 34%, while 66% comes from other
elecironic products.Television products dominate with a perceniage of 34%, while 66% comes from
other electronic products.

On the other hand, consumers will choose a product that provides high quality products and is known as a good TV
producers. So we need a strategy for TV manufacturers in the face of competition to influence purchasing
decisions. The purpose of this study was to prove and develop variable product quality and country of origin as a
marketing strategy (o face competition to influence purchasing decisions. Data obtained using questionnaires and

interviews to TV consumers and sellers in the Semarang Regency in Indonesia. AMOS further processed using
SEM.

These results indicate that consumers in large cities, i.e the higher the quality of the products it will increasingly be
the choice of consumers, and the higher a country's populariny as o TV producer whose good will increasingly

become the primary choice.

Keywords: quality of product, country of origin, purchasing decisions
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Sni Setyo Inani
MEMAHAMI MINAT KONSUMEN MENGGUNAKAN U"“’m"assu’j:f;;;Smbaﬁ’ﬂ
E-MONEY: PENGARUH PERCEIVED INNOVATION, Prafitri Tumiart
PERCEIVED RISK, PERCEIVED VALUE Rosa Prafitri Juniarti
Universitas Negeri Surabaya
Surabaya

Abstract — This study aims 10 wndersianding the influence of perceived irnovation, perceived risk, and perceived
value toward purchase intention of e-money. Data were collected by questionnaires and analyzed using Strictural
Equation Model. Data show that perceived innovation of e-money affecis perceived risk and perceived value.
Perceived value of e-monev also influences purchase intention Furthermore, the data is not successfully
demonstraie the influence of perceived innovation and perceived risk on purchase intention. This shows the level of
consumer acceptance of innovative banking products and services, in particular e-monev. Future studies could
examine other factors thai affect consumer hehavior in the use of ¢-money. Combination of wide consumption of
banking products and services thar consumers yse alse needs to be further investigared,

Kevwords: e-monev, perceived innovation, perceived risk, perceived value, purchase intention
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Abstract — Paradigm shifl in business management from shareholders paradigiv that is more oriented towards
achieving the goal of shareholder wealth to. paradigm stakeholders give attention (o vther parties outside the
stockhoider. This shift is in line with the pressure on businesses to play a role in social issues involving employees.
stakeholders, communities, the environment, and the government continues fo increase. The purpose of this study
was lo determine the effect: Corporate Social Responsibility (CSR) to the Company's performance, (2) Corporate

Social Responsibiiity (CSR) to the Company's performance, and (3) Corporate Social Responsibility (CSR} to the
Company's Performance PT. Semen Indonesia Thk. through Corparate Image.

The sample in this study are employees of PT. Indonesia Thk cement. and entirc communrities around processing
plants and mining PT. Semen Indonesia Thk. Tuban .. The amount of sample is 25 employees' and 25 msyarakat so
ntoal sample used is 25 Pengumpulan primary dala done by instrument datftar questions distributed to
respondents, while secondary data derived dar PT. Semen Indonesia (Persero) Thk. Data analvsis techniques in
this study using the Partial Least Square (PLS)

The study concluded that: (1) Geod Corporare Governance (GCG) effect on the performance of the company, (2}
Corporate Social Responsibifity (CSR) non significant effect on the performance of the company, and (3) Corporate
Social Responsibilite (CSR} to the Company’s performance through The company's image effect

Kevwords: corporate governance, CSR. Corporate Image and Corporate Performance
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Abstract — Tujuan yang ingin dicapai adalah terciptanya model konseptual yang dapat menggambarkan pola
penvebaran konsumen di Indonesia berdasarkan sikap dan perilakunya terhadap penerimaan suatu hal yang baru
finnovasi) dalam hal ini pola belunja secara online. Penyebaran pererimaan tersebut selanjutnya dikonfirmasi
dengan pengelompokan berdasarkan reori Difusi Innovasi Rogers yang membagi ke dalam lima kelompok karegori
peneriam innovasi {adopter category) yaitu:  Innovators (2)Early adopters (3) Early majority (4) Late majority
and (3)Laggards. Model ini diharapkan dapat diaplikasikan pada berbagai bentuk penerimaan pada inovasi-
inovasi fainnva.

Metode pengumpulan data adalal survey. Jenis data berbentuk primer berupa persepsi, opini, dan sikap dari
konsumen yang melakukan belanja secara online, sebagai subjek penelitian secara individual. Dimensi waktu
adalah ane shot study. Responden penelitian adalah konsumen yang sudah pernah melakukan belanja online dari
seluruh kategori produk dan berbagai media pemasaran online Responden terpilih adalah mereka yang yang
berdomisili di kota-kota besar dan kota kecil di Indonesia. Analisis data menggunakan deshriptif kuantitatif yang
menghasilkan suaty model yang merupakan wji konfirmasi  teori Diffusi innovasi.

Penelition menghasitkan output pertama. responden memiliki tingkat penerimaan innovasi yang tinggi, kedua
responden memiliki persepsi yang tinggi terhadap manfaat yang diperoler dari belanja secara online. Ketiga,
Pola penyebaran konsumen yang menggaimbarkan sikap dan perilaku konsumen terhadap belanja onfine.
didasarkan teori Rogers tentang adopter kategori. menjukkan bahwa penyebaran responden condong kekanan
artinya mayocritas  responden termasuk kategori kelompok innovator dan early adopter, hal ini menunjukkan

bahwa sebagian besar masyarakat cepat menerima sesuatu hal yang baru dalam hal ini pola belanja secara
online.

Kevwvordy: Diffusi Innovasi, Adoprer kategori, online shopping
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Abstract — The existence of customer loyalty is believed to reduce of marketing cost, because the existing
customers have noi switch to another brand or dealer. The process to find new customers is refatively more difficult
and requires more expensive costs when compared 1o relain existing customers. Thus reiain existing customers as a
whole can improve the profitability of the company. The purpose of this study was to find out how to influence
customer satisfaction and frust to increase customer loyalty Auto 2000 in Depok. This research method using
descriptive and verification method by taking a sample of 200 cusiomers using statistical analysis Structural
Equation Model (SEM). Based on the resuits of the analysis indicate that customer lovalyy Auto 2000 is affected by
the level of customer satisfaction. The results showed levels of satisfaction effect on customer lovaity. While the
indicators examined the attributes of products and services is an important part in achieving customer satisfaction.
Customer lovalty is influenced by the level of customer trust in the Auto 2000 autorhotive service. Satisfaction and
trust customer of Auto 2000 to create variety of services establish a positive power in the long-term customer
layaity. Thus the customer loyalty of Auto 2000 can be maintained throughout able to achieve satisfaction and
trustworthy of customer.

Kevwords. cutomer satisfuction. trust, customer lovaln

Ratni Prima Lita
MODEL KETERKAITAN ATMOSFIR, KUALITAS

PELAYANAN DAN BEHAVIORAL INTENTION Universitas Andalas

Rami3 | @yahoo.com

PMS-034

Abstract — The purposes of study are to know, the influence of atmospherics, with the service quality and
behavioral intention at restaurants Padang” in Bukittinggi Citv. Based on consumer beliaviour literatures, this
explanatory siudv imvestigates causality among cross secrional data that was collecied by following convenicnce
sampling technique. The sample size is 100 respondents. The data analvzed by siructural equation model. The
resuits show that the effects of atmospherics on service quality is positive and significant at the alpha of 0.03, with
the t=statistic of 6.687. The armospherics has positive impact on positive behavioral intention and significant at the
alpha of 0.03, with the t-siatistic of 2.996. The service quality has not impact on behavioral intention. These results
indicate that  atmospherics  has  significant  influence  onservice quality and  behavioral intention  at
restonranis 'Padang ™ in Bukittinggi City. The stakeholders of restaurants Padang  mav consider this finding to
improve atmospherics to improve service quality and behavioral intention.

Keywords: Atmospherics, service quality, behavioral iniention
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Abstract — Perguruan tingi yang merupakan lembaga yang menjalankan salah satu usaha jasa di bidang
pendidikan harus memberikan kualitas pelayanan kepada pelanggan dengan baik, Pelayanan akademik yang tepat
waktu, akurat dan relevan, merupakar hal vang sangat penting uniuk diperhatikan dalam mendukung kelancaran
pelaksanaan aktifitas suatu institusi pendidikan. Layanan yang berkualitas, secara fungsinya, berkurangnya wakty
penyampaian layvanan merupakan salah satu faktor pendukung untuk menciptakan loyalitas pelanggan,
meningkatkan efektifitas dan efisiensi penggunaan sumber daya. Hal tersebut secara tidak langsung akan menjadi
nilai tambah dan memberikan keuntungan kompetitif bagi institusi. Dalam hal ini Politeknik Negeri Banjarmasin
(POLIBAN) sebagai intitusi pendidikan belum memberikan pelayanan yang sesuai dengan harapan dan belum
adanya pengukuran terhadap pelayanan pada perguruan tinggi yang menginterprestasikan kepuasan layanan yang

diberikan kepada pelanggan, yaitu mahasiswa, sehingga apa yang dianggap kurang dalam pelayanan dapat
ditingkatkan kualitasnya.

Dalam penelitign ini, peneliti melakukan analisic pengaruh fualitas favanan pendidikan berbasis EDUQUAL
terhadap kepuasan dan loyalitas pelanggan. Dimano instrumen EDUQUAL vang digunakan untuk mengukur
tingkat layvanan di sektor pendidikan hasil adopsi dart instrionen SERVOUAL Adapiun dimensi EDUQUAL terdiri
dari Learning Qutcoine, Responsiveness, Physical Facility. Personality Development, Academic, yang selanjutnya
akan dilakukan menyebarkan alat ukur berupa kuesioner vang merefleksikan konsep model kepada mahasiswa
POLIBAN. Kemudian dilakukan analisis data merggunakan Structur Equetion Modelling (SEM) melalui kriteria
goodness of fit, yaitu T, 2-Chi-sguare, RMSEA, CMIN/DF, TL! (Tucker Lewis Index), CFI (Comparative Fit Index).
Dan dari hasil analisis menunjukan bahwa dimensi Responsiveness, Physical Facility, Academic, Learning
Quicome berpengaruh signifikan terhadap kepuasan pelanggan, sedangkan Personality Development tidak
berpengaruh signifikan terhadap kepuasan pelanggan. Selanjutnya hasil analisis unwuk pengaruh kepuasan
terhadap loyalitas pelanggan berpengaruh signifikan.

Kara Kunci : layanan, pendidikan, kualitas, edugual, SEM
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MODEL PENGEMBANGAN CORE COMPETENCIES

PRODUK DAERAH DENGAN PENDEKATAN Prof. Dr. Abd. Wahid Syafar, SE, M.S1
PMS-036 RESOURCES BASED VIEW Dr. Husnah, SE., M.Si.
(KAJIAN PADA UKM MANUFAKTUR Asngadi, SE., M.Si
DI KOTA PALU)

Abstract — Tujuan umum penelitian untuk mengkaji dan menetapkan formulasi atau model dalam rangka
menemukan dan menentukan produk kkas  daerah dengan menggunakan metode RBV gunameningkatkan
pendapatan daerah melalui peningkaran penjualan produk UKM dan menciptakan SCA (Sustainable Competitive
Advantage). Tujuan khusus penelitian meliputi: 1) menganalisis perkembangan produk lokal di kota Pal; 2)
mengidentifikasi potensi riil sumber dava strategis (1angible dan intangible), Dinamika Lingkungan, Strategi
Bersaing dan Kinerja vang dimiliki UKM Manufakewr di Kota Paiu

Untuk mencapai tujuan di atas, menggunakan metode penclitian survery penfelasan fexplanatory survey method),
Unit analisis adalah UKM Mavufaktur yang ada di kota Palu, dengan responden pemilik ataw manajer UKM
Manufaktur sebanvak 42 orang. Pengumpulan data primer melalul kuisioner, wawancara dun observasi. Metode
analisis data menggunakan metode analisis deskriptif’

Hasil penelitian menjelaskan bahwa idensifikasi komoditas memberikan makna pentingnya pengembangan sebuah
komaoditaas vang mampu memberikan niali tambah yang fuas, serta perluasan kesempatan kerja melalui perluasan
pasar dan perfuasan skala ekonomi pada suatu produk dan komoditas tetentu. Hasil Penelitian menjelaskan UKM
yang aktif berproduksi di kota Palu dari produksi rotan, ¢honi dan hawang goreng. Hasil dekloriptif penelitian
dapat menjelaskan bahwa Sumber dayva finansial dan fisik secara umum menggambarkan bahwa UKM di kota palu
secara relatif tidak memperoleh kendala yang berarti terutama pada aspek pengelolaan kevangan mawpuan
pengawasan anggaran mereka, Namun demikian nampak adanva  permasalah  terutama terhadap sumber
keuangan. Pengeiolaan intangible asset memberikan signal pentingnya optimalisasi pemanfaatan sumber daya ini
sebagai bagian penting dalam pengembangan UKM yang berdaya saing. Untuk penggunaan teknologi oleh UKM
pada bisnis mereka, nampak bahwa penggunaan media telepon dan internet masih belum memadai di UKM Kota
Palu. Penggunaan internet sebagai media promosi nampak belum lazim dilakukan ofeh para penguasaha UKM.
UKM di Kota Palu tidak menunjukkan adanya persaingan yang bersumber dari anteseden cost leadership, baik
berupa bahan baku vang lebith murah, produk yang lebih murah, maupun biaya distribusi yang lebih murah. Pada
strategi diferensiosi vaitu produl yang lebih baik, lavanan vang lebib baik dan variasi prochik yang ditawarkan
kepada pelanggan. Tingkat perputaran persediaan davi produk UKM di Keta Palu dalam kategori baik. Tingkat
perputaran  persediaun ini secara akumutalf akan mampie meningkatkan  nilai penjualan pada periode tahin
fertentu. Peringkatan keuntungan setiap tahun, sebagiun besar responden menvatakan bahwa  keuntungan yang
diperoleh dari bisnis mereka meningkat setiap tahun.  Tingkat pertumbuhan penjualan UKM maupun tingkat
keuntungun dipersepsikan “baik” oleh sebagian besar resonden penclitian ini. Perbaikan penjualan ini mampu
mendorong peningkatan pertumbuban UKM setiap tahun.

Kata Kunci: Core Competencies, RBV dan UKM
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Abstract — The development of insurance industry in Indoresia which increased by an average 30% per year
making compelition between insurance companies are becoming increasingly stringent. This growth is very
interesting to study further the public's understanding of Indonesia on the insurance is still low, but the standard of
living of the people of Indonesia to the upper middle class is increasing and this group who use insurance services.
Competition among insurance companies with a wide range of products become more stringent to attract
customers to use ifs producis.

Variables used in this research is brand image, salesperson expertise, trust belief, artitude, subjective norm, and
purchase intention. The formulation of the problem statement is (1) whether the salesperson expertise belief and
trust influence purchase intention, (2) whether the trust belief affect the attitude, subjective norm, and purchase
intention, (3) whether the subjective norm influence the attitude and purchase intention, (4) whether attitude affects
purchase intention, and (5) whether the trust belief affect the brand image and purchase intention.

A total of 200 guestionnaires were distributed 1o the respondents who use insurance voluntarily without the use of
company facilities or countries. This study response rate was [00% due to the withdrawal of guestionnaires

conducted on the spot just after charging is completed. Hypothesis testing using analysis tools Structural Equation
Modeling (SEM).

The study states that all the hypothesis can be supported, so that it can be concluded that the salesperson expertise
belief and trust influence purchase intention, belief trust affects atitude, subjective narm, and purchase intention,
subjective norm affect the artitude and purchase intention, attitude affecs purchase intention, and brand image
affects the trust belicf and purchase intention.

Keywords . salesperson expertise, brand image, purchase intention, asuransi
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Abstract — This research is to analyze the effect of destination image toward intention of domestic tourist lo
recommend other people to visit Yogyakarta, and satisfaction variable is as mediation. The data collection is using
purposive sampling. This primary data is analvzed using simple linier regression, double linier regression, path
analysis and sobel test. The results show thar the destination image significantly infinences the (tourist’s
satisfaction who visit who visit Yogyakarta, and also show that the destination image significantly influences
tourist’s intention to recommend other people to visit Yogvakarta. And the effect of destination image toward
intention of domestic tourist to recommend other people to visit Yogyakarta which is mediated bv thelr satisfaction
after visiting Yogyakarta,

Keywords: destination image, satisfaction, intention to recommend
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Abstract — This Research is aimed ar the identification of hrand imuage | producy qualite | wad the price of the
prirchase decision on the product powder Wardaly - The independent variables consist of brand image | qualiny of
their prochicts | and price | while the dependent veriabic s the prrchase decision . The sainples ased in this study
were 100 rexpondonis . Respondents are people who have bought and wsed the product powder Wardah found in
some areas of Tungerang City Mall The method of analvsis used in ihis saidy is Discriminain .

The results shoveed that the overall Jactor of hrand image | product guality | and the price is enly one variable that
bifluence purchasing decisions on Powder Wardeh is the price facror and are the most dominant in influencing the
purchasing decision is price . Thus the results of this study conchided that the trend of the futire prchusing
decisions are more inclined towards " buy again " Powder Wardah .

Kevwords : brand image | product quality | price . and purchase dec
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Abstract — This study aims to identify and analyze the influence of corporate social responsibility to corporate
brand equity through the mediation of the corporate brand and corporare reputation credibility at PT Unilever
Indonesia Thk, in Surabaya. Indonesia, The results show the direct influence of corporate social responsibility fo
corporate brand credibility at PT Unilever Indonesia Tbk, in Surabaya. Moreover, the corporate brand credibility
Jully mediate the relationship of corporate social responsibility to corporate reputation on PT Unilever Indonesia
Thk, in Surabava. Ultimately, corporate social responsibility to corporate brand equity mediated full corporate
brand and corporate reputation credibility at PT Unilever Indonesia Tbk, in Surabgya Meanwhile, the direct
influence of corporaie social responsibility 1o corporate veputation and corporate brand equity is not supported.
Corporate brand credibility mediation has no effect on the velationship of corporate social responsibility and
corporate brand equin: in PT Undever Indonesia Thk, in Surabava.

Kevwaords: Corporate Social Responsibility, Corporare Brand Equity, Corporate Brand Credibility. Corporare
Reprtaiion.
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(Penelitian Terhadap Kerajinan Perak Bali Di Ds. Celuk, adjeng.mariana@widyatama.ac.id
Kec. Sukawati, Kab Gianjar, Bali)
|
Abstract - This study aimedio  determine  thekmowledgerevealedihrough  researchthar  have  relevance.

Sampleswereexaminedas many as200 customersCeluksitver, Barubulan, the village of BamanandMas village. The
ethod usedisdescriptive whileverificationis usedio determinethe extent to whichthe role of PerformanceProduct
Differeniiation, Marketing Communications, Positioning, and Customer Equity through hypothesis testing,
modeling approac hesintechrical sofutions and analysis toolsused arethe Structural Equarion Model{SEM).

Results ofthe study revealed thar product differentiation has astrong inflience. The number of competitors serving
specifications, featwres and servicesarvevariedeanses Positioningless supported optimally by Product Differentiation,
Marketing Conmmunications. Positioning result has not been fullv empoweredio perfecrionso that the Customer
Equityto be disturbed. In addition tothe limitations ofhwmanabilitysitversmithsin the production processthat

priovitizeshighqualityresults  ina lack ofvarieddesignscompared tocompetitorswhohave alarge selection of
productsandsell atrelativelv low prices.

Keywords: Product Differentiation, Marketing Communications, Positioning, CustomerEgquity,

Muchsin Muthohar

Fakultas Ekonomi UlI, Yogyakarta
mnchsineton. acid

-PMS-O 42 PENGARUH GREEN MARKETINGDAN PERSEPSI

INOVASTI TERHADAP MINAT BELI KONSUMEN . __
Ika Permatasart Mulyaningsih

Fakultas Ekonomt: Ull, Yogyakana

Abstract — For the Jarest of seveval decades 1w has beew change in the corsimer as well av i the communin
concerning the importance of eaviromeental conservatien. Various ways can be done to achieve these objectives,
one of which is to participare in the use of environmentaily friendly products. This condition requires the company
lo adjust its business strategy to capture these opportunities in the form of producing environmentally friendly
products which also means innovation fo atiract constimers.

This studv aims to determine the influence of green Marketing and Innovation Perception to purchase intention for
Envirenmentally Friendly Products, which is expected to benefit both theoretically verification and development of
the theory, as well as practical benefits for businesses and other stakeholders.

Primary data were collected from 350 respondents by convenience sampling method in some outiets of electric n

electronic stores within DIY area. Dala were tested for validity and reliability, then analyzed by SEM (Structural
Modeiing Equitation).

The results showed a positive and significant influence between the green marketing perception, guality perception

and valic perception to purchase intention. The results also showed there is negarive effect and significant
corvelation benveon nmovation percention price perception und visk perception to purchase Lncinion,

Some theoretical implications presented in the final secion of this article, as well as the praciical implications that
can be done cither by business | government or by LSM or NGO's.

Key words, green marketing, Tnnovation perception, pirrchase intention
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PENGARUH IDENTITAS SOSIAL, KEPERCAYAAN,
DAN NORMA KELOMPOK TERHADAP ONLINE
PMS-043 HELPING BEHAVIOR PADA FORUM ONLINE
ASOSIASI IBU MENYUSUI INDONESIA DI Universitas Airlangga
MEDIA SOSIAL FACEBOOK

Sony Kusumasondjaja

Abstract - The emergence of Internet-based forrim drives non-profit organizations 1o adopt social media as one of
their marketing communication tools in order to create commitment and lovalty among their members. AIMI
(Asosiasi Ibu Menvusui Indonesia — dssociation of Indonesian Breastfeeding Mothers) is one of the non projit
entities in Indonesia that relies on its social media account to facilitate its members to help and support each other
in issues related with breastfeeding activities. By allowing members to provide help online to the other members,
the forum expecis lo create member’s attachment to the group. This research investigates whether social identity,
mewmber’s trust o the group and other members, and group norms are the antecendents of online helping behavior
in AIMI Facebook (roup. Data was collected using online questionnaire posted on the AIMI online forwm in
Facebook. Respondents were recruited using judgment sampling, which allowed only member who had posied their
ideas or thoughts or comments in the AIMI online forwn in Facebaok. Data was then analyzed wsing structural
equation modelling. Findings suggest that social identity positively influenced member trust and group norms.
Member trust and group norms positively affect online helping behavior on the online forum. Significant academic
and managerial contribution are explained at the end part of the paper.

Kata kunei: komunitas virtual, online helping behavior, kepercayaan, identitas sosial, horma kelompok

Fauziah Reni Kartika
Program Studi International Business
PENGARUH KUALITAS INFORMASI DAN Management, Universitas Ciputra
PAIS_044 KEPERCAYAAN TERHADAP KEPUTUSAN renikartike g gmail.com
o ' PEMBELIAN SECARA ONLINE Liliani
PADA USAHA FESYEN RITEL “MOKSLO” Program Studi Intcrnational Business
Management, Universitas Ciputra
Liliani@ ciputra.ac id

Abstract — The increasing number of peopie who chaose 10 start online business or do online shopping, impacts the
rapid development of e-comimerce. People choose anline shopping or online trading because of it time flexibifin
that enable people to shop anvtime without having 1o directh meet the sellers. Oppornities to do online business
create growth of small businesses based on E-commerce. "Mokslo” is an onfine store engaged in the production of
bags and sells various fashion bags. The product offering of "Mokslo" is done through several social media and
websites. As a result, consumers have limited information of product specification, cannot directly see and choose
the products to be purchased, resulting lack of consumer trust in buying online products. This study aims to
determine the effect the quality of information and trust on consumer purchase decisions in the online retail fashion
business "Mokslo". The population in this study was consumers of “Mokslo” who had made onfine purchases.
Research method used in this research is mudtiple linear regression analvsis. The independent variable in this study
is the quality of information (X1} and trust (X2). The dependent variable in this study was the online purchase
decision (Y). The results showed the variable quality of information and trust influence purchase decisions in online
retail fashion business. "Mokslo".

Kevwords: quality of information, trust. online purchase dectsion.
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PRODUK, DAN HARGA TERHADAP KEPUASAN A prienans
DAN LOYALITAS KONSUMEN Albari
Fakultas Ekonomi Univ. Jslam Indonesia
c-ma]- albania wiac.ad

Abstract — Satisfuction and customer loyalty is seen as the key for a company to survive. Build customer
satisfaction and fovaln: is not only for make the consumer into a loval customer, but also can help companies to
expand theiy marketing strategy indirectly through oral communication (word of mouth), recommendution, etc. So
many companies doing research to delermine the extent of their efforts in creating customer satisfaction and
loyalty. Included this study on Tengldeng restaurant. Quality of service, product quality, and price used as a
benchmark that affect customer satisfaction and loyalry. While saiisfuction and loyalty used as variables that is
influenced by those variables. From the series of calculations, it found a result that the price is the most influential
variable on satisfaction and loyalty. While the product affects the sansfaction directly and indirectly on lovalty. But
surprisingly, it seems that the quality of service is not giving any effect on satisfaction and even on customer
fayalty.

Kevwords: Service qualitv, Product Quality, Price, Satisfaction, Lovalty, Restaurant product

PENGARUH KUALITAS PELAYANAN JASA
PENDIDIKAN DAN PERSEPSI RESIKO TERHADAP Putu Nina Madiawati.
PMS-046 KEPUASAN MAHASISWA SERTA IMPLIKASINYA
’ . TERHADAP CITRA UNIVERSITAS DALAM
MENGHADAPI AEC

Universitas TELKOM
pinamad(@gmail.com

Abstract — Recognizing the importance to build an emotional value in order 10 improve private university, an
educational institition should be able to create an emotional bond to the students thus proudness will come. High
satisfaction of students university will encourage the loyalty of the wiiversity it self, because experience has strong
influence towards image, The purpose of this study is 1o investigate, analyze and assess the quality of care, risk
perception, studenis satisfaction, image, Impact of service quality on students” satisfaction; Influence of risk
perception on students’ satisfication, influence of service quality and risk perception on students’ satisfaction;
influcnce of studeints” satisfaction towards Universiny image improvement. This study is carried out by descriptive
and verification testing. using a questionnaire and SPSS 20. Hipotesis test shows that the service quality
signifficanly influencing students’ satisfuction by 60.7 percent. risk perception signifficanly influencing students’
satisfaction by 22.9 percent. The total effect of service qualin: and risk perception simultantly influencing student
safisfaction by 35,8 percent and the remaining 44.2 percent is influenced by other factors that affect students’
satisfaction. Student Sarisfaction influence toward University image is at 68.5 percent and the remaining 31.5
percent of other factors. Service quality and risk perceptions significantly affect students' satisfaction, and it
indicates that the higher level of student satisfaction then increase University image.

Kev words: Service Quality, Risk Perception, Students  satisfucrion, Image
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STUDI KASUS PADA LONG-STAY GUEST
OQAKWOOD PREMIER COZMO JAKARTA

Universitas Sahid Jakarta
Ni Luh Made Vinaya M.
Uniscrsitas Sahid Jakarta

made vz enmibeon

—_.._lu;

Abstract — The purpose of this studv is 1o assess the impact of scrvice quality 1o brand image. Service gualin: was
measured with SERVPREF model and brand image are measurcd with overall reputation model that are modified
according to the conditions of the hotel. Data collected at the Qakwood Premier Cozmo Jokarta, The sampling
method in this research is purposive sampling and 124 long-stav guest chosen as samples. The resulls show that

service quality has a strong influence on brand image. The contribution of this research is the some measurements
of service quality and brand image of the hotel.

Keywords:service quality, brand image, long stay guest

Hendrik

Fakultas Ekonomi. Universitas Esa Unggul
Jakarta Barat
I, Agjuna Ulara 9. Tol Tomang, Kcbon
Jeruk, Jakarta 11510
PENGARUH KUALITAS PRODUK DAN HARGA hendrkihotoshopie gpil.com
TERHADAP KEPUTUSAN PEMBELIAN

SMARTPHONE SAMSUNG

 PMS-048

Ari Anggarani Winadi Prasetyoning
Tyas, SE, MM
Fakultas Ekonomi, Universitas Esa Unggul
Jakarta Barat
J1. Arjuna Utara 9, Tol Tomang, Kebon
Jeruk, Jakarta 11510
J arianeearanye csannggul.ag id

Abstract ~ This stuely aimed to defermiine the effect of product quality and price an purchase decisions Samsung
Smartphone. Independent variables consisting of product yuality and price, while the dependent variable is the
purchase decision. The samples used in this stucly were 100 respondents. The respondents of this studv are students
of the Faculty of Economics University of Fsa Fxcoflence 2001-2013 Regidar Active Force is using all kinds of
Smartphone Samsung. The method of analysis used in this studv are inuliiple linear regression. The results showed
that the quality of the product has a significant value of 0.000 ( < 0.05 ) . and the price has a significant value of
0.027 ( < 6.05 } . So that product quality and price has a positive and significant influence on purchasing
decisions . In addition, the results showed that together the quality of the product and the price has a significant
influence on purchasing decisions , because of the significant value of 0.000 ( < 0.05 }.

Kevwaords : Product Quality, Price, Purchase Decision
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PENGARUH PESAN IKLAN, KETERLIBATAN
IKLAN, KREDIBILITAS, DAN KECOCOKAN
ENDORSER TERHADAP MINAT BELI MELALUI

SIKAP KONSUMEN

Peter Wijaya

Universitas Katolik Indenesia Atma Jaya
peterBwijaya@valico.com

Abstract — This study aimed to determine the effect of udvertising messages, advertising involvement, endorser
credibility and endorser congruency on attitude toward advertisement and attitude toward brand Pharmaton®
Formula. In addition. this study was also conducred to see the effect of attitude toward advertisenient and attitude
roward brand to purchase intention of Pharmaton® Formula.

To test these variables. the authors use r1elevision advertising Pharmaton® Formula with celebrity endorsers Oka
Antara. The studv was conducied using a multistage random sampling method with 410 workers aged 23-45 years.
Randomization was first performed o determine one of five areas in Jakarta. Subsequently, a second
randomization is to determine the mall that will be chosen as sampling place. Mall area was chosen as the
sampling place because relatively many mall’s visitors aged benveen 23 -45 years. Furthermore, the third

randomization is to determine the day and time of sampling so that each sampling carried out on different days and
fimes.

The results showed that advertising messages, advertising involvement, endorser credibility and endorser
congruency have a positive influence on attitude toward advertisement and altitude toward brand Pharmaton®
Formula. Attitude toward advertisement have a positive influence to attitude toward brand Pharmaton® Formula,
Attitude toward advertisement and attitude toward brand also have a positive influence on purchase intention of
Pharmaton® Formula.

Keywords: messages, endorser credibility, congruency, consumers’ attitude, purchase intention

PENGARUH POLITICAL MARKETING MIX Erminati Pancaningrum
(PRODUK, PROMOSI, HARGA, TEMPAT) STIEPEFGHEH%%};E? [;Tgrir(ljbang
TERHADAP KEPUTUSAN MEMILIH YANG Di. o
DIMEDIAS! PERILAKU PEMILIH MAHASISWA DI Ratna Dwi Jayant
JOMBANG STIE PGRI Dewantara Jombang
ramna.sticdwiggmail.com

Abstract — The purpose of this study was 10 examine the influence of political imarketing inix against the decision of
volers {students) who mediated voting behavior. The concept of political marketing mix of product, promotion,
price and place as the predictor variable (X), voier behavior as mediating variables (Y1), and the decision to
choose as the dependent variable (Y2) were used in this study. This study uses primary and secondury data.

The target respondents are students in Jombang who choose to Election 2014. The number of samples taken for this
study of 250 respondents, respondents obtained in non-random. Data analysis technique used is the technique of
path analysis. Previous data should be tested for validity and reliability to obtain valid and reliable data.

The results showed thai the effect of the preduct on the decision variables directly elected by -0.612. Promotion of
decision variables influence directhe clecred by 0.260. Influence the price of the decision variables directly elected
By 0,066, A varabic influvace on e decivion divevtly Clectcd by 0218 Varables injlenie the bediavior of vorens
mochoose direct decision of 104200 Dhat the yarable product, proviviion, piice, phace, dind sotiing befavior las
acconnted Jor 74.5% in influencing ithe decision to choose Variabies injluence the bekavior of vorters products
directly ar -0.074. Prowmoiion variabies influence the behavior of voters direcily by 0.269. Price variables influence
the behavior of voters directly by 0.333 A variable influence on the behavior of 0,118 voters directly.

Keywords: political marketing mix, the behavior of voters, the decision to choose
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PENGARUH PRODUCT QUALITY. PERSONAL

SELLING, CUSTOMER SATISFACTION, DAN Laili Savitri Noor,5E,MM
CUSTOMER TRUST DALAM PENCIPTAAN Fakullas F.konomir& Bisnis
CUSTOMER LOYALTY PADA USAHA BATU MULIA Universitas Pancasilu - Jakarta
DI JAKARTA laili savitn{g gmail.com

Abstract — The quality of products is very significant to customer satisfaction. Sales of the product depends on how
well the marketers use personal selling strategies can make their customers helieve in their choice, and that is
certainly also be a foval customer to the seller, In this study, the author tells about the effect of product quality,
personal selling, customer satisfaction, customer trust and customer loyalty. This study uses SPSS and linier
regression to solve the problem. The results of this study are product quality and customer satisfaction variables

have positive and personal selling and customer trust variables have negarive effects with lovalty customer of
gemstones.

Kevwords: Product Quality, Personal Seiling, Customer Satisfaction, Customer Trust, Customer Lovalty

Ambar Kusuma Astuti
PENGARUH PRODUK TERHADAP LOYALITAS Fakulias Bisnis. Univ, Kristen Duta Wacana

PMS-052 NASABAH DENGAN KEPUASAN NASABAH ambarkarslaif.ukdw.ac id
; SEBAGAl PEMODERASE:

Agustini Dyah Respati
STUDI PADA BANK SWASTA DI DIY

Fakulas Bisnis, Untv, Kristen Duta Wacana
apustim@staff.ukdw.ac.id

Abstract — Banking institution at Yogyakaria Special Region is growing recently. It led from increasing he number
ofsubsidiary office, cask office, mobile cash services, payment poit, ATM facilities and the employees. It means that
bank institutions reaily know how to meet the customers ' needs using their facilities. In addition, bank institutions
provide the product range for children as well as adult people. The aims of this study are to examine the effect of
banking products on customer lovalty; and to examine the effect of customer satisfaction as a moderating variable
on the relationship berween banking products and customer loyalty. The analvsis indicated that moderated
regression analysis concluded that banking products siaiistically influenced the customer lovalty. The interaction
between hanking products and customer loyalty was statistically influenced by customer satisfaction,

Kevivords: prodhict, customer satisfaction, customer lovaity
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PMS-053 TERHADAP PREFERENSTI KONSUMEN DAN MINAT Universitas Sumatcra Utara
) _ BELI SMARTPHONE PADA PENGUNJUNG

Dra. Marhayanie, Msi
MILLENIUM ICT CENTRE MEDAN

Fahulias Ekonomi dan Bisnis

—J_Jfrsilas Sumalera Utara

Abstract — Zero Moment of Truth atau vang biasa disebut ZMOT telah mengubah pandarngan konswnen dalam
proses pencarian kebutuhannya, Hal tersebut didukung dengan kemajuan teknologi, dimana konsumen dapat
melakukan proses keputusan pembefian hanya dengan satu gadget di genggamannya dalam waktu yang singkat, Di
Indonesia, media sosial perlu menjadi perhaiian pemasar dengan berkembangiya ZMOT, karena netizen Indonesia
lebih banyak mempercleh  informasi terbaru melalui media sosial. Penelitian ini adalah penelitian deskriprif
kuantitatif. Tujuan dari penelitian ini adalah untuk mengetahui pengaruh promosi melalui media sosial terhadap
preferens! konsumen dan minat beli smariphone pada pengunjung Millenivrr ICT Centre Medan. Indikator yang
digunakan adalah perspektif konsumen sendivi atas promosi melalui media sosial yang dilihatnya, yaitu personal
relevance, interactivity, message, dan brand familiarity. Hasil penelitian meminjukkan bahwa message adalah faktor
yang paling dominan dalam membentuk preferensi konsumen dan minar beli. Sedangkanpersonal relevance dan
interactivity adalah faktor yang perlu ditingkatkan pengaruhnya ferhadap preferensi konsumen dan minat beli.

Kata Kunci: promosi melalui media sosial, personal relevance, interactiviry, message, brand familiarity. preferensi
konswmen, minat heli
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Universitas Katolik Parahyangan
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PENGARUH PROMOSI PENJUALAN PADA NIAT Wisnu Wardhono
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Apus Hasan Pura Anggawijaya

Universitas Katolik Parahyangan
agushasanpura(@yahoo.com

|

Abstract -- Objectives — This study aims to find out the effects of price discount, gifi voucher, and product bundling
towards the consumer s purchase intention and their willingness to pay.

Research Design/Methodology ~ This study uses lab experimenial design. Respondents are divided into three
groups. In the first group, they are given a 30% discownt treatment. In thesecond group, they are given a gift
voucher. And in the last group. there are given a product bundling Paired 1-1est is used to see how independent

variables — price discount/gifi voucher/product bundling influence the dependent variable — purchase intention and
willingness to pay.

Findings — The results of this swudy indicate that consumers have a more posilive attitude on providing a
greaterpromotion, Constimer’s purchase intention and willingness 1o pay while they're given a gift voucher are
higher than while they 're given a price discount; but still lower thanwhile they 're received a product bundling.

Kevwords, piuce discouni gt vaucfier prodier hundimg. purchase mtention, «wiingness 12 pay
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Abstract — A large number of SME businessmen In the Medan city, did not provide assurance that they had have
safe from the fricreasing threat thal make competition sharply ofier the AEC-2015 era. Despite being a container of
emplovment significantly. the SME sector these studenss especially still become a serious issuc. One of the serious
problems is the marketing strategies issues that include clustering product and market segmentarion. Al of these
issues will be fornnidated through an analysis of the internal and external environment.

However, for the first vear of three vears that planned. the researchers onhv focused on grouping clustering
beforehand. Thus, in the next year are expected to use internal and! external analvsis afier the gathering data. Bv
involving the MSEs and their customers, this research will get various important data to formulate marketing
strategies in order to improve the MSEs business competitiveness, This study uses qualitative and quantitative
approaches for gathering of data by filling the questionnaire, depth interview, and, FGDs model. Based on the
tabulation of the data collected, the businesses in the SME level especially for the students, it can be said to have
Sour segments based on lifestyle. Fourth segmenting were derived from 34 indicators that make up 10 lifestyle
factors. Of the 10 factors, formed the segmentation into four segments based on the lifestyle of consumers, namely:
a) the type of enterprising, b} Type of People House, ¢} Social tvpe, and d) Type of Entertainer.

Keywords: Cluster, Seginentation, Strategic, Competitive Advantage

Gema Ramadhan
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PELANGGAN MASKAPAl PENERBANGAN Rina Anindita

Program Studi Manajemen, Fakullas
Ekonomi Universitas Ezsa Unggul, Jakaria
anindita.rina/@gmail.eom

Abstract - The aim of this study is to analyze the effect of brand trust and threat emotions 10 consumer's purchase
decision in Garuda Indonesia Structural equation modelling is used on this research to achieve the objefiives
above, The data gained from the survey using 13 items questionnires. The sample or respondents of this research
comes from consumer who has already used garuda indonesia more than two times and live around Jakuarta and
Tangerang. The number of sample is 117 respondents. The result of ithe study shows that the model is fit . Also
shows that both variables brand trust and threat emotions effect the consumer purchase decision significantly and
positive. Brand trust gives stronger effect to consumer decision rather than threat emotions. Total contributions
from brand trust and threat emotions to consumer purchase decision is 75% means that there is still other factors
effect it but do not include on this research.

Keviwords: Threat Emotions, Brand Trust, Purchase Decision
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Abstract — AEC 2015 has a very promising business opportuniry. Particularly jor the service sector and SME
(smafl and medium enterprise), staris form textile. garment or bag. Business prospect for pasfintina also has a good
opporiunity. This study aims to describe the behavior of consumers is finding, buying, using, evaluating, actions
taken after the purchase and use of pashimina import in Surabaya. Consumer behavior include Who is buyer, What
they buy, Who influence their buying, Why they by, Where they buy, When they buy, How often they use, How they
know about the product, How they evaluated it after purchase, How they dispose after the purchase.

Data processing are using frequency table, histogram table, and cross tabulation. The respondent used in this study
were respondents who had bought and used pashmina import at least 3 pieces a year and lived in Surabaya.

The resulr shows that wost of import pashmina scarf consiimers are married people whose educational level are
diploma 3 — bachelor degree and being howsewives. Based on displayed data it may be perccived that most popular
matrerial among Surabaya consumers is cotton polvester. The most influential side for consumer is family. Most of
them purchasing import pashming scarves are unigue wofif and limited edition. Mostly people get their
import pashmina scarves by online shopping and they get any new collection by social media. Frequency of
purchase is 3 through 3 times a year, and mostly satisfied with them. Regarding to consumer satisfaclion
evaluation, there are also somewhar satisfied and dissatisfied consumers with purchasing and wearing import
pashmina scarves. A large number of respondents will either keep their used scarves or give them fo their famify,
once they get bored of their scarves.

Keywords: Consumer Behavior, Consumer Behavior Study

V.Rachmadi Parmono

: ’ PERSEPSI KONSUMEN JAKARTA PADA Prodi Adminitrasi Bisnis
PMS-058 | PERUBAHAN TKLIM Fakulias Ekonomika dan Bisnis
Unika Atma Jaya Jakana

vrachmadiparmono(@yahoo.com

Abstract — The risk of climate change is happening and all the people is vulnerable to this risk. Addressing climate
change has to be the prioriry 1o our country. Consumer behavior is seen as a source and a means to mitigate the
risk of climate change. Experiencing of the risk is generaring the consumer perception of climate change. It is the
beginning to raise the constiner awareness. Based on this concern, we employ survey to know the perception of
Jakarta consumer to climate change. By using desergprive analvtic we concludy thar the knovledge of Jakarra's
consumer o climate change i high Thep mcrcnesc s vaised e vorting intormarion cipecialls from cleconic
media, print media and online media. ey know v sustainable consumprion is the kev o unricipate and mitigare
the risk of climate change. Bul they neglect to ke resporsibiliny of mitigating the climate change. The government
and corporation is seen as a prime actor i tackling climate change agenda.

Keywords: climate change, sustainable consumption, consumer, perceplion
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_ STRATEGI KONTEN DAN KETERLIBATAN Masmira Kurniawati
ANGGOTA KOMUNITAS MEREK DI e

059 ihas Ek dan Bis
PMS-0 MEDIA SOSIAL FACEBOOK s Aidanges

(Studi pada Hotel Bintang Lima Di Surabaya) masmira_kit vahoo.com

Abstract — Komunitas mevek merupakan sebuah fenomena vang apabila dapat dimanfaatkan oleh perusahaan
secara optimal dapal berkontribusi pada kinerja perusahaan. Seiring berkembangnya teknologi internet, maka
komunitas merek dapat terbentuk tidak saja secara offline namun juga di dunia maya melatui berbagai media
sosial. Oleh karena itu perusahaun harus dapat mengelola dengan baik konten/pesan vang ditampilkannya di
media sosial sehingga dapat membeniuk keterlibatan anggota konumnitas secara bevkesinambungan. Penelitian ini
bertujuan untuk mencliti hubungan antara strategi konten yang digunakan oleh perusahaan di pada komunitas
merek virtuainya dengan keterlibatan anggota komunitas. Perusahaan yvang dipilih dalam penelitian ini adalah
hotel bintang lima di Surabaya karena Surabaya saat ini tengah mengembangkan industri pariwisatanya sehingga
hotel berperan sangat penting dalam mensukseskan program tersebut, teritama vang berhubungan dengan tipe
pariwisata MICE. Media sosial yang dipilih dalam penelitian ini adalah Facebook karena merupakan media yang
memiliki pertumbuhan yang tinggi hingga saat ini dan Indonesia tercatat sebagai negara dengan jumlah pengguna
Facebook keempat terbanyak di dunia. Tekmik analisis yang digunakan adalah analisis konten. Implikasi bagi
pemasar akan disamnpaikan sesuai dengan hasif analisis.

Kata kunci: komunitas merek, keterlibatan konsumen, media sosial

Dimas Aryo Wibisono

STRATEGI MARKETING PUBLIC RELATIONS 4 miversitas Budi Lubur
imaswibisonoi@hotmail.com
REBYTH PRODUCTION SEBAGAI EVENT o e
ORGANIZER MUSIK BRITISH Liza Dwi Ratna Dewi, M 8i.

Universitas Budi Luhut
liza.dwiratna@budilubur.ac.id

- PMS-060

Abstract — Creative industries occupying a strategic position in foreign exchange income of some developed
countries such as the United States, England, New Zealand, Taiwan and Singapore. In United States, the creative
industries has given higher contribution of nation foreign exchange than automotive, agriculture and aircrafi
industries. In Indonesia creative industry occupying number 6 of foreign exchange contribution and absorb the
highest number of emplovement than other sectors. For that a field study of the creative industries activity need to
be taker and they can be prepured to take an importans role on Asean Econonic Communine. This paper is written
Jfrom the field research that takes Rebyth Productions, a British music ¢vent organizer as the ubjects. This study
aims to determine how the marketing public relations sirategy of Rebveli Production as a British music event
arganizer. In this study, researchers used the theory 1o put forward the Strategic Plasming by Lattimore et al. This
theory explains that there are three strategic planning process of a company or organization, namelfy the public
opinion survey, brainstorming and scenario construction. This study used a qualitative approach with descriptive
qualitative method. Data collection techniques used is participant observation and interviews with several sources
gradually and through the study of literature. The results showed Rebvth Production realize their strategic
planning of marketing management ro hold an eveni, then publicizing the event by making e-flyer through social
media, and invites conmunities to engage in any activity Rebvth Production, as well as lobbyving and negotiations
with prospective clients will cooperate with Rebyth Production, Publications using the e-flver and then pass it on
social media proved to have a positive impact on the sustaimabilitne of events held Rebvth Prochiction. Rebvth
Dioduction has to lears @ bussiness management i they wenn hecome o piaver of creative indusiin i dseu
Economic Communifv Eva,

Keyvwords: crealive industry, marketing public relations, strategic planning, event organizer
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STRATEGI RELATIONSHIP MARKETING

WOWRN  TERHADAP RETENSI PELANGGAN MELALUI oy mservo e
' METODE SURVIVAL ANALYSIS AP
(STUDI RESTORAN DI SURABAYA) ti Mulyaningsii

Abstract — Persaingan bisnis dimasa kini, khususnva bisnis restoran menunjukkan demikian kuamya urtik bisa
saling tetap bertahan bertahan hidup dan mencapai keberfiasilan dalam persaingan bisnis. Perusahaan yang gagal
memuaskan pelanggannya akan mengalami permasalahan yang komplek, 1erutama bagi pelanggan yang tidak puas
akan menyampaikan pengalaman buruinya kepada orang lain dan bisa dibayangkan betapa besarnya kerugion
yang akan dialami perusahaan akibat kegagalannya dalam memuaskan pelanggan,

Dari hasil perelitian terdabule yang menggunakan strategi relationship marketing wniuk mengetahui serta
mengukur tentang . customer relationship marketing mempertahankan reiensi pelanggan, serta  pengarub nilai
pelanggan dun kepuasan pelunggan terhadap retensi pelanggan, ternyata  masih diketemukannyva kelemahan-
kelemahan strategt marketing relationship marketing terhadap retensi pelanggan pada restoran kategori sedang
dan besar dimana ikatan pelanggan-manajemen restoran hanya diwujudkan dalam membershipcard.

Pada penelitian ini, akan memberikan penguatan pada rerensi pelanggan inelalui pengembangan metode Survival
Analysis. Konsep penting pada metode ini adalah penentuan sensor pada kejadian. Sensor yang difakukan dengan
menggunakan sensor kanan, karena kejadian setelah wakni yang diteliti tidak dapat diketahui atau tidak fersensor.
Suatu event dalum analisis dengan menggunakan metode survival analysis harus ditentukan wakne mulai dipesan
pelanggan tertentu, sedangkan wakry berbentinya yaite saat suatu produk ridak dipesan pelanggan terteniu dalam
satu bulan, selinggu akun dapar dibuatkan survival data dari tiap produk pada ventang data vang diteliti.

Kata Kunci ! Customer, Relensi Pelanggan dan Survival Analvsis

Soemarjati Tjokroamidjojo
THE CUSTOMER LOYALTY FORMATION Jurusan Manajemen Fak Fkonomt & Bismis
PROCESS FOR FAST FOOD RESTAURANT Universiata Sebclas Maret

smiswd@egmail.com

Abstract — The competition in the corporare on world is become tighter by the presence of soine variery of similar
products in the market. Customers will be more selective and free to choose the required product so that the
businessmen mist develop and maintain an ongoing relarionship between the customers and the businessmen.

&

The purpose of this study is to determine the factors that make up customers loyalty to the fast food restaurant. This
study is a causal research with survey method. The population targeted in this study is the customers of fast food
restaurant in Surakarta. Sample taken from 204 people, sampling technique that used was convenience sampling,
The quality of rescarch data oltained using validity was tfested by exploratary factor analysis, and declared valid
hecause the value of factor leading above 0.4 and refiability test with Cronbach's Aipha analysis 10 obtain a vahie
above 0.6, The method of analvsis that used is structural equation modeling (SEM).

The vocudie ng the pmglecie dndivate thar the bymorhesis ther thore gre 10 ney analyced o significan aind s o
greater significance level of 3%, in percetved value influenced customer satisfaction and customer loyalty,
customer satisfaction influenced custoier loyalry, inage influchced customer sutisfaction and customer ioyally,
expertive influenced commitment and customer loyalty, customer trust influenced commitment and customer foyalty.

Keviwords: customer (rust, commibnent, customer satisfaction, customer loyalty
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Muniaty Aisyah
THE DIRECT AND INDIRECT EFFECTS OF Faculty of Economtics and Business,
IGVERIXI MUSLIM CONSUMERS’ ACTUAL PURCHASE AT State Islamic University (UTN) Syarif
HALAL RESTAURANTS Hidavawflah Jakarta

muniatv.aisvahf wingktac.id,
munkiess gimail.oom

Abstract — The halal label. logo or certificate not only guarantees Muslims what they corsume or use Is in
accordance to Islamic law, but also can be implemented as a competitive marketing strategy in facing the AEC.
Thus, this studv aims o analvze the direct and indirect effects of musfim consumers’ eciual purchase at halal
restaurants.  Using primary data collection method, 101 questionnaives were distributed 1o rarget respondents
comprising of conswmers at Bintaro Plaza who dined in restaurants with halal logo or certificate. The data was
analyzed wsing the Struchwraf Equarion Model. This studv proposes seven direct causal effects (attitude, subjective
norm, and perceived behavioral control towards purchase intention, and anitude, sulijective norm. perceived
behavioral control, and purchase intention towards actual purchase), based on Theory of Planned Behavior (TPB)
in the structural model. The findings indicate three direct effects and rwo indirecr effects that are: ) subjective
norm is positively related to the halal restaurants purchase intention; 2} perceived behavioral contro! is positively
related to the halal restaurants purchase intention, 3} purchase intention is positively related to the consumers’
halal  restavrants actual purchase; 4} consumers’ intention has an indirect effect on mediating subjective norm
toward the halal restaurants actual purchase, 5 ) consumers’ intention has an indirect effect on mediating
perceived behavioral control toward the consumers’ halal restaurants actual purchase. Thus, consumers’ infention
over purchasing at halal restaurants could predict the necessities of restaurantswith halal logo/ certificate among
Muslims. By addressing the consumers’ behavior that predict the necessities of hatal restaurants, warketers can
stimulate the consumers to certify  their restaurants and sequentially stimulate restaurants with halal logo/
cerfificates in Indonesia.

Kevwords:  halal, restaurants, purchase behavior

Fernando Ricky

THE EFFECTS OF WORD OF MOUTH AND PRODUCT | Unersites inuim, Sutsbeya, lndoncsta
ATTRIBUTES TOWARD PURCHASE DECISION ON e
ICE MANIAS Christina W hldya Utami

Universitas Cipurtra, Surabaya, Indoncsia
whidyautami@ciputra.ac.id

PMS-064

Abstract — This research aims fo test the effect of word of mouth and product attributes toward customer decision
to buy Ice Manias both partially and simultaneously. The variables studied in this research are word of mouth (X1)
and product attributes (X2}, Word of moutl: kas four indicators which are word of mouth intensity, positive word of
mouith, negative word of mouth, and the content of word of mouth. Product attributes also kave four indicators
which are price, speed of service, menu variance, and taste. The analytical tool used In this research is multiple
regression, The populations in this research are those who have ever bought Ice Manias products and the number
is infinite. The size of the sample is 35 respondents with a samnpling technique of convenience sampling method.
The anahsis result shows that word of mouth and product aitvibuites have a significant effect both partially and
simultancously toward purchase decision of lce Manias.

Kevvwords: Ward at Mouth, Product Aternbiites, Pordlcine oG
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Dr. Budhi Haryanto, M.M
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THF INFLUENCE OF SEX APPEAL ON CONSUMERS Sebglas Maret inversny

budhiharyanto@yahoo.com

PMS-065 ATTITUDE TOWARD THE ADS MODERATED BY . ortare. SE
i PRODUCT FA CTORS A_]l Cahaya Nusantar a, S

Economic and Business Faculty,
Sebelas Maret University

nusantaraujigrocketmail.com

Abstract — This stuch wanis to examine the relationship betiveen sex appeal and attitude towards the ads, and more
than, this study also wains (o examine the role of prochict factors in moderating the relationship of this twe
variables.

Experimental design is done to control the relarion among the variables observed in this study. The participants
consist of 100 males’ undergraduate students of Sebelas Marer University — Surakarta, who are divided into 4
groups of factortal design: 2 (sex appeal: Highvs Low) x 2 (product factor: Congruence vs Non Congruence).
The results showed that sex appeal is an effective stimulus affects the individual positive atiitude roward an
adverfisement. As well as product factor is another stimuius, which effectively influence positive attitudes toward
advertising. But in this study also found that the product is not a variable factor, which can strengthen or weaken
the relationship berween sex appeal and positive atiitude toward advertising.

Furthermore, in addition 1o this study discusses the findings, also discusses the implications of both theoretical and
practical, as well ay the limitations of the suidy.

Kev words: Sex appeal; product factors, attitude towards the ads, consumer behavior
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Nimas Mustika Rini
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ISO 9001

Abstract ~ Banyaknya kinerja duari organisasi/perusahaan yang telah itersertifikasi [SO 9000 vang tidak
memuaskan bagi stakeholder nya menarik untuk ditefiti. Hal tersebut bisa juga rerjadi pada organisasi-organisasi
pendidikan, batk pendidikan tinggi maupun pendidikan menengah dimana mahasiswalsiswanya mengelukkan
kinerja layanannya. Artinya, kinerja vang telah diloloskan oleh assessor IS0 9000 (pihak ke 3) tapi masih
dikeluhkan oleh konsumennya (pihak ke 2).

Ide penulisan ini berawal dari sebiich karya ilimiah vang berjudui Analisis Dan Usulan Perbaikan Manajemen
Mutu Jasa Pendidikan Pada Sekolah Menengah Atas Negeri "X Surabava Yang Telah Bersertifikasi 1SO 9001
(Rini, 2015). Langkah berikutnya dengan menuliskan artikel ini dimaksudkan untuk (1} meninjau apakah kualitas
Jasa pendidikan yang diberikan oleh SMAN X Surabava yang telah memperoleh ISO 900! juga mememihi
kepuasan siswa SMA tersebut melalui penggunaan CSI dan pengintegrasian matriks IPA dan model KANO, dan (2)
memberikan masukan kepada pihak SMAN X" unmtuk meningkatkan mutu pendidikannva walaupun institusi
rersebut telah memperoleh ISO 9001

Usaha vang dilakukan dising dimaksudian untuk melakukan konfirmasi apakah fualitas pendidikan yang telah
diakui oleh pihak ke 3 juga dirasakan memadai oleh pihak ke 2. Artike! ini bertujuan ingin mengonfirmasi apakah
organisasi vang telah memperolely 1SO 9001 2008 dari pitatk ke 3 {asesor ISO 9001 juga mendapatkan penilaian
yang baik dari pihak ke 2 (customer}.

Berdasarkan integrasi dari hasil matriks IPA dan model Kano, atribut jusa pendidikan yang dianggap penting bagi
para siswa dan perlu untuk diprioritaskan adalah atibut gury menggunakan metode pembelajaran yang baik dan
atribut sekolah menyediakan lingkungan belajar yang baik. Apabila dipetakan pada atribut-atribut yang ada pada
ISO 9001, maka penggunaan metode pembelajaran yang tepat terkait dengan atribut customer focus dan
pendekatan proses, sedangkan penyediaan lingkungan belajar yang baik terkait dengan atribut leadership.
Sembilan usulan perbaikan pada atribut-atribut jasa pendidikan vang menjadi priovitas  berdasarkan
keterkaitannya dergan atribut-atribut customer focus dan leadership pada 1SO 9001Jiberikan pada tim pimpinan
sekalah, para guru, dan karvawan melakukan perbaikan dalam pengimplementasiannya.

Keywords: quality of education services, expectations. CS1, Kano, IPA, cause and effect diagram
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s
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Abstract — This study titled "Roaring lioness. Stir the Sailors on the archipelago, Mastering Ocean around the
Warld" (Case Study of femlc's Leadership Mrs. Sri Tutie Rahavu or MST) on Politeknik Maritim Negeri Indonesia
"Polimarin" Semarang-PMNIPS). The purpose of this study was 1) To know the process MST in being a leader, 2)
To find the MST motivation why choose the maritime world, 3) To know how MST leadership, 4) 10 know how to
develop PMNIPS, and 5) To know the obstacles and challenges in becoming afemal leader e. This study is a
gualitative research approach, a case study. This collection data methodsused interviews, observation, and
documentation. The person that be chosen in this research is MST the leader or director PMNIPS. To determine the
data validity was used the data credibility test for data confidential Methode test data used triangulation and
member check. Data analysis methods of using data reduction, the data display, and cenclusion drawing. This
study found that MST become a leader based on the process of upbringing and education of his parents while in
Maritime College. In principie leadership, MST always adhered to the principle of honest, responsible, and faithful.
The motivation choase the maritime world comes from seeing the world cruise Indonesia which at the time is not
good. Leadership MST tend to close to Behavior Theory. MST entered into a collaboration with other universities
fo develop PMNIPS. MST biggest chailenge is in getting human resources. The double burden is aiso found in the
leadership of MST.

Kevwords: Female Leadership. motivation, maritime, and gender equity
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ANALISIS FAKTOR WORK-LIFE BALANCE yayan. [irmansyah. mgli@gmail.com

. DALAM MENGHADAPI ERA MASYARAKAT Dwinto Martri Aji Buana
Si)l\“]-ﬂﬂz EKONOMI ASEAN: Alumnni Magister limu Manajeinen,
STUDI PADA MAHASISWA KELAS KARYAWAN Fakultas Ekonomi dan Bisnis

DI BEBERAPA PERGURUAN TINGGI Universitas Padjadjaran-Bandung

KOTA BANDUNG Joeliaty
Fakultas Ekonomi dan Bisnis
Universitas Padjadjaran-Bandung
joehatyyahoo.co.id |

Abstract — The purpose of this studv was o determine the factors that affect work-ife balance ar the emplovee class
students at several universities in Bandung. The topic of work-life balance is becoming increasingly important in
Indonesia as a developing country. This research was conducted by a survey of siudents at several universities in
Bandung. Factor analysis was performed using SPSS 22, This research is important 10 do in the midst of
mereasingly flerce competition at the global level, especially facing the MEA because there is very lirtie 1o do
Jurther investigation in this vegard in the academic level. The results indicate that the common factor which formed
Just as wiech as one factor, 1his result was obtained from eigemvalue is equal 1o 77.76%. This research can be a

reference for student class cmplovecs 1o work and persong! inrerest in learnng campus shootng went by As for

cofloge can b G roforened for LG poliiadidiign colfoees e peovide e Dest jor 0 stidenrs Factor angaiyses
of the work-fife balance in the contexi of ligher education noi ondy have an impact on individual students, but also
can be developed on employees and ieachers in order to create a condicive learning climate. At the end of this

study also discussed several suggestions and other mangeerial implications.
o i3 )

Kevwords . Work-life Balance, Higher Education, College Student
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Abstract - After in-depth interviews were conducted and focus group discussion to the distriburor { consultant) on
multi the level companies or direct marketing ( the selling j companies . that there was an improvement on
entrepreneurship competence, there was an iniprovement on the commitment of entrepreneurship . an improvement
on mativation entreprencurship | there was an improvemen! on the success of safetv career after in-depth
interviews and FGD for the distributor multi the level of marketing { MLAM ) .These proved that the success of a
model whose career has been produced through earlier mials that the model was appropriate and suitable for
applied to companies multi the level of marketing and companies direct the selling . Based on in-depth mierviews
and focus group discussion known that the success of the career of objective according to the distributor (
consultant ) be achieved if a turnover of sales | the number of downline increase , income increased , living
standard of living to be able to achieve better and better social status . because having a good job and having an
increasingly broad promiscuity For the distributor | career success achieved if the welfare of increasing their
subjective , they feel satisfied berkarir in the business of direct selling , because having freedom ( autonomy in their
own business set .In addition every distributor ( consultant } have a desire to reach the highest career . Based on
the activities of women has been able to confirm that the results of this Jod success model whose career has been
tested through in-depth interviews { deptlhr ) iirerview Afier the focus group discussion (¢ feds | then the results show
a frend thar is not nuch different | it means the result of in-depth interviews conducted individiially after collected
and ditabulasi and analysis was conducied | the resulls from focus group discussion ( fecs directs and strengthen
the result of in-depth interviews.

Key word: career success , compeience of entrepreneurship | the commitment of entrepreneurship , motivation
entreprenclrship

Jessica Teny Lukito
ANALISIS PENGARUH KOMPENSASI Alumini Fakultas Ekonomi Universitas

MONETER DAN NON-MONETER DENGAN JENIS Katolik Indonesia Atma Jaya
KELAMIN SEBAGAI VARIABEL MODERASI
TERHADAP MOTIVASI KERJA KARYAWAN

PT MAYORA INDAH Thk.

Christine Winstinindah Sandroto

Fakuitas Ekonomi Universitas Katolik
Indoncsia Atma Java
christine.wins‘,atmajaya.ac.id

Abstract — One of the factors that influence emplovee motivation is the compensation given by the company o
employees. Compensation itself can be either monetary compensation or non-monetary. The purpose of this study
was to deterinine the effect of monetary and non-monetary compensation on employee wmotivation in PT Mavora
Indeh Thk. Other purpose was fo determine whether sex can strengthen the influence of monciary compensation
and non-monetary motivation to work. The sampling technique was stratified random sampling. Analysis method
witl multiple linear regression and hypothesis is tested by T-rest and Forest. The results showed that in PT Mayora
Indah, Thk imonretary compensafion affects emplovee motivation, non-monetary compensation affects emplovee
nmn'\'r)rimr, nnm(')‘rllj‘ and non-nronefary c'ompcnmfmn .\.'ffi.'uf.’uncu,\‘f_l' fr?f:’lf("J'?t"(’ (’HUJIM'(J(’ motivation, gender cdid
n0r mocerate e offect of MOReIaN compensation o woih mMutivalie i iwedoialc e cfifted of on
monetary compensation on work mativarion, there is influence of gender, monetary compensation, and moderate fo
motivation, and there is the influence of gender, non-monctary compensation. and moderate simultanenosiy on
employee motivation.

Keywords: compensation, monelary compensation, non-monetary compensation, maiivalion
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(Studi kasus : The Dharmawangsa Jukarta) Zaril., MM

crilsylvana@yahoo.com

Abstract — This research aims io discuss on the influence of Competence, Future Work, Work Hours Of Effective
Performance Of Employees in The Dhavmawangsa Jakarta. This research was conducted to determine the effect of
Competence, Future Work, Worl Hours Of Effective to Performance Of Emplayees in The Hote! Dharmawangsa
Jakarta.

Samples were ol employecs of The Dharmawangsa Hotel Jakavte as many as 347 people with level Tto 7,
Competence, Future Work, YWork Hours Of Effective Performance Of Emplovees are dependent variables and
Performance as independent variables.

Analysis used in this research is the regression analysis linear to medasure how muckh the independent variables
findependent), in between Competence, Funure Work, Work Hours Of Effective Performance Of Employees.

The processing data with application software Statistical Package for the Sucial Sciences (LSPSS) version 21.0 for
Windows.

Orantitarive analysis results obtained are Competence, Work Period, effective working hours u significant effect on
performance. The most dominant influence is the next Working Period Competence and effective working hours.

Work Period has the most dominant influence to Pevformance

Keywords: Competence, Futwre Work, Work Howrs Of Effective, Performance Of Employees

ANALISIS PENGARUH LOCUS OF CONTROL DAN Sri Rahayuningsih
SELF EFFICACY TERHADAP KINERJA DENGAN UNISTBANK Semarang
SDM-006 ETIKA KERJA ISLAM SEBAGAI YARIABEL ayu_ 1961 gyuhoo.com
e MODERATING Askar Yunianto
(Study Empiris pada Perawat di Rumah Sakit [slam UNISBANK Scmarang
Sultan Agung Semarang) askaryunianto@yahoa.com
JE— L -

Abstract — This research aims o analvee the influence of Islamic work ethichs toweard the relationship of Locus of
Control and Self Efiicacy toward nurses performance. The writer uses purposive sampling method to take the
sample from Sultan Agung Islamic Hospital Semarang. The data tested in this research covers validity test with
product moment, refiability test with alpha cronbach, multiple linear regression analysis, 1-test for testing and
proving the research hypothesis.

Result from regression analysis t-test shows that (1) Locus of Control has influence toward performance, as strong
as Locus of Control influence inside the nurse the murse self,, her performance  increases (2) Self Efficacy has
influence toward performance, as strong as seif efficacy influcace inside the murse self, hev performance increase,
(3) Locus of Control variable is vv n devatin,  woiable, enfancement of Lecus o Contral suppearted by Tslamic,
(4) Self Efficacy variabel is noi .. 'vi., 7T G N ey € SH wd Dy dsicnric wons etives will

reduce the nurse performance.

Keywords : Locus of Control, Self Efficacy, Islamic Work Ethics , Performance
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